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Controlling  production  costs 
has  always  been  a  hair-raising 
experience  for  Hollywood.  Or  for 
any  business  that  relies  on  creative 
work.  Finally,  there’s  a  solution. 

IBM  Digital  Library  —a  series  of  new 
technologies  that  are  dramatically 
changing  production. 

Imagine  everything,  in  all  your 
libraries,  condensed  into  digital  files. 
Files  whi(;h  (an  then  be  a(x;ess(Kl  from 
your  desktop  or  sent  over  a  network, 
to  collaborators  anywhere.  Suddenly, 
steps  are  trimmed  and  costly 
produ(*tion  time  is  compressed. 

Now  all  your  work,  whether  it 
be  film,  art,  sound  or  photography, 
is  in  one  place,  (living  you  greater 
control  of  your  assets. 

Today,  Drtam^brks  SKG  is  using 
IBM  Digital  l.ibrary  in  the  production 
of  all  its  animated  features.  So  what 
are  you  waiting  for?  See  how  you  can 
get  more  fn>m  your  assets  in  a  digital 
world  at  www.ibm.coin/8olution8. 

Or  call  1 800  IBM-2468,  ext  JA131. 
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N.  Mortal  Convention  Center,  New  Orleans,  La. 
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Conference,  New  Orleans  Marriott,  New  Orleans,  La. 
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STOCK  QUOTES^ 


E<SPP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


6/9/97 

6/3/97 

6/6/96 

A.H.  Belo  Corp.  (NY) 

40.000 

38.250 

38.125 

American  Media  Inc.  (NY) 

6.000 

6125 

4.500 

Central  Newspapers  Inc.  (NY) 

67.000 

62  500 

37.375 

Dow  Jones  &  Co.  Inc.  (NY) 

40.625 

39.875 

39.250 

Gannett  Co.  Inc.  (NY) 

94.375 

92.125 

70.625 

Gray  Comm  Sys.  (NY) 

19.000 

18.625 

22.500 

Harte-Hanks  Comm.  (NY) 

30.375 

30.625 

26.625 

Hollinger  International  (NY) 

11.750 

11.875 

12.125 

Journal  Register## 

15.125 

15.75 

Knight-Rldder  Inc.  (NY)# 

44.625 

43.125 

37.312 

Lee  Enterprises  Inc.  (NY) 

25.875 

25.625 

23.500 

McClatchy  Newspapers  Inc.  (NY)***  28.500 

27.875 

20.000 

Media  General  Inc.  (AM) 

32.625 

31.240 

37.125 

New  York  Times  Co.  (AM) 

47.687 

46.062 

32.500 

Pulitzer  Publishing  Co.  (NY)** 

50.500 

49.750 

40.781 

E.W.  Scripps  Co.  (NY) 

38.875* 

38.125* 

27.744* 

Times  Mirror  Co.  (NY) 

57.375 

55.875 

43.500 

Tribune  Co.  (NY)# 

44.375 

43.125 

37.625 

Washington  Post  Co.  (NY) 

394.750 

386.750 

310.75 

Thit  index  is  provided  as  an  additionBi  service  by  Editor  &  Publisher,  which 
assumes  no  Rabiiity  for  errors  or  omissions.  , 


*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  11/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 
***  Adjusted  for  5-for-4  stock  split 

#  Adjusted  for  2-for-1  stock  split 
##  Company  went  public  on  5/18/97 

Non-U.S. 


Hollinger  Inc.  (a) 

News  Corp.  Ltd.  (c) 

Pearson  Ltd.  (b) 

Quebecor  Inc.  Class  A  (a) 
Reuters  Holdings,  ADR  (c) 
Southam  Inc.  (a) 

Thomson  Corp.  (a) 

Torstar  Corp.  (a) 

(a)  Canadian  dollars 

(b)  British  pounds 

(c)  U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 
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16.192 

16.333 

16.225 

17.635 

17.750 

22.000 

7.070 

7060 

6.900 

26.200 

25.850 

21.600 

67.500 

66.500 

70.875 

22.500 

22.400 

16.350 

32.250 

32.300 

23.150 

42.950 

42.350 

25.300 
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Oh  Mr.  Perez,  COLIN  POWELL  would  like  your  attention. 


When  Colin  Powell  wanted  to  speak  with  the  American  people 
he  knew  just  where  to  turn  first.  Important  people 
With  important  things  to  say.  You’ll  find  them 
every  Sunday  in  Parade.  83  million  readers  already  do. 

America’s  Sunday  Best. 
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Keeping  Talented  People 

KNICiHT-RlDDER  NEW  media  chief  Bob  Ingle  has  been  vcxalizing 
newspaper  indastr)'  skepticism  about  Micn)soft’s  competitive 
intentions.  Over  the  constant  denials  by  Microsoft  chief  Bill  Ciates, 
Ingle  has  as.scrted  Micn)soft  Is  hiring  local  newspaper  reporters  ;md  arts 
critic's  to  staff  its  rapidl)-  pn)liferating  Sidewalk  online  city  guide  sites. 

E&Fs  midwest  editor,  Mark  Fitzgerald,  spoke  to  some  Sidewalk  and 
newspaper  executives  to  shed  some  light  on  the  situation.  His  story 
appears  on  Rage  9  of  this  week’s  issue. 

Predictabl)',  Sidewalk  execs  say  they  do  not  target  other  media  —  they 
simpl>’  ltx)k  for  people  from  all  walks  of  life  who  want  to  pioneer  a  radicall)' 
new  media.  And  while  Sidewalk  insists  that  it  built  its  New  York  City  site 
without  hiring  a  .single  newspaper  editorial  employee.  Sidewalk  general 
manager  Frank  .Schott  says  he  has  four  full-time  rec'ruiters.  While  Schott  says 
Sidewalk  is  not  specifically  targeting  newspapers  or  any  other  medium, 
Chicago  Tribune  director  of  interactive  media  Owen  Youngman  begs  to  dif¬ 
fer.  By  Youngman’s  count.  Sidewalk  has  made  “three  sweeps”  through  the 
Tribune  building  this  year  in  an  attempt  to  recruit  away  editorial  people. 
Ironically,  while  the  Tribune  lias  lost  no  one  to  Sidewalk,  it  has  lost  editorial 
people,  ad  people  and  tech  people  to  other  newspapers’  new  media  units. 

What  this  seems  to  indicate  is  that,  in  addition  to  having  to  deal  with 
Micnisoft’s  competitive  intentions,  newspapers  al.so  mast  take  steps  to 
ensure  that  they  do  not  have  their  personnel  lured  away  by  other  new.spa- 
pers’  new  media  operatioas.  As  in  every  other  indastry,  talented  people 
will  always  be  in  demand  and  if  these  people  are  taken  for  granted,  then 
the  danger  exists  that  they  will  be  hired  away  by  someone  willing  to  offer 
more  money  and  a  better  opportunity. 

Ensuring  that  the  best  personnel  possible  remain  with  newspapers  will 
go  a  long  way  toward  easuring  that  their  online  content  remains  far  better 
than  anything  Sidewalk  or  any  other  potential  competitor  will  be  able  to 
provide.  — J.C. 
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LETTERS  TO  THE  EDITOR 


Ifs  nothing 
innovative 

Your  may  3  editorial,  Talking 

To  Each  Other,”  has  me  talking  to 
myselfl 

While  it  may  seem  innovative  to  sug¬ 
gest  that  journalists  talk  to  publishers, 
the  Southern  Newspaper  Publishers 
A,ssociation  has  been  doing  that  for 
over  30  years  with  its  annual  Editors 
and  Publishers  Conference! 

We  just  finished  another  one  in  Fort 
Worth  a  couple  of  weeks  ago.  We  not 
only  had  journalists  talking  to  publish¬ 
ers  (editors,  reporters,  columnists,  etc.), 
we  even  invited  some  “civilians”  into 
the  meeting  to  tell  us  what  they 

Newspaperdom* 


50  YEARS  AGO . . .  The  State 
Department  is  hosting  a  series  of  con¬ 
ferences  with  representatives  of 
national  and  regional  associations  of 
church,  fraternal  and  patriotic  groups 
to  hear  talks  by  key  men  in  the 
department,  including  Secretary 
George  Marshall,  selling  the  govern¬ 
ment’s  international  program  revolv¬ 
ing  around  the  Truman  Doctrine  and 
the  Four  Freedoms. 

Newsmen  have  been  barred  and 
delegates  have  been  told  that  they 
must  not  talk  to  the  press.  A  series  of 
meetings  has  been  planned  in  various 
states  at  which  the  press  will  also  be 
barred. 

A  department  s|X)kesman  defended 
the  practice  and  said  it  is  the  only  one 
in  his  opinion  that  can  produce  satis¬ 
factory  results  because  “full,  frank  and 
free  discussion  can  be  had  without 
danger  of  the  remarks  being  circulat¬ 
ed  outside  the  room.” 

From  Editor  &  Publisher 
June  14,  1947 


For  additional  stories,  analysis 
and  industry  resources,, 
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thought.  Some  of  it  wasn’t  pretty  but  it 
sure  was  something  we  needed  to  hear. 

This  annual  opportunity  for  publish¬ 
ers,  editors  and  other  journalists  to  get 
together  and  let  down  what  little  hair 
they  have  is  not  only  beneficial  for 
newspapers,  it’s  a  hell  of  a  lot  of  fun! 

And,  you  should  have  heard  Molly 
Ivins  telling  those  publishers  what  was 
on  her  mind! 

So,  I  think  it’s  great  that  the 
Newspaper  Association  of  America  and 
the  American  Society  of  Newspaper 
Editors  are  thinking  of  getting  together. 
They  can  even  come  to  our  meeting  to 
see  what  it’s  all  about. 

Reg  Ivory 
Imry  is  executii’c  director  of 
Southern  Newspaper 
Publishers  Association 


Clarification 

IN  A  MAY  3  story  by  Mark  Fitzgerald, 

1  was  quoted  as  saying  that  all  of  our 
newspaper  online  operations  are  run¬ 
ning  in  the  black.  That  is  not  true. 

Some  of  them  are,  some  of  them  are 
not. 

What  1  said  in  my  presentation  was 
that  when  you  add  revenue  and  expens¬ 
es  from  the  ones  operating  in  the  black 
together  with  those  operating  in  the 
red,  overall,  they  are  in  the  black. 

Mark  did  quote  me  correctly  saying 
that  when  you  add  in  corporate  sup¬ 
port  co.sts,  overall  the  operation  is  still 
in  the  red,  but  I  project  that  to  be  in 
the  black,  Ux),  by  the  end  of  the  year. 

Mark  also  said  that  16  of  our  31 
papers  are  online.  That  is  incorrect.  1 
said  that  19  of  them  were  online. 


Chilling 

The  story  titled  “No  News” 
{E&P,  May  3)  should  send  chills 
through  the  spine  of  every  professional 
journalist  in  San  Diego  and  across  the 
country. 

What  signal  is  journalism  teacher 
Ann  LeeTrevethan  and  sch(x>l  principal 
Stephen  Hallaker  sending  to  future 
journalists? 

The  facts  on  the  three  athletes  who 
were  accused  of  sexually'  assaulting  a 
freshman  baseball  player  could  have 
been  obtained  with  some  good,  old- 
fashioned  digging. 

Those  students  who  agreed  with  the 
decision  not  to  publish  the  story  in 
Rancho  Bernardo  High’s  newspaper. 
Silver  Spur,  probably  wouldn’t  last  long 
in  today’s  communication  profession 
anyway. 

It  was  a  terrible  story  that  should 
have  been  told.  This  was  the  time  tor 
Tevethan  to  teach  young  reporters  how 
to  get  a  story  and  tell  it  accurately  and 
sensitively.  That’s  how  they  learn.  They 
shouldn’t  be  taught  to  back  off  a  tough 
story. 

It’s  advisers  like  Trevethan  and 
school  officials  like  Hallaker,  who 
“requested”  the  story  not  be  told,  who 
are  killing  any  passion  young  journalists 
may  have. 


William  Chanin 

Chanin  is  executive  editor  of 
Ledger  Newspapers,  Quarryville,  Pa. 


Michael  Romaner 
Romaner  is  Morris  Communications 
Corp.  director  of  online  services 


JVl. 


lANAGEMENT 

Operations  Analysis 
AND  Solutions 

Currow  &  de  Montmollin,  Inc., 
conducts  operational  reviews  of 
circulation,  advertising  and  other 
departments  to  identify  and 
eliminate  barriers  to  increased 
revenue  generation  and  improved 
operating  efficiency. 

C&de  is  a  fiill-service  newspaper 
consulting  company,  run  by 
former  newspaper  executives, 
that  also  provides  tempCM-ary 
turnaround  management, 
executive  search  and  placement, 
and  a  broad  range  of  marketing 
services. 


cisde 


Clirrcm^  &  DE  Montmollim  Inc 


7010  S.W.  54th  Street 
Miami,  Florida  33155-5624 
(305)  662-8924  •  FAX  (305)  665-1563 
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AAAS  Science 
Journalism  Awards 

Sponsored  by 
The 


Congratulations  to  the  1996  ivinners 

Curt  Suplee 

The  Washington  Post 

Eric  Scigliano 

Seattle  Weekly 

I  Madeleine  Nash 

I  TIME 

I 

Jon  Palfreman 

“Breast  Implants  on  Trial” 

WGBH-TV  Frontline 

Andrea  de  Leon 

Maine  Public  Radio 
“How  Safe  is  Mother’s  Milk?” 
for  Living  on  Earth 

Honoring  excellence  in  print  and  broadcast 
reporting  on  the  sciences 

Deadline  for  entering  the  1997  AAAS 
Science  Journalism  Awards  is  August  1 

•  Contest  year  is  July  1,  1996  through  June  30,  1997 

•  Eligible  entries  cover  life,  physical  and  social  sciences; 
engineering  and  mathematics;  and  policy  issues 
grounded  in  science  or  technology 

For  more  information,  contact  the  AAAS  News  and  Information 
Office  at  202-326-6440,  or  send  an  email  to  media@aaas.org 


% 


American  Association  for  the 
Advancement  of  Science 


i  f 


EVERY  SATURDAY  SINCE  1884 


Sidewalk’s 

Side 
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Wres  .S  Execs  for 

to  ^thc  online  city 

publishers  at  ' 

this  spring’s  despite  tl 

Newspaper 

Association  of  America  conven-  of  their  n 
tion,  Knight-Ridder  new  media  ,  , 

chief  Bob  Ingle  gave  voice  to  a  aOS,  Tliey 
widespread  industry  skepticism  f  naxA/  m 

about  Microsoft’s  competitive  lilt 

int^tions  ,  ,,  ,  not  "edito 

Over  Gates  constant  demals, 

Ingle  asserted  Microsoft  was  hir- 

ing  kx:al  newspaper  reporters  g  y  MARK  I 

and  critics  to  staff  its  rapidly 

proliferating  Sidewalk  online  city  guide  sites. 

So  is  Sidewalk  targeting  newspaper  journalists? 
Like  a  lot  of  things  in  ne\^'  media,  the  answer 
seems  to  be;  It  depiends. 

Sidewalk  said  it  does  not  target  other  media  —  it 
simply  looks  for  people  from  all  walks  of  life  who 
want  to  pioneer  a  radically  new  media. 

Sidewalk  insisted  that  it  built  its  New  York  City 
site  without  hiring  a  single  newspaper  editorial 


Execs  for  Microsoft's 
online  city  guides  say 
despite  the  wording 
of  their  recruitment 
ads,  they  are  looking 
for  new  media  people, 
not  "editorial"  people 

BY  MARK  FITZGERALD 


newyork.sidewa»r  ZZ, 

^  newyorkmsid^wa^ 


*  IJSIC 
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Sidewalk  insisted  that  it  built  its  New  York  City  site  without  hiring  a  single 
newspaper  editorial  employee.  “I  would  say  70%  of  [New  York  Sidewalk's] 
staff  comes  from . . .  Silicon  Alley,”  said  Celia  Irvine,  general  manager 
of  Microsoft's  New  York  service. 


Microsoft's 

IIL.I  uoul  L  o  j^,nie  newspapers 

iu ides  say  ^ 

'  Absolutely  they  are  taigetmg 

?  wording  newspapers  —  absolutely.  We 
,  recently  lost  two  people  to 

ruitment  Micnisoft,”  said  Linda  Sease,  the 
I  ,  .  R(Kky  Mountain  News'  vice 

ns  1 00 King  president  of  marketing/sales 

j paper’s  online  contact 
people,  weiip  veterans  of  the 

g/"  npnnjp  Denver  paper  who  fit  the  pro- 
^  ^  file  of  the  kind  of  local  joumal- 

ists  many  newspaper  industry 
TZGERALD  figures  say  Sidewalk  is  target¬ 
ing;  One  was  an  asscxriate  busi¬ 
ness  editor  who  for  .several  years  served  as  enter¬ 
tainment  editor  and  the  other  was  the  longtime 
food  and  wine  critic. 

“Listen,  we  do  not  want  to  hold  anyone  back  in 
any  way,  shape  or  form,”  Sease  added.  “But  for  Bill 
Gates  to  stand  up  there  [in  Chicago]  and  say  they 
are  not  [recruiting  newspaper  journalists]  is  ridicu¬ 
lous.  We’ve  got  two  examples  here ....  The  issue  is, 
do  not  go  up  and  say  you’re  not  going  to  do  some¬ 
thing  and  then  do  it  —  just  be  up  front  about  it.” 

The  Chicago  Tribune 
^'^*^**  caught  in  the 

- - - llli  cross  hairs  of  Sidewalk 

^ _  '  recruiters. 

I  “By  count  they’ve 
■  J  made  three  sweeps  through 

d  fhe  building  this  year,”  said 
?  Owen  Youngman,  the  Tri- 

' — 'I  f^une's  director  of  interactive 

— - -  I  So  far,  Microsoft  has  come 

up  empty  —  and  the  reason, 
Youngman  says,  can  be  traced 
•  *»»»•  to  traditional  newspaper  val- 


“A  lot  of  our  core  people  are 
journalists  and  so  they’re  not 
so  susceptible  to  that  siren 
song,”  he  said. 

From  the  earliest  days  of 
audiotex.  the  Tribune  has  been 
exactly  tbe  kind  of  early 
adopter  newspaper  that  new 
media  companies  naturally  tar¬ 
get  for  recruitment. 

Just  last  month,  the  Tribune 


cuaton)i^« 
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beat  Sidewalk  into  the  Windy 
City  market  by  introducing  its 
own  city  guide,  Metromix,  in 
its  Digital  City  C^hicago  site. 

Not  surprisingly,  then,  the 
Tribune  is  a  favorite  stop  for 
new  media  iiecruiters.  And 
while  it’s  been  fortunate  not 
to  lose  people  to  Microsoft,  it 
has  lost  some  to  other  media 
companies. 

“We’ve  lost  editorial  peo¬ 
ple,  ad  people,  tech  people. 

It’s  a  very  competitive  area 
and  we’re  doing  a  lot  of  high- 
profile  things  for  newspa- 
pers,’’Youngman  said. 

Youngman  said  the  Tri¬ 
bune's  new  media  unit  has 
lost  people  to  Knight-Ridder  New  Media  and 
Nando.net,  the  new  media  venture  for  the  News  & 
Observer  in  Raleigh,  N.C. 

Ironically  then,  in  the  struggle  for  Tribune  new 
media  staffers  at  least,  the  score  is  Bob  Ingle  2,  Bill 
Gates  0. 

And  Microsoft  insisted  it  is  not  keeping  score. 

Sidewalk  general  manager  Frank  Schott  said  his 
four  full-time  recruiters  are  not  specifically  targeting 
newspapers  or  any  other  medium. 

For  one  thing,  he  said,  “We’re  not  flying  to  build 
another  newspaper. 

“We  think  newspapers  are  great  at  publishing 
news  and  we  have  always  said  we  are  not  going  to 
do  news  —  the  politics,  the  crime  or  even  the 
sports,”  Schott  said. 

And  the  plain  fact  is  no  one  yet  knows  what  kinds 
of  people  online  city  guides  or  new  media  in  gen¬ 
eral  will  require,  he  argued. 

“I  think  the  parallels  with  early  television  are  very 
telling,”  Schott  said.  “It  was  largely  a  guess  ....  In 
the  early  days  of  TV,  they  recruited  people  from 
vaudeville,  from  radio  and  from  print.  In  the  end, 
they  found  this  new  medium  had  similarities  with 
all  those  other  media,  but  it  really  took  advantage  of 
the  talents  of  pioneers.  It’s  anybody’s  guess  now 
what  kind  of  skills  we  need  now.” 

Sidewalk,  he  said,  is  “looking  for  pioneers.” 

It  also  appears  that  just  as  newspapers  are  recruit¬ 
ing  from  each  other,  Microsoft  is  trolling  in  the 
online  world. 

“I  would  say  70%  of  [New  York  Sidewalk’s]  staff 
comes  from  . . .  Silicon  Alley,”  said  Celia  Irvine,  gen¬ 
eral  manager  of  Micn)soft’s  New  York  service. 

Irvine  herself  came  to  Sidewalk  from  Hearst  New 
Media,  where  she  was  vice  president  and  general 
manager.  New  Yorit  Sidewalk’s  editorial  staff 
is  headed  by  Eric  Etheridge,  onetime  executive  edi¬ 
tor  of  the  alternative  weekly  the  New  York 
Observer. 

But,  she  said,  no  one  else  on  the  New  Yoric  edito¬ 
rial  staff  comes  from  newspapers  —  and  it  was  nei¬ 
ther  on  purpose  or  because  anyone  got  away,  she 
added  in  a  telephone  interview. 


“It’s  probably  just  [a  matter 
of]  the  people  who  walked  in 
the  door,”  Irvine  said.  “It’s 
probably  true  that  we  had  a 
pnx:livity  to  look  at  people 
who  were  in  online  before.” 

At  other  sites,  general  man¬ 
ager  Schott  said,  there  are  dif¬ 
ferent  mixes  of  backgrounds; 
film,  entertainment,  fine  arts, 
telecommunications  and 
print. 

“As  recruiters  go  into  differ¬ 
ent  cities,  there  is  no  tem¬ 
plate,  no  cookie-cutter,”  he 
said. 

But  then,  what  about  the 
job  postings  on  Sidewalk’s 
recruitment  Web  site,  Side- 
walk.careers  (www.microsoft.com/sidewalk/job- 
list.htm)? 

As  a  recent  E&P  Interactive  article  pointed  out, 
the  ad  headings  and  job  descriptions  sometimes 
look  very  similar  to  newspaper  recruitment  ads. 

Sidewalk  said  it  is  seeking  a  “Copy  Chief,”  “Edito¬ 
rial,”  and  freelance  writing,  editing  and  photography. 

Sidewalk’s  Schott  insisted,  however,  that  those  are 
really  the  exceptions,  and  that  for  the  most  part. 
Sidewalk  editorial  —  “and  I  want  to  put  quotation 
marks  around  ‘editorial,’  ”  he  said  at  the  beginning  of 
an  interview  —  staff  are  chosen  not  for  skill  sets  but 
for  their  desire  to  work  in  a  new  and  interactive 
medium. 

And  as  for  sweeping  through  the  Tribune  Tower 
in  Chicago,  Schott  said  he  simply  is  not  aware  of  any 
recruiting  effort  there,  and  su^ested  that  could  be 
recruiters  seeking  information  about  other  candi¬ 
dates. 

“A  lot  of  times  we’re  saying,  ‘Do  you  know  any¬ 
body?’  ”  he  said. 

Newspapers  are  clearly  as  wary  of  Sidewalk 
recruiting  as  they  are  of  the  ultimate  aims  of  the  ser¬ 
vice  itself.  Several  newspaper  human  resources  and 
online  editors  simply  ignored  E&P’s  repeated  calls 
to  discuss  Microsoft  recruitment. 

At  the  same  time,  however,  as  newspapers  build 
their  own  city  guides,  there  is  a  palpable  confidence 
in  the  future. 

“There’s  nothing  even  close  to  panic  here,”  said 
Seth  Effron,  Nando.net’s  executive  editor.  “We  don’t 
see  any  great  movement  away  from  us.” 

Microsoft  has  made  no  apparent  recruiting 
attempts  at  either  Nando.net  or  at  the  Raleigh 
newspaper’s  more  locally  oriented  online  service. 
Neither  has  either  service  been  bothered  by  City- 
Search,  which  has  a  site  operating  for  the  North  Car¬ 
olina  Research  Triangle. 

“It  hasn’t  affected  me  at  all  to  my  knowledge,” 
News  &  Observer  new  media  editor  Bruce  Siceloff 
said.  “They  could  be  doing  it  secretly  . . .  flying  off 
to  Seatde  to  be  wined  and  dined.  But  if  so.  I’m 
oblivious  to  it.” 

(See  Sidewalk  on  page  43) 


Youngman  said  the 
Tribune’s  neu’  media  unit 
has  lost  people  to  Knight- 
Ridder  New  Media  and 
Nando.net,  the  new  media 
venture  for  the  Neu’s  & 
Obsen>er  in  Raleigh,  NC. 
Ironically  then,  in  the 
struggle  for  Tribune 
new  media  staffers  at 
least,  the  score  is  Bob 
Ingle  2,  Bill  Gates  0. 
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Altered  Photo 
Faux  Pas 


New  York  Post  runs 
AP  photo  with  name  of 
rival  paper  deleted 


CHALK  IT  UP  to 
irKX)mpetence  or 
a  misapplied  cxxn- 
petitive  spirit,  or 
both,  but  the 
photo  alteration 
by  the  New  York  Post  was 
clearly  a  mistake. 

A  May  30  story  by  the  fVwt  about  a  13-year-old 
Brooklyn  girl  who  won  the  Scripps-Howard 
National  Spelling  Bee  was  accompanied  by  an  Asso¬ 
ciated  Press  photo  that  showed  the  giri  jumping  in 
celebration,  her  arms  in  the  air,  fists  clinched.  A  sign 
hung  around  her  neck  showing  her  contestant  num¬ 
ber  and  hometown.  Missing  from  the  sign  was  the 
name  of  the  girl’s  sponsor,  the  Daity  News,  the  Posts 
arch  rival. 

In  similar  or  identical  photos  that  ran  in  the  News 
and  other  newspapers,  the  line  referencing  the 
Daily  News  is  clear. 

So  what  prompted  the  deletion?  The  Post  wasn’t 
talking.  But  Pete  Hamill,  editor  in  chief  of  the  News, 
was. 

“When  I  first  saw  it  I  laughed  out  loud  over  the 
stupidity  of  it,”  said  Hamill.  “It  was  so  ludicrous.” 

Despite  his  wealth  of  experience  in  the  newspa¬ 
per  business,  Hamill  was  at  a  loss  to  explain  just 
what  the  Post  was  thinking.  “I  have  no  idea.  I  can’t 
imagine  there  was  a  call  made  to  [editor]  Ken  Chan¬ 
dler  in  the  middle  of  the  night  asking  if  he  wanted 


to  alter  a  photo,”  said  Hamill, 
who  suspected  it  was  proba¬ 
bly  the  work  of  a  “lower-level” 
employee. 

The  Posts  photo  mishap 
was  covered  by  all  of  the  New 
York  City  dailies. 

More  than  stupid,  the  Posts  photographic  tweak 
is  unethical,  charged  Hamill.  “A  photo  is  a  feet.  They 
altered  a  feet.” 

At  the  AP  the  move  didn’t  sit  too  well. 

While  the  AP  has  an  internal  policy  against  photo 
alterations  —  allowing  only  traditional  darkroom 
procedures  like  cropping  and  toning  —  each  of  its 
subscriber  papers  are  left  to  make  their  own  rules, 
said  AP  vice  president  and  executive  photo  editor 
Vin  Alabiso. 

“In  the  case  of  the  Post,  I  would  have  preferred  if 
no  credit  line  had  been  used,”  said  Alabiso.  The 
Posts  alteration  “changes  the  content  of  the  picture 
we  transmitted.” 

While  the  News  believes  its  tabloid  neighbor 
clearly  crossed  a  journalistic  line,  Hamill  said  no 
action  will  be  taken  by  his  paper  against  the  Post. 

It  just  isn’t  necessary,  he  said,  “given  the  bath  of 
mockery  they  were  plunged  into.” 

“I  don’t  think  they’re  likely  to  do  that  again,”  said 
Hamill. 

'Though  the  News  claims  to  have  never  altered  a 
photograph,  Hamill  admits  that,  in  the  past.  News 

P  editors  have  failed  to  mention 
certain  fects  if  they  credited 
the  competition.  For  exam¬ 
ple,  if  the  Post  was  the  spon¬ 
sor  of  a  political  debate,  that 
sponsorship  wouldn’t  be 
mentioned  in  the  News'  story, 

■  ^  :  or  if  a  rival  broke  a  story 

,  »  before  the  News,  when  the 

News  ran  its  own  version,  it 
«  wouldn’t  explain  where  the 
BbHHX  ,  I  v  J  tip  had  originated. 

Now,  said  Hamill,  the  Aw/ ’s 
«  ■  chief  since  January,  “I  try  to 

I  encourage  everybody  here  to 
source  their  stories.  If  some 
[competing]  reporter  went 
out  and  broke  his  chops,  you 
have  to  give  them  the  credit.” 

Repeated  calls  to  Post  edi¬ 
tor  Ken  Chandler  and  Post 
managing  editor  Marc  Kalech 
went  unretumed. 


The  unaltered  AP  photo  on  the  right  bears  the  name  of  the  New  York  Daily  News  on  the 
winner's  sign.  The  photo  on  the  left,  published  by  the  New  York  Post,  has  the  name  of  its 
rival  newspaper  deleted. 
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Messy  Situation 
In  St.  Paul 


CALLERS  TO  THE  St.  Paul  Pioneer  Press' 
theater  critic  are  no  longer  asked  to 
leave  a  message  on  her  voice  mail. 
Instead  they  hear  Jayne  Blanchard 
explain  that  she  is  no  longer 
employed  at  the  paper. 

Fired  on  May  16  for  what  the  Pioneer  Press  calls 
“proven  dishonesty,"  Blanchard  has  filed  a  gender 
bias  suit  against  the  202,0(X>circulation  daily. 

While  the  Pioneer  Press  maintains  that  Blanchard 
was  dismissed  for  “misstatements”  while  appearing 
on  a  local  talk  radio  show  to  discuss  her  situation, 
the  theater  critic  received 
two  back-to-back  suspensions 
over  a  conflict  of  interest 
issue  prior  to  her  termination 
and  documented  question¬ 
able  treatment  and  comments 
by  male  superiors. 


Fired  theater  critic 
files  gender  bias 
suit  against  the 
newspaper; 
alleges  double 
standard 
disciplinary  policy 


HOW  HER 
TROUBLES  BEGAN 

The  paper’s  theater  critic 
since  December  1992,  Blan¬ 
chard’s  troubles  started  with 
what  she  thought  was  a  great 
story  idea:  produce  a  play  and 
then  write  an  article  about 

her  experience. 

“It  was  a  shoe-on-the-other-foot  thing,”  said  Blan¬ 
chard.  “And  then  I  would  take  my  lumps”  and  share 
them  with  readers. 

In  early  March,  Blanchard  ran  the  idea  past  her 
boss,  arts  and  entertainment  editor  Bob  Shaw. 
Though  concerned  about  conflict  of  interest 
issues,  Shaw  approved  the  idea,  provided 
Blanchard  use  no  local  moneys,  business  ^ 
connections  or  financial  investments  from  / 
an  entity  she  covered  regularly  to  fund  the  \ 
project,  said  Laura  Davis,  in-house  labor  attor-  J 
ney  for  the  Pioneer  Press.  Another  added  stip-  I 
ulation  was  that  Blanchard  should  not  hold  the 
production  at  a  theater  in  which  she  regularly 
reviewed  new  works. 

To  further  lessen  the  chance  of  any  conflict 
of  interest  situations  occurring,  Blanchard 
offered  to  take  a  leave  of  absence  while  she 
was  producing  the  play.  In  the  end,  she 
remained  on  active  duty  with  the  approval  of 
Pioneer  Press  management. 

Blanchard  planned  to  use  accumulated 
\'acation  and  comp  time  to  work  on  the  play, 

“The  Obituary  Bowl.” 


According  to  Blanchard  she  proceeded  to  make 
arrangements  for  the  play,  updating  Shaw  regularly. 
Using  her  own  money,  she  secured  a  theater 
(though  not  the  one  mentioned  during  her  initial 
discussion  with  Shaw)  and  paid  publicity  and  print¬ 
ing  costs.  By  the  time  rehearsals  were  scheduled  to 
begin,  Blanchard  said  she  had  invested  nearly 
$10,0(X)  of  her  own  money. 

CONFLICT  OF  INTEREST? 

On  the  issue  of  the  theater,  when  Blanchard’s 
original  St.  Paul  location  fell  through,  she  con¬ 
tracted  with  the  Jungle  Theater  in  Minneapolis,  an 
establishment  she  covered  regularly  on  her  beat. 

Though  she  wasn’t  fired  for  conflict  of  interest 
violations,  labor  lawyer  Davis  said  this  detail  vio¬ 
lated  Blanchard’s  original  agreement  with  Shaw. 

Blanchard  denies  she  was  told  by  Shaw  or  any 
other  superior  to  avoid  theaters  whose  works  she 
normally  reviewed.  In  any  case,  she  said,  “It  wasn’t 
a  secret.  Everybod)'  knew.” 

“It  was  my  job  to  update  [Shaw]”  on  new  devel¬ 
opments,  said  Blanchard.  “Whether  he  listened  or 
not  is  his  responsibility.” 

On  April  17,  with  rehearsals  set  to  begin  the  next 
day,  Shaw  informed  Blanchard  her  story  idea  con¬ 
stituted  a  conflict  of  interest.  In  her  complaint,  filed 
in  Ramsey  County’s  Second  Judicial  District  Court, 
Blanchard  said  Shaw  charged  her  with  violating  the 
union  contract  and  asked  her  to  choose  the  play 
over  her  job. 

In  its  answer  to  Blanchard’s  complaint,  the  Pio¬ 
neer  Press  admits  that  Shaw  told  Blanchard  her 
■Story  was  a  conflict  of 
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BUSINESS  REPLY  MAIL 


YOUR  SUBSCRIPTION  INCLUDES: 

THE  EDITOR  &  PUBLISHER  ANNUAL  SYNDICATE  DIRECTORY, 
THE  DIRECTORY  OF  INTERACTIVE  PRODUCTS  AND  SERVICES, 
AND  THE  SPECIAL  JOURNALISM  AWARDS  ISSUE. 


STATE  OF  MINNESOTA 
COUNTY  OF  RAMSEY 


Iiyne  Blanchard. 


Nonhwcst  PuWicatioai,  Inc., 
d/b/a  St.  Paul  Pioneer  Preaj, 


DISTRICT  COURT 
SECOND  JUDICIAL  DISTRICT 
CASE  TYPE:  Employment 

Court  File  No.:  09  97.4715 

HRST  A.MENDED  COMPLAINT 


Plainiiir  Jayne  Blanchard,  throuth  her  attomcyt,  Reinhardt  4  Anderwxi,  E-IOOO  Fim 
National  Bank  Building,  332  Minneiota  Street.  Si  Paul,  Mmneiou  SSlOl,  alleges  the  following 
for  her  cause  of  action  against  Defendant: 


interest,  but  denies  Shaw  commented 
about  Blanchard  violating  the  union  contract.  The 
paper’s  legal  response  added  that  it  “is  without 
sufficient  information  to  admit  or  deny  whether 
Shaw  told  Blanchard  to  chfxjse  the  play  over  her 
job”  as  she  alleges. 

HEART  OF  THE  SUIT 

In  an  encounter  that  goes  to  the  heart  of  Blan¬ 
chard’s  gender  bias  suit,  the  Pioneer  Press  admits 
that  Blanchard  discussed  her  initial  story  idea  with 
Shaw,  but  that  he  didn’t  take  her  seriously  because 
in  his  own  words  it  sounded  like  a  “lark.” 

When  Blanchard  asked  Shaw  why  he  hadn’t 
taken  her  request  seriously,  the  editor  replied, 
according  to  Blanchard’s  complaint,  “Well,  you  said 
you  were  getting  married  this  year  and  you’re  still 
not  married,  are  you?” 

The  Pioneer  Press  admits  Shaw  made  statements 
to  that  effect. 

In  response  to  what  the  paper  deemed  unaccept¬ 
able  conduct  regaaling  her  play  activities,  Blanchard 
was  suspended  April  30  for  one  week  without  pay 
and  a  disciplinary  letter  placed  in  her  file. 

While  on  suspension,  the  Pioneer  Press  published 
an  article  by  Blanchard  which  “quoted  heavily”  from 
the  woman  starring  in  Blanchard’s  play,  said  the 
paper’s  attorney  Davis.  ‘The  woman  who  was  the 
source  in  the  article  was  the  star  of  Blanchard’s  one- 
woman  production,”  said  Davis. 

For  this  transgression,  the  paper  suspended  Blan¬ 
chard  for  another  week  without  pay  and  placed  a 
second  letter  in  her  personnel  file. 

Blanchard  considers  the  move  another  example 
of  the  “two  levels  of  treat¬ 
ment:  one  for  men,  one  for 
women,”  prevalent  at  the  Pio¬ 
neer  Press. 

The  discipline  for  the  arti¬ 
cle  is  also  a  sham,  according 
to  Blanchard. 

The  article,  on  “theater 
manners”  and  the  outrageous 
doings  of  patrons  was  one  of 
"those  lainy-day  stories  you 
keep  in  the  can,”  said  Blan¬ 
chard. 


One  day,  before  her  first  suspension,  Shaw  asked 
Blanchard  if  she  had  anything  to  offer  after  another 
reporter’s  story  had  been  cut.  Blanchard  suggested 
her  theater  piece,  made  up  of  vignettes  collected 
thnjugliout  her  tenure  at  the  Pioneer  Press. 

What  was  supposed  to  be  a  column  turned  into  a 
“Sunday  piece  with  art,”  said  Blanchard. 

And  while  Blanchard  admits  quoting  Nancy 
Bagshaw-Reasoner,  the  star  of  her  play,  her  quotes 
had  nothing  to  do  with  the  current  production.  In 
fact,  explained  Blanchard,  the  quotes  used  were 
from  two  separate  interviews  conducted  two  and 
four  years  ago. 

Conflict  of  interest  never  popped  into  her  mind. 


Throughout  her  employment  with  Defendant  Pioneer  Preu,  and  continuing  until 
her  suspension,  PUintiff  Blanchard  and  other  women  employees  were  diicrtminaied  against  on 
the  basis  of  gender. 

t.  The  discriminatory  conduct  of  Defendant  Pioneer  Press'  supervisors  towards 
Plainlifr  Blanchard  and  other  women  employees  have  substantially  interfered  with  PlainafTs 
emptoyment,  and  created  an  intimidsting,  hostile  and  offensive  working  enviroement  for  Plainnff 
and  ocher  women 

said  Blanchard. 

“Basically,  I  wasn’t  thinking.  I  had  two  hours  to  turn 
in  a  32-inch  story,  so  I  used  everything.  I  didn’t  pick 
and  choose  the  best  quotes.” 

“1  was  thinking  of  writing  and  not  conflict  of 
interest,”  she  said,  adding,  “That’s  why  we  have  edi¬ 
tors  and  copy  editors.  They  all  knew  what  I  was 
working  on,”  regarding  her  play  production. 

On  May  12,  before  her  second  suspension  was 
completed,  Blanchard  filed  her  lawsuit  alleging  gen¬ 
der  bias.  Four  days  later,  Blanchard  was  fired  by  the 
Pioneer  Press. 

MANAGEMENTS  REASON  FOR  FIRING 

The  termination  stemmed,  not  from  the  conflict 
of  interest  contentions  or  Blanchard’s  lawsuit,  said 
Davis,  but  from  "tales”  told  while  Blanchard  was  a 
guest  on  a  local  talk  radio  show  hosted  by  Twin 
Cities  personality  Barbara  Carlson. 

During  the  course  of  the  show,  the  Pioneer  Press 
claims,  Blanchard  talked  about  the  discipline  of 
another  Pioneer  Press  employee  and  got  the  details 
wrong,  and  declined  to  correct  Carlson  when  she 
made  erroneous  comments  about  the  paper. 

There  were  a  number  of  statements  about  infrac¬ 
tions  by  another  employee  that  were  “misstatements 
and  highly  defamatory  to  the  other  employee,”  said 
the  paper’s  in-house  labor 
attorney  Davis. 

Both  sides  agree  that  the 
other  Pioneer  Press 
employee  whose  experiences 
were  mentioned  on  the  radio 
show  was  never  referred  to 
by  name.  Blanchard  “said 
enough  to  identify  the 
employee,”  countered  Davis. 

Blanchard’s  lawyer,  Jeff 
Anderson,  said  the  Pioneer 
(See  St.  Paul  on  page  38) 


Blanchard’s  suit  states 
men  ivho  have  had 
conflict  of  interest  or  other 
ethical  situations  have 
“never  been  suspended, 
reassigned  or  in 
any  way  punished” 
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19th  century 
British  journalist, 
wIh)  Ix^an  covering* 
s/mrts  in  the  U.S., 
is  credited  with 
ilerising  it 


BY  DAVE  KASZDBA 


Inventor  Of 
The  Box  Score 


Fairly  or  not,  newspapermen  thn)ugh 
the  years  have  been  stereoty'ped  as 
cranky,  hard-drinking,  and  profane. 

Road-weary  baseball  players,  mean¬ 
while,  have  been  tagged  with  a  similar 
reputation,  enhanced  by  tales  of  womanizing. 

Henr>’  Chadwick  did  not  fit  either  mold.  But  he 
did  leave  his  eternal  stamp  on  both  the  newspaper 
industr>'  and  the  baseball  fraternity.  Chadwick  —  a 
late  19th  century  journalist  who  subscribed  to  a 
regimen  of  Tuiicish  baths,  stnrng  religion,  and  clean 
living  —  is  credited  with  devising  the  first  baseball 
box  score. 

debuted  over  1 30  years 
ago,  ba.seball  fans  have  fall- 
gfi  iQy^  with  the  agate- 
sized  statistical  summary, 
making  it  a  staple  of 
newspaper  sports  sections 
in  spring  and  summer. 

Crammed  with  names, 
numbers,  abbrevia¬ 
tions,  the  box  score 

recounts  a  game,  using  cryptic  rows  and  columns 
that  can  be  deciphered  to  tell  how  a  con¬ 
test  was  decided,  and  how  individual  --ESsyS 
batters  and  pitchers  performed. 

Newspaper  coverage  of  baseball, 
almost  nonexistent  before  Chadwick’s 
box  score,  virtually  exploded  on  the  i 

heels  of  his  invention.  And  today,  the 
“box”  remains  the  backbone  of  baseball 
reporting. 

For  baseball  readers,  the  box  score  is  a  '^Si- 
basic  “touchstone  with  their  sport,”  says 
Gene  Policinski,  former  managing  §}f  1 

editor/sports  for  USA  Today.  “One  of  the 
most  cherished  aspects  of  the  game.”  | 

America’s  game.  The  national  pastime.  jg* 

How  in)nic  that  it  was  devised  by 
Chadwick,  an  Englishman.  \8H 

Chadwick,  the  son  of  a  British  newspaper  ( 
editor,  emigrated  to  Brooklyn,  N.Y.,  when  he 
was  13  and  soon  followed  in  his  lather’s  f(X)t- 
steps  as  a  journalist.  @ 

A  contributor  to  many  New  York  newspa¬ 
pers  during  his  early  career,  Chadwick  com¬ 
posed  the  first  box  score  in  1859,  after  watching  a  Baseball  box  scores  have  come  a  long  way  since  they  were  devised 

by  19th  century  journalist  Henry  Chadwick.  Today,  many  newspapers 
have  expanded  their  box  scores  to  meet  the  rising  public  interest  for 
more  game  statistics  to  use  in  fantasy  baseball  leagues. 


baseball  game  in  south  Bnxjklyn  between  two 
IcK'al  teams,  the  Excelsiors  and  Stars.  It  was  pub¬ 
lished  in  the  Neu’  York  Clipper,  a  popular  sports 
and  amusement  weekly  where  he  worked. 

Chadwick’s  ix)x  score  listed  the  names  and  posi¬ 
tions  of  the  players,  followed  by  five  columns  that 
recorded  the  number  of  hits,  runs,  putouts,  assists, 
and  eiTors  for  each  man.  The  inning-by-inning 
score  was  underneath,  along  with  a  few  additional 
details,  including  the  name  of  the  umpire  and  the 
duration  of  the  game  —  three  hours. 

(A  few  statistical  summaries  of  baseball  games 
were  published  prior  to  f^hadwick’s  box  score.  But 
because  they  are  scanty  in  comparison,  ('hadwick 
is  considered  the  creator  of  the  modem  box  —  the 
“real  simon-pure  discoverer  and  inventor,”  accord¬ 
ing  to  one  age-old  baseball  publication.) 

Chadwick  said  he  devised  his  box  score  so  that 
fans  could  measure  the  merits  of  individual  players 
by  comparing  their  game-by-game  performances. 
And  it  did  not  take  long  for  his  concept  to  take 
hold. 

Neu’  York  Ciipt)e}-,  for  example,  ran  several 
dozen  box  scores  per  issue  during  the  1870s.  And 
by  the  time  the 


Kaszuba,  of  Carlisle,  Pa.,  is  speech  writer  for 
the  Pennsylvania  Senate  Republican  Caucus. 
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National  League  was  founded  in  1876, 
boxes  were  in  everyday  use  by  many 
eastern  newspapers.  Later,  with  the 
advent  of  wire  services,  box  scores 
became  even  more  widespread. 

Although  it  remains  a  revered  ele¬ 
ment  of  t(xlay’s  sports  page,  the  box 
score  has  not  survived  without  changes. 
It  has  undergone  many  face  lifts,  adapt¬ 
ing  to  the  whims  of  sports  editors  and 
the  demands  of  readers. 

Many  of  the  changes  have  been  the 
nip-and-tuck  variety  —  minor,  gradual 
changes  like  the  inclusion  of  attendance 
figures  and  the  on-again,  off-again,  on- 
again  presence  of  umpires’  names. 

More  significant  changes  have  includ¬ 
ed  the  addition  of  columns  for  at-bats 
and  runs  batted  in;  the  elimination  of 
putout,  as.sist  and  error  totals  beside 
each  player’s  name  in  the  lineup;  and, 
perhaps  most  importantly,  the  addition 
of  pitching  statistics. 

Numbers  came,  numbers  went.  But 
the  box  score  has  always  remained 
readily  identifiable.  And  true  to  the  orig¬ 
inal  mission  ordained  by  (Chadwick. 


Pn)bably  the  most  dramatic  change 
has  come  during  this  decade,  when  USA 
Today  and  the  As.s(x:iated  Press  began 
offering  “expanded"  box  scores.  (AP  still 
offers  a  standard-size-box,  uxj.) 

Nearly  twice  the  length  of  the  tradi¬ 
tional  box  score,  the  expanded  version 
is  an  agate  monster  that  appears  read>' 
to  burst  at  the  seams.  While  the  expand¬ 
ed  box  still  fits  into  a  tidy  space  on  the 
.sports  page  —  generally  taking  up  no 
more  than  a  two-by-six-inch  hole  —  it  is 
much  more  overwhelming  than  it  was 
in  C^hadwick’s  day. 

St)me  of  the  new  statistics  in  the 
expanded  box  scores  are  incredibly 
minute,  particularly  to  the  ca.sual  ba.se- 
ball  fan.  For  example,  most  expanded 
boxes  tell  you  the  number  of  pitches 
thn)wn  by  a  moundsman,  right  down  to 
the  number  of  .strikes.  They  also  indi¬ 
cate  whether  run-scoring  hits  are  deliv¬ 
ered  with  two  outs,  and  who  gntunded 
into  double  plays. 

That’s  nitty-gritty. 

Even  Paul  Montella,  the  sports  agate 
editor  for  the  A.s.s(K'iated  Press,  admits 


the  plethora  of  statistics  borders  on  the 
extreme. 

“Some  of  the  information,  1  think,  is 
valuable.  But  some  of  the  information," 
he  says,  his  voice  trailing  off  with  skepti¬ 
cism. 

Given  his  affinity  for  ba.seball  statis¬ 
tics,  C;hadwick  would  pn)bably  dr(X)l 
over  the  expanded  box  scores  if  he 
could  see  them  today.  However,  he 
might  not  like  the  rexson  for  their 
development. 

Both  Policin.ski  and  Montella  admit 
that  the  expanded  boxes  were  made 
available  partly  because  of  the  rising 
public  interest  in  game  statistics  used 
for  fanta,sy  bxseball  leagues.  Participants 
in  fantasy  leagues  chcx)se  bxseball  play¬ 
ers  for  their  own  imaginary  teams,  then 
vie  again.st  each  other  based  on  the  per¬ 
formance  of  those  players  —  often  with 
money  at  stake.  The  expanded  box 
scores  allow  fantxsy  leaguers  to  foU<iw 
their  players  more  closely. 

The  bearded,  gentlemanly  Chadwick 
deplored  gambling  on  baseball,  and  as  a 
(See  Box  Score  on  page  43) 
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BY  ROD  RICHARDSON 


Covering  The 
Separatist  Siege 


IT  WOULD  HAVE  been 
easy  to  dismiss  the  Re¬ 
public  of  Texas.  A  small 
group  claiming  Texas 
should  be  considered  its 
own  sovereign  nation 
wouldn’t  typically  generate 
much  interest.  These  guys, 
however,  seemed  different. 

We  had  been  reporting  on 
the  paper  terrorism  they  were  using  against  anyone 
they  considered  a  threat  to  their  cause,  mainly  by  fil¬ 
ing  false  property  liens  that  were  dogging  up  the 
courts.  This  had  become  such  a  nuisance  that  legis¬ 
lators  passed  a  law  to  punish  such  tactics. 

When  the  Republic  broke  into  separate  factions, 
one  group  set  up  shop  in  the  Davis  Mountains, 
about  220  miles  southeast  of  El  Paso.  In  March,  I 


decided  to  send  Ed  Montes, 
our  El  Paso  correspondent,  to 
spend  some  time  with  the 
group  in  case  it  later  made  big 
news. 

Bill  Kronholm  in  Helena 
had  talked  at  the  news  edi¬ 
tors’  meeting  about  how 
much  it  paid  off  that  staffer 
Tom  Laceky  had  gotten  to 
know  Montana’s  Freemen  long  before  that  story 
erupted. 

So  Ed  and  Dallas  photographer  Ron  Heflin  spent 
a  couple  days  with  Richard  McLaren  at  his 
“embassy,”  really  a  dilapidated  trailer  home  sur¬ 
rounded  by  trash  and  some  strategically  placed 
bunkers.  They  got  to  know  the  layout  while  making 
contact  with  people  in  town.  Ed  wrote  a  feature. 

About  six  weeks  later,  the 
advance  work  paid  off. 

When  the  Department  of 
Public  Safety  called  that  Sunday 
morning  to  report  that  shots 
had  been  fired  in  the  Davis 
Mountains,  Dallas  supervisor 
Melissa  Williams  immediately 
phoned  me  in  south  Texas, 
where  our  state  Associated 
Press  Managing  Editors  con¬ 
vention  was  wrapping  up.  I 
told  her  to  track  Ed  down  and 
get  him  moving  to  Fort  Davis. 

Williams  and  Madeline 
Baro  then  began  working  the 
phones  until  Ed  could  get  in 
position.  As  part  of  his  “beat,” 
Ed  had  been  calling  McLaren 
when-ever  we  heard  some¬ 
thing  might  be  going  on.  This 
time,  McLaren  told  Ed  the 
siege  was  under  way  and  he 
couldn’t  talk.  Ed  then  pro¬ 
vided  a  couple  of  numbers  for 
Dallas  to  call,  including  one  for 
Joe  Rowe,  a  neighbor  Ed  had 
met  during  his  March  trip. 

Little  did  we  know  that 
Rowe  and  his  wife  had  been 
taken  hostage.  If  we  had,  we 
would  have  adhered  to  AP 


Richardson  is  Dallas  news 
editor  for  AP. 


April  1997 

Forbes  Newspapers 

a  division  of 

Forbes^  Inc. 

has  been  acquired  by 

North  Jersey  Newspapers  Company 

a  division  of 

MediaNews  Groups  Inc. 

AdMedia  Partners,  Inc.  initiated  this  transaction, 
assisted  in  the  negotiations  and  acted  as 
financial  advisor  to  Forbes  Newspapers. 


AdMedia  Partners^  Inc. 

Investment  Bankers  and  Strategic  Advisors  to  the 
Media,  Advertising  and  Marketing  Services  Industries 

Robert  Garrett  Charles  I.  Wrubel 

President  Managing  Director 

866  Third  Avenue,  26th  Floor,  New  York,  NY  10022 
Telephone:  (212)  759-1870  •  Facsimile:  (212)  888-4960 
E-mail:  info@admediapartners.com 


AP  editor  relates  how 
advance  work  by  the 
news  service  paid  off 
when  the  crisis  broke 
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policy  not  to  phone  into  a  hostage  situation  when 
that  could  risk  affecting  an  ongoing  stor)'. 

But  when  one  of  the  separatists  answered  the 
phone  at  the  Rowe  home.  Melissa  interviewed  him 
and  confirmed  that  he  had  taken  hostages.  That 
brief  interview,  of  course,  reall>'  set  our  a.m  story 
apart  from  the  rest.  As  soon  as  we  knew  hostages 
were  involved,  Lubbock  correspondent  Mark  Babi- 
neck  was  told  to  start  making  the  four-and-a-half- 
hour  drive  southwest  to  Fort  Davis. 

Monday  morning  we  set  up  a  separate  desk  ju.st 
to  handle  the  story.  Desk  supervisor  Linda  Leavell 
had  this  responsibility  during  the  day,  topping  the 
p.m.  story  with  developments,  fielding  calls  from 
the  General  Desk  and  writing  the  next  morning’s 
stories.  Night  supervisor  Mike  Drago  did  the  same  at 
night.  Jaime  Aron  also  desked  the  story  from  Dallas 
before  he  got  the  call  to  go  to  Fort  Davis. 

Because  the  location  was  so  remote,  cell  phones 
worked  intermittently  at  best.  Ed,  Mark  and  Ron 
Heflin  could  call  out,  but  we  couldn’t  call  in.  There 
were  no  phones  in  their  hotel  rooms,  either.  It 
would  be  three  days  before  Dallas  photo  editor  Bill 
Waugh  could  get  a  couple  of  telephone  lines 
installed  near  the  roadblock,  making  it  much  easier 
to  file  stories  and  move  pictures. 

Ed  and  Mark  were  instructed  to  maintain  12-hour 
shifts,  but  that  never  really  woriced  out  because  the 
story  kept  changing. 

Mark  had  night  duty,  which  meant  shielding  him¬ 
self  from  the  cold  mountain  air  by  sleeping  inside 
his  car.  During  the  day,  the  temperature  would  heat 
up  substantially  and,  with  little  shade,  bottled  water 


was  at  a  premium.  Supplies  were  low  by  the  time 
Albuquerque  photographer  Eric  Draper  arrived 
with  various  necessities. 

Roadbkxrk  duty  —  more  than  10  miles  from 
where  the  separatists  were  holed  up  —  was  a  daily 
scramble  with  so  many  of  the  important  players 
popping  in  without  warning  to  talk  to  the  media. 

Ed.  Mark  and  Ron  all  phoned  in  frequently,  as 
often  as  every  1 5  minutes. 

Our  staffers  at  the  scene  routinely  ran  into  other 
reporters  amazed  at  the  speed  with  which  we  were 
reporting  the  latest  news.  Much  of  that  was  being 
done  in  Dallas  by  Linda,  Steiani  Kopenec,  Melissa, 
Madeline  and  Chris  Newton,  all  of  whom  relent¬ 
lessly  pursued  all  leads. 

By  the  fifth  day,  it  was  obvious  Ed  and  Mark 
needed  relief,  so  we  sent  in  Dallas  business  writer 
Katie  Fairbank  (she  flew  to  Midland,  rented  a  car 
and  drove  three  hours).  The  idea  was  to  have  her 
handle  spot  news  while  Ed  wrote  a  scene  story  for 
Sunday.  So  much  for  plans  —  McLaren  decided  to 
surrender  36  hours  later. 

Confirming  the  surrender  was  another  challenge. 
All  we  had  to  go  on  at  first  was  scanner  traffic  mon¬ 
itored  by  Draper  and  a  Dallas  photo  stringer.  They 
heard  that  some  of  the  separatists  were  coming  out, 
while  some  of  the  troopers  were  walking  into  the 
“embassy.” 

Mark  tracked  down  the  daughter  of  one  of  the 
two  women  inside  the  trailer  and  learned  that  she 
had  just  spoken  with  her  mother.  We  confirmed  the 
cease-fire  and  had  a  NewsAlert  on  the  wire  an  hour 
before  authorities  held  their  briefing. 
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Candidate  sues 
newspaper 
for  $33  million 

A34-YEAROLD  FORMER  Marine 
sued  the  Philadelphia  Inquirer  for 
$33  million,  saying  it  wrongly  identified 
him  as  a  saspect  in  a  9-year-old  murder 
case. 

The  stories,  published  April  30  and 
May  1,  contained  false  and  defamatory 
statements  and  were  printed  with  a 
reckless  disregard  for  the  truth,  Milton 
Milan  said  in  his  suit. 

Inquirer  editor  Maxwell  King  said 
the  newspaper  stood  by  its  stories.  The 
Inquirer  interviewed  Milan  and  includ¬ 
ed  his  statements  denying  any  role  in 
the  killing.  King  said. 

“Our  article  was  based  upon  informa¬ 
tion  provided  by  persons  we  trust  and 
who  have  been  reliable  in  the  past,” 
King  said.  “We  have  gone  back  to  the 


persons  on  whom  we  relied  and  no  one 
has  backed  away  from  the  information 
provided.” 

The  Inquirer  reported  that  the  1988 
slaying  of  Francisco  “Poncho”  Chamorro 
has  been  reopened  and  Milan  is  one  of 
die  three  suspects.  It  also  said  Milan 
was  questioned  in  January  1989  after 
acquaintances  told  police  he  and  two 
friends  admitted  killing  Chamorro  in  a 
dispute  over  drugs. 

Chief  William  Hill  has  denied  Milan  is 
under  investigation. 

“The  department  is  not  now  investi¬ 
gating  Mr.  Milan,  nor  does  it  consider 
him  a  suspect,”  Hill  said. 

Milan,  who  is  city  council  president, 
says  the  stories  damaged  his  chances  in 
the  May  13  mayoral  election  and  caused 
him  extreme  humiliation  and  emotional 
distress. 

His  lawsuit  also  names  Philadelphia 
Newspapers  Inc.,  which  publishes  the 
Inquirer  and  the  Philadelphia  Daily 


News;  its  parent  company  Knight-Ridder 
Inc.;  and  reporters  Dwight  Ott,  Nancy 
Phillips,John  Way  Jennings  and  Herbert 
Lowe.  —  AP 

Man  wins 
suit  against 
Denver  daily 

MAN  WHO  sued  the  Rocky 
Mountain  News  over  a  story  writ¬ 
ten  about  his  family  —  15  of  18  siblings 
have  crime  records  —  has  been  award¬ 
ed  $106,507  in  damages. 

Eddie  Bueno,  who  sued  the  paper,  has 
no  criminal  history. 

Earlier,  a  judge  dismissed  a  libel  claim 
against  the  News,  saying  the  story  con¬ 
tained  no  inaccurate  statements  regard¬ 
ing  Bueno.  The  jury  award  was  granted 
on  a  lesser  charge,  known  in  Colorado 
law  as  “casting  in  a  fiilse  light.” 
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The  Neu's  said  it  plans  to  appeal  the 
jury  verdict. 

The  August  1994  story,  headlined 
“Denver’s  biggest  crime  family,"  included 
a  family  tree  with  photos  of  18  Bueno 
siblings,  1 5  of  whom  have  arrest 
records.  The  story  noted  that  Eddie 
Bueno  had  stayed  out  of  trouble.  —  AP 

Court  dismisses 
defamation  suit 

New  YORK’S  HIGHEST  court  dis¬ 
missed  a  suit  filed  by  Elizabeth 
Taylor’s  now-deceased  spokeswoman 
over  a  tabloid  report  that  she  had  can¬ 
cer,  rejecting  her  claim  that  the  disease 
is  “loathsome.” 

Chen  Sam,  who  represented  the 
actress  for  more  than  two  decades,  died 
last  year.  Her  age  and  illness  were  not 
disclosed. 

Sam,  who  denied  having  cancer. 


claimed  in  the  suit  that  the  1991  report 
in  the  Star  defamed  her  character  and 
would  hurt  her  career  because  people 
would  be  disgusted  if  they  thought  she 
had  a  “loathsome”  disease. 

In  its  unanimous  ruling,  the  Court  of 
Appeals  upheld  lower  courts  and  threw 
out  the  lawsuit,  noting  that  Sam’s  estate 
offered  no  proof  that  the  story  damaged 
her  career. 

The  court  ruled  that  cancer  cannot 
be  considered  a  loathsome  disease 
because  it  is  neither  contagious  nor 
linked  to  behavior  society  might  consid¬ 
er  repugnant. 

It  didn’t  “impugn,  or  even  relate  to, 
any  particular  talent  or  ability  needed  to 
perform”  her  job,  the  court  said. 

The  Star  reported  that  Sam  acknowl¬ 
edged  having  cancer.  Taylor  said  in  a 
recent  interview  that  Sam  died  of  can¬ 
cer,  said  Mark  Jackson,  a  lawyer  for  the 
Star. 

Jackson  called  the  ruling  an  impor¬ 


tant  media  victory. 

“It’s  the  first  time  that  the  high  court 
in  New  York  has  made  clear  that  it  is 
not  defamatory  to  say  that  someone  is 
ill,  and  that’s  an  important  decision  for 
everyone  in  the  media,”  Jackson  said. 

Attorneys  for  Sam’s  estate  did  not 
return  telephone  calls.  —  AP 

Newspaper  seeks 
health  insurer*s 
financial  records 

OCUMENTS  DETAIUNGTHE 
finances  of  Blue  Cross  and  Blue 
Shield  of  Ohio  should  be  made  public 
because  they  are  crucial  to  understand¬ 
ing  the  failed  deal  between  the  insurer 
and  a  hospital  group,  a  lawyer  for  the 
Plain  Dealer  told  the  Ohio  Supreme 
Court. 

However,  in  arguments  before  the 
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4,600,000  readers!”  That’s  been  the  reaction 
to  react.  And  it’s  taken  practically  no  time, 
j  -  react  is  the  interactive  magazine  from 
,the  publishers  of  Parade  that  relates  to, 

*  responds  to,  and  involves  teenagers.  That’s  why 
J  we’re  reaching  so  many  hard-to-get  teens. 

~*And  why  you  ought  to  contact  Fred  Johnson  at: 
papers.® react .  com  or  212-450-7”121 . 

react.  Reaching  an  impossible  audience  to  reach. 


court,  an  Ohio  Department  of  Insurance 
lawyer  said  the  documents  are  meant 
only  for  the  eyes  of  accountants  assess¬ 
ing  the  sale. 

The  department  received  the  dtxru- 
ments  as  part  of  its  review  of  Columbia 
HCA/HealthCare’s  $299  million  bid  to 
buy  the  former  Blue  Cross  and  Blue 
Shield,  now  known  as  Medical  Mutual  of 
Ohio.  The  department  vetoed  the  deal 
on  March  12. 

The  Plain  Dealer  sued  after  the 
department  refused  to  release  “disclo 
sure  memoranda”  detailing  Blue  Cross’s 
financial  condition. 

The  justices  did  not  indicate  when 
they  would  rule  in  the  case.  —  AP 

National  Security 
Council  can 
keep  secrets 

The  supreme  court  let  the  presi¬ 
dent’s  National  Security  Council 
shield  its  secret  records  from  disclosure 
under  the  Freedom  of  Information  Act. 

The  court,  without  comment  May  27, 
turned  away  arguments  by  a  journalist 
and  a  private  research  group  that 
exempting  the  super-secret  council’s 
documents  “creates  a  gaping  loophole” 
in  public  record  laws. 

A  private  research  group  called  the 
National  Security  Archive,  journalist 
Scott  Armstrong  and  others  sued  in 
1989  seeking  NSC  data  from  the  Reagan 
White  House. 

The  lawsuit  sought  information  about 
the  agency’s  activities  during  the  Iran- 
Contra  affair.  The  case  initially  focused 
on  whether  e-mail  messages  were  gov¬ 
ernment  records  subject  to  the  Freedom 
of  Information  Act. 

The  law  includes  the  president’s 
office  among  federal  agencies  generally 
required  to  disclose  their  records. 
However,  courts  have  allowed  an  excep¬ 
tion  for  records  of  the  president’s  imme¬ 
diate  personal  staff  or  units  whose  only 
role  is  to  advise  the  president. 

Those  records  are  covered  by  the 
Presidential  Records  Act,  which  requires 
disclosure  of  a  president’s  documents 
after  he  leaves  office. 

A  federal  judge  ruled  that  the  NSC 
must  disclose  its  records  under  the 
Freedom  of  Information  Act,  except  for 
those  of  high-level  presidential  advisers. 
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The  U.S.  Circuit  Court  of  Appeals  for 
the  District  of  Columbia,  however,  ruled 
last  August  that  the  entire  NSC  is 
exempt. 

'fhe  council,  which  is  chaired  by  the 
president,  “is  more  like  the  president’s 
immediate  personal  staff”  than  an  agen¬ 
cy  exercising  independent  authority,  the 
appeals  court  said. 

The  National  Security  Council, 
formed  in  1947,  includes  among  its 
members  the  vice  president,  the 
secretaries  of  state  and  defense,  the 
central  intelligence  director  and  the 
chairman  of  the  military  joint  chiefs  of 
staff 

In  the  appeal  acted  on  May  27, 
lawyers  for  Armstrong  and  the  others 
said  the  NSC’s  records  are  a  “critical 
chronicle”  of  the  development  of  nation¬ 
al  security  policy. 

They  said  the  appeals  court  ruling 
means  there  will  be  less  protection 
against  improper  destruction  of  those 
records. 

Clinton  admmistration  law^'ers  said 
the  records  still  must  be  preserved  and 
made  public  under  the  presidential 
records  law.  —  AP 

Editor 

pleads  guilty 

An  editor  who  said  a  gambling 
addiction  prompted  him  to  steal 
about  $7,000  from  a  Christmas  fund  for 
the  needy  appeared  in  court  June  3  and 
pleaded  guilty  to  a  felony  count  on 
theft. 

Les  Wilson,  71,  former  editor  of  a  sub¬ 
urban  weekly,  signed  a  form  that  indi¬ 
cated  his  willingness  to  plead  guilty  to 
the  charge,  according  to  his  lawyer. 
Chuck  Stidham. 

Wilson  resigned  from  the  Valley 
Courier,  the  4,600<:irculation  weekly  he 
founded  in  1983,  after  confessing  to  his 
thefts  from  the  Purely  Personal 
Christmas  Fund. 

He  created  the  fund  about  25  years 
ago  to  help  poor  people  during  the  holi¬ 
days. 

His  addiction  to  gambling  through 
the  Ohio  Lottery’s  scratch-off  tickets  led 
him  to  plunge  the  Valley  Courier  into 
debt,  forcing  him  to  sell  it  in  September 
1996,  Wilson  wrote  in  his  final  column 
published  in  the  paper  Jan.  l.Then  he 
used  donations  to  the  Purely  Personal 
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Christmas  Fund  to  continue  gambling, 
he  wrote. 

“It  was  the  worst  decision  I  have  ever 
made.  Now  I  face  disgrace,”  said  Wilson, 
a  journalist  for  43  years. 

Wilson  resigned  Dec.  19  as  the  news¬ 
paper’s  editor,  immediately  after  police 
confronted  him  with  results  of  their 
investigation. 

Wilson  has  pledged  to  pay  restitution. 

—  AP 

Former  UPI  exec 
sent  to  jail 

Earl  Brian,  a  former  executive  of 
Financial  News  Network  and  United 
Press  International,  was  sentenced  to  57 
months  in  prison  for  bank  fraud  and 
conspiracy. 

U.S.  District  Judge  Ronald  S.W  Lew 
also  fined  Brian  $25,000  and  ordered 
him  to  surrender  on  Aug.  15. 

Brian,  who  was  chairman  and  chief 
executive  of  UPI  and  FNN,  was  convict¬ 
ed  in  October  of  lying  to  auditors  in  an 
effort  to  prop  up  the  companies  by  hid¬ 
ing  losses  to  obtain  more  than  $70  mil¬ 
lion  in  loans. 

The  jury  acquitted  co<lefendant  John 
Berentson  of  conspiracy  and  dead¬ 
locked  on  12  other  counts. 

Brian,  55,  of  Easton,  Md.,  was  secre¬ 
tary  of  California’s  Health  and  Welfare 
Agency  when  Ronald  Reagan  was  gov¬ 
ernor. 

Berentson,  56,  of  New  York,  was  exec¬ 
utive  vice  president  of  FNN  and  was 
UPI’s  chief  operating  officer  and  vice 
chairman. 

Prosecutors  alleged  the  two  drafted 
hundreds  of  false  invoices  and  other 
documents  to  conceal  FNN’s  losses  and 
help  the  network  and  its  parent, 
Infotechnology  Inc.,  obtain  $70  million 
in  bank  loans  in  the  late  1980s  and 
early  1990s. 

Infotechnology  held  controlling  inter¬ 
ests  in  both  FNN  and  UPI. 

The  scheme  allegedly  inflated  FNN’s 
profits  by  almost  $50  million  between 
1988  and  1991,  when  the  company 
went  bankrupt. 

UPI  also  declared  bankruptcy  that 
year. 

FNN,  which  sustained  losses  totaling 
$72.4  million  in  1990,  was  sold  in  1992 
to  Middle  East  Broadcasting  Centre,  a 
Saudi  corporation.  —  AP 
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I  The  Penn  State  College  of 
Communications  is  pleased  to 
announce  the  1 996  winner  of  the 

Bart  Richards  Award 
for  Media  Criticism 

!  Congratulotions  to  James 
:  F  a  1 1  ow  s  for  his  book  Breaking 
!  the  News:  How  the  Medio 
i  Undermine  American  Democracy. 

i 

I  j  ■ 

I  Fallows's  book  questions  today's 

journalists'  ability  to  rise  to  their 
"fundamental  duty"  of  providing 
citizens  with  the  historicol  context 
and  significance  of  the  news  ond 
the  tools  to  encourage  them  to 
become  octive  participants  in  their 
communities  and  the  nation  os  a 
whole. 

The  judges  found  that  Fallows 
:  "brought  issues  of  bias  and  elitism 
I  and  the  notion  of  civic  journalism 
'  to  a  wider  audience  than  ever  . 
before."  .  : 

Editor  of  U.S.  News  &  World 
!  Report,  Fallows  is  a  veteran 
j  journalist  of  more  than  twenty 
i  yeors  and  has  written  for  such  - 
I  publications  as  The  Washington 
;  Monthly  and  The  A  tiantic  Monthly. 

JUDGES:  TERRI  BROOKS,  DEAN, 

PENN  STATE  (OILEGE  OF  COMMUNICA 
^  TIONS,  JERRY  CEPPOS 
’  MANAGING  EDITOR,  SAW  JOSfAtf^Cm  '  I 
NEWS;  DICK  MALLARY,  SENIOR 
VICE  PRESIDENT,  GANNEn  BROADCASTING._ 
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DAVW  ROUNDS 


DAVID 

ROUNDS,  general 
manager  at  the 
Pleasanton,  Calif., 

Valley  Times  and 
San  Ramon 
(C>alif.)  Valle}’ 

Tones,  part  of 
Cx>ntra  Oista 
Newspapers  Inc. 

gn)up,  has  been  named  vice  president/ 
division  publications  for  Qmtra  Costa 
Newspapers,  a  Knight-Ridder  company 
publishing  five  daily  newspapers  in 
Contra  Costa  and  southern  Alameda 
counties  in  the  San  Francisco  Bay  area. 

GLORIA  THOMAS,  general  manager 
at  the  Antioch,  Calif.,  Ledger  Dispatch, 
was  appointed  classified  advertising  man¬ 
ager  at  the  Contra  Costa  Times,  Walnut 
Creek,  Calif.,  the  largest  daily  published 
by  Contra  Q)sta  Newspapers. 


DON  PORTERFIELD,  new  ventures 
specialist  at  the  Roanoke  (Va.)  Times,  has 
been  named  new  revenue  development 
director  of  Landmark  (xrmmunity 
Newspapers  Inc.,  Shelbyville,  Ky. 

DAVID  THIEMANN,  retail  sales  manag¬ 
er  at  the  Des  Moines  Oowa)  Register,  has 
been  appointed  retail  advertising  manag¬ 
er  at  the  Toledo  Blade. 


EDWARD  N.  **CHIP’^ SOUZA,  35,  edi¬ 
tor  of  Donrey  Media  Group’s  Cedar 
Creek  (Texas)  Pilot,  has  been  promoted 
to  publisher  at  the  Kilgore  (Texas)  Neu’s 
Herald. 


CANDIDA  C4JVFZELD,classified 

advertising  director  at  Gannett  Suburban 


Newspapers, White  Plains,  N.Y.,  has  been 
promoted  to  the  position  of  retail  adver¬ 
tising  director. 

EMMETT  GREEN,  advertising  man¬ 
ager  in  the  national  advertising  depart¬ 
ment  at  Neu’sday,  was  named  classified 
advertising  director  at  Gannett  Suburban 
Newspapers. 

CAROL  EMERT,  who  covered  finan¬ 
cial  maritet  regulation  at  Institutional 
Investor  Newsletters  in  Washington,  has 
been  appointed  to  be  a  reporter  cover¬ 
ing  retail  news,  advertising,  marketing 
and  the  ftxxl  industry  at  the  San 
Francisco  Chronicle. 

HANA  DeBARE,  a  Bay  area-based 
business  reporter  at  the  Sacramento  Bee, 
was  named  a  reporter  covering  the 
newly  created  workplace  issues  beat. 

MARK  MARTINEZ,  online  produc¬ 
er  for  the  Chronicle  business  columnist 
Herb  Greenberg’s  America  Online  site, 
was  apixrinted  an  editorial  assistant 
responsible  for  coordinating  all  of  the 
stock  tables. 

ROBERT  M.  CYPHER,  publications 
manager  of  the  Gannett  Suburban 
Newspapers, White  Plains,  N.Y,  has  been 
elected  president  of  the  American 
Newspaper  LayOut  Managers 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  a,ssisting 
owners  in  exploring  and 
negotiating  the  sale  of  their 
daily  newspapers  or  non¬ 
daily  newspaper  groups. 


119  E.  Marcy  St.,  Suite  100,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 


Owen  Van  Esseen 


Lee  Dirks 


DAVID  THMEIUANN 


Association, 
Albuquerque,  N.M. 

Others  elected 
include  EDWARD 
HOUR,  dispatch 
manager  at  the  St 
Petersburg  Times 
to  vice  president 
and  PAM  APPEL, 


advertising  layout 

manager  of  the  Virginian-Pilot  and 
Ledger  Star,  Norfolk,  Va.,  to  the  board  of 
directors. 


TIMOTHYW.  GiE4S01V, 47, a  respect¬ 
ed  journalism  educator  and  expert  in 
communications  law  and  ethics,  has  been 
named  interim  dean  of  the  University  of 
Oregon  School  of  Journalism  and 
Cx)mmunication. 


ROBERT  GREMHJJON,  vice  presi¬ 
dent/general  manager  of  CLTV  News  and 
Tribune  Regional  Programming,  has  been 
appointed  president,  CEO  and  publisher 
of  the  south  Florida-based  Sun-Sentinel 
Co.,  a  subsidiary  of  the  Tribune 
Publishing  Co. 

TIMOTHY  LANDON,  vice  president 
and  director  of  strategy,  research  and 
development  at  the  Chicago  Tribune, 
was  named  vice  president/strategy  and 
development  for  Tribune  Publishing. 

DAVID  UNDERHILL,  a  member  of 
the  Tribune  Regional  Programming  staff, 
was  appointed  vice  president/video  and 
audio  publishing  for  the  group. 

UndeiMl  also  becomes  general  manag¬ 
er  of  Tribune  Regional  lYogramming. 

ROBERT  BELLACK,  director  of  busi¬ 
ness  development  at  the  Tribune, 
becomes  director  of  development  for 
interactive  channels. 

JERRY  E  DUNNING,  vice  president  of 
advertising  at  the  Rocky  Mountain 
Neu’s,  has  been  promoted  to  director  of 
advertising  for  the  E.W  Scripps  Co.’s 
newspaper  division. 

FRANK  PARIS,  retail  advertising  man¬ 
ager  at  the  Grand  Junction,  Colo.,  Daily 
Sentinel,  has  been  named  advertising 
director  of  the  Elizabeth  City,  N.C.,£toi/v 
Aduance. 

JOHN  S.  MURPHY,  advertising  sales 
manager  at  the  Akron  Beacon  Journal, 
has  been  named  director  of  marketing 
communications. 
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IN  BRIEF 


EchoStar 
seeks  partner 

ATELUTE  BROAEK'ASTER  EchoStar 
Communications  Corp.  said  it  is 
again  looking  for  a  partner  after  the  col¬ 
lapse  of  its  merger  with  Rupert 
Murdoch’s  News  Corp. 

Chief  executive  Charlie  Ergen  sug¬ 
gested  in  a  conference  call  with 
reporters  that  Murdoch  backed  out 
because  of  pressure  from  the  cable  TV 
industry,  whose  goodwill  he  needs  for 
other  ventures. 

When  the  deal  was  announced,  it  was 
billed  as  the  first  major  competition  to 
cable  television.  It  was  even  nicknamed 
“Death  Star.” 

Murdoch  had  said  that  by  using 
EchoStar  he  could  beam  hundreds  of  TV 
channels,  including  local  TV  stations, 
directly  into  homes. 

EchoStar  filed  a  $5  billion  breach-of- 
contract  lawsuit  against  News  Corp. 

May  9  after  Murd<x:h’s  planned  $1  bil¬ 
lion  investment  in  EchoStar  to  create  a 
5(X)-channel  satellite  television  system 
fell  through.  News  Corp.  has  said  the 
Fxrhostar  lawsuit  is  meritless  and  has 
promised  a  fight.  —  AP 

Belo  dividend 

A.H.  belo  corps  board  of  directors 
declared  a  quarterly  cash  dividend 
of  $0. 1 1  for  each  outstanding  share  of 
Series  A  and  B  stock. 

At  the  same  time,  Moody’s  Investors 
Service  has  assigned  a  (P)Baa2  rating  to 
Belo’s  $1.5  billion  senior  unsecured 
shelf  registration,  anticipating  manage¬ 
ment  will  successfully  lower  leverage 
over  the  intermediate-term  to  historical 
levels. 

Stock  buyback 

Gray  communications  Systems 
Inc.  will  modify  its  stock  buyback 
program  and  purchase  up  to  1  million 
additional  shares  of  either  Class  A  or 
Class  B  common  stock. 

Journalist 

released 

A  NIGERIAN  JOURNAUST  was 
released  recently  from  the  Lagos 
prison  where  she  had  been  held  with- 


i  out  charge  for  six  weeks,  according  to 
i  the  Committee  to  Protect  Journalists. 

I  Ladi  Olonmyomi,  who  worked  for 
I  the  Concord  and  the  Herald  newspa- 
I  pers  was  arrested  March  20  at  her  ht)me 
I  in  Lagos  by  military  intelligence  and 
i  army  officers  who  gave  no  reason  for 
j  her  arrest. 

j  Olorunyomi  is  the  wife  of  exiled 

i  Nigerian  journalist  Dapo  Olorunyomi, 
i  who  in  1S>95  obtained  asylum  in  the 
I  United  States  through  the  joint  efforts  of 
I  CPJ  and  Amnesty  International. 

Journal  Register 
I  stock  now  I 

\trading 

J'  OURNAL  REGISTER  CO.’S  initial  pub¬ 
lic  offering  of  9.375  million  shares  of 
I  common  stock  was  priced  at  $14  per 
j  share.  By  June  3,  the  stock  was  priced 
I  at  $15.75. 

Of  the  total  offering,  7.5  million 
i  shares  were  offered  initially  in  the 
:  United  States  and  Canada  and  1.875  mil- 
1  lion  shares  internationally. 

I  The  shares  are  trading  on  the  New 
I  Yoric  SUKk  Exchange  under  the  symbol 

I  JRC. 

i  The  Connecticut-based  newspaper 
i  publisher  owns  18  daily  newspapers  and 
j  118  nondaily  publications,  with  total 
i  paid  daily'  circulation  of  556,0(K)  and 
i  total  nondaily'  distribution  of  2.7  million. 

I  Cramer  sells 
\  Dow  Jones 
\  stock 

Hedge-fund  MANAGER  James 
Cramer,  who  was  unhappy  with 
j  Dow  Jones’  decision  not  to  sell  its  elec- 
j  tronic-information  unit,  recently  sold 
i  almost  all  of  his  1.1  million  shares  of 
I  the  company. 

I  Cramer,  who  still  owns  approximate- 
I  ly  100,000  shares  of  Dow  Jones,  did  not 
I  convince  management  to  sell  Dow 
i  Jones  Markets  (formerly’  known  as 
I  Telerate)  in  order  to  improve  its  finan- 
i  cial  health  and  its  stock  price. 

Fund  manager  Michael  Price  subse- 
1  quently  acquired  500,000  of  Cramer’s 
i  shares,  giving  him  4.6  million  shares,  or 
I  about  6%  of  the  company. 


1998  Freedom  Forum 
Fellowships 

In  cooperation  with  The 
Freedom  Forum,  the  School  of 
Journalism  and  Mass 
Communication  at  The 
University  of  North  Carolina 
at  Chapel  Hill  offers 
outstanding  news  professionals 
an  accelerated,  rigorous 
doctoral  program  in  mass 
communication. 

Fellows  enter  in  May  1998  and 
complete  the  course  work  and 
dissertation  in  24-27  months. 

Courses  are  supplemented  by 
seminars  with  scholars  and  top 
media  professionals  at  The 
Freedom  Fonun  Media  Studies 
Center  in  New  York  City. 

Each  of  the  three  annual  awards 
provides  a  yearly  stipend  of  up  to 
$50,000  plus  full  tuition,  travel 
and  health  insurance. 

Applications  are  due  December 
1, 1997.  For  information  and  an 
application,  please  write: 

Dr.  Margaret  Blanchard 
Director  of  Graduate  Studies 
School  of  Journalism  and  Mass 
Communication 

Campus  Box  3365,  Howell  Hall 
University  of  North  Carolina 
at  Chapel  Hill 

Chapel  Hill.  NC  27599-3365 
or  email 

margaret_blanchard@unc.edu 
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RECRUITMENT 


BY  M.L.  STEIN 


New 

Diversity 


CC  mn  INDLESS”  hiring  based  on 

1^^  /H  ethnicity  alone  is  the  wrong 
I  #  H  way  to  create  diversity  in  the 

I  H  newsroom,  an  ethics  special- 

I  H  ist  asserted  at  a  Seattle  jour- 

V  nalists’  convention. 

The  problem  with  affirmative  action  “has  never 
been  content  diversity,”  said  Keith  Woods  of  the 
Poynter  Institute  for  Media  Studies.  “The  problem 
is  the  practice  and  the  practitioners,  not  the  per¬ 
son  you  are  hiring.” 

If  managers  are  “mindlessly”  hiring  people 

because  of  gender  or  ethnic 
background,  the  managers 
are  the  problem.  Woods  said 
on  a  panel,  “Affirmative 
Angst:Tension  in  the 
Newsroom,”  at  the  15th  annu¬ 
al  convention  of  the  National 
Association  of  Hispanic 
Journalists,  June  4-7. 

Such  employment  prac¬ 
tices  build  tensions  that  are 
compounded  when  editors 
tell  white  male  staffers  they 
are  not  advancing  because 
they  are  white  and  male.  Woods  added. 

He  termed  much  of  the  editorial  hiring  in  recent 
years  “knee-jerk  diversity”  and  urged  media  execu¬ 
tives  to  require  all  applicants  to  meet  their  organi¬ 
zations’  “standard  of  excellence”  —  regardless  of 
gender  or  race. 

Another  panelist,  Mary  Lou  Fulton,  a  former  Los 
Angeles  Times  and  Washington  Post  editor,  said 
that  even  more  important  than  newsroom  diversity 
is  “not  to  have  diversity  simply  to  achieve  parity 
with  the  population  but  to  produce  something  that 
reflects  what  is  going  on  in  the  world  and  that 
makes  sense  to  people.  They  can  pick  up  a  news¬ 
paper  or  listen  to  a  broadcast  and  say, ‘Yeah,  that’s 
my  life.  I  know  that.’  ” 

Fulton,  who  is  white,  said  the  approach  to  affir¬ 
mative  action  should  be  based  on  a  news  organiza¬ 
tion’s  commitment  to  diversity  in  content. 

“That’s  something  everyone  can  aspire  to, 
regardless  of  your  background,”  she  continued.  “I 
have  sat  in  on  a  lot  of  meetings  where  I  lobbied  for 
diversity  of  hiring  and  diversity  of  content,  but  I 
wish  I  had  spent  more  time  lobbying  for  diversity 
of  content  .” 

Fulton  contended  that  an  overemphasis  on  affir¬ 
mative  action  hiring  alone  leads  to  a  p>olarized 


Speakers 
denounce 
“knee-jerk 
diversity,  ”  call 
for  balanced 
neivs  content; 

■  dealing  ivith 
tljose  passed  ovet' 


newsroom  in  which  people  are  pigeonholed. 

Under  such  conditions,  she  said,  a  newly  hired 
woman  or  minority  staffer  will  frequently  quit. 

“There  is  a  great  deal  of  effort  placed  on  recruit¬ 
ing  and  hiring  people  and  not  much  on  what  hap>- 
pens  afterward,”  she  said,  adding  that  some  news 
organizations  have  no  clear  idea  of  the  purpose  of 
their  affirmative  action  programs. 

In  that  kind  of  situation,  Fulton  remarked,  people 
who  are  hired  ask  themselves  what  they’re  doing 
there  —  and  then  leave. 

The  self-described  “white  guy”  on  the  panel.  Bill 
Kossen,  a  Seattle  Times  edi¬ 
tor,  offered  a  “simple”  solu¬ 
tion  for  dealing  with  staffers 
“demoralized”  by  an  incom¬ 
ing  female  or  minority  editor. 

“I  would  take  them  out, 
spank  them  and  tell  them  to 
grow  up,”  he  stated.  “Then  I 
would  talk  to  the  white  per¬ 
son  who  didn’t  get  the  job 
and  tell  him  how  lucky  he 
was  that  he  won’t  have  to  sit 
at  a  terminal  for  12  hours  a 
day  and  put  up  with  impossi¬ 
ble  stories,  impossible 
reporters,  and  all  the  mes¬ 
sages  and  phone  calls.” 

One  catch  in  recruiting 
minorities  and  women  for 
upper-level  jobs  is  that  the 
work  is  sometimes  less  than  appealing,  Kossen 
said. 

The  editor  quipped  that  instead  of  reflecting  the 
larger  society,  diversified  newsrooms  are  more  like¬ 
ly  to  reflect  high  school  society  because  of  all  the 
complaints. 

“I  get  it  from  all  sides,”  he  noted.  “White  guys 
and  white  women,  who  are  not  a  minority  any¬ 
more,  talk  to  me  about  their  frustrations.  I  just  let 
them  vent  and  ask  them  how  they’re  going  to  deal 
with  it.” 

Kossen  said  he  imderstands  their  disappoint¬ 
ment,  noting  that  he  has  suffered  rejection  in  the 
news  business,  including  being  turned  down  on  his 
first  job  application  because  he  hadn’t  graduated 
from  a  “prestigious  journalism  school  like 
Columbia  or  Missouri.” 

Moderator  Marcos  Breton,  a  Sacramento  Bee  re¬ 
porter,  said  some  editors  with  whom  he  discussed 
minority  employment  have  chosen  to  skirt  it. 


“I  get  it  from  all 
sides.  White  guys 
and  white  women, 
who  are  not  a 
minority  anymore, 
talk  to  me  about 
their  frustrations. 

I  just  let  them 
vent  and  ask 
them  how  they’re 
going  to  deal 
with  it.” 
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When  all  the  Internet  sites 
make  the  same  claims, 
how  do  you  decide  where  to  be? 

I  ^*^First.  you  can  check  out  the  real  facts  —  in  terms  of  importance  to  ^  ^  i 
the  job  seeker.  How  many  jobs  are  on  the  site?  Are  the  jobs  current  '  ^ 


I  ^*^First.  you  can  check  out  the  real  facts  —  in  terms  of  importance  to 
the  job  seeker.  How  many  jobs  are  on  the  site?  Are  the  jobs  current 
or  have  they  been  on  the  Net  for  months?  How  about  the  array  of 
_ openings.  Are  they  all  technical  or  is  there  something  for  everyone? 

I  ^^Second.  you  can  check  out  the  traffic...  not  in  numbers 
of  “hits”  which  are  meaningless,  but  in  terms  of  the 
_ numbers  of  searches  conducted. 

[3" Third,  you  can  listen  to  the  experts: 

The  best  of  the  Web.  CareerPath.com  is  the  largest  database  of 
current  jobs...  this  is  a  winner. 

Yahoo!  Internet  Life  —  March,  1 997 

By  far  the  most  extensive,  useful,  and  up-to-date  job  finding  service 
on  the  Net. 

Windows  Sources  —  November,  1996 

CareerPath.com  is  our  pick  for  one  of  the  country’s  top  sites  ...  every 
job  seeker  needs  to  bookmark  this  site. 

Career  Xroads  —  1997 

CareerPath.com:  #1  job  site  in  the  "Official  Netscape  Guide  to  Internet 
Research.” 

Computer  Life  —  April,  1 997 

CareerPath.com  is  the  Best  of  the  Web  “Ultimate  Internet  Atlas  — 

1,001  Best  Sites.” 

PC  Computing  —  April,  1997 

For  more  information  about  placing  your  own  Employer 
Profile  on  CareerPath.com,  contact  your  local  newspaper  affiliate, 
or  contact  your  recruitment  advertising  agency. 


Akron  Beacon  Journal 
Atlanta  Journal-Constitution 
Baltimore  Sun 
Boston  Globe 
Boulder  Daily  Camera 
Charlotte  Observer 
Chicago  Tribune 
Cincinnati  Enquirer/Post 
Columbus  Dispatch 
Denver  Post 

Denver  Rocky  Mountain  News 
Detroit  News  and  Free  Press 
Ft.  Wayne  News-Sentinel/ 
Journal-Gazette 


Hartford  Courant 
Houston  Chronicle 
L.A.  County  Press  Telegram 
Lexington  Herald-Leader 
Los  Angeles  Times 
Miami  Herald 

Minneapolis-St.  Paul  Pioneer  Press 
Newport  News  Daily  Press 
Newsday 


coat 

http://www.CareerPath.com 

advertising@CareerPath.com 

(213)237-6658 


New  York  Times 
Orlando  Sentinel 
Philadelphia  Inquirer 
Pittsburgh  Tribune  Review 
Sacramento  Bee 
San  Jose  Mercury  News 
Santa  Rosa  Press  Democrat 
Seattle  Times/Post-Intelligencer 
South  Florida  Sun-Sentinel 
Washington  Post 
Wilmington  News  Journal 
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“All  1  hear  on  this  issue  is  avoidance,” 
he  said.  “But  there  are  some  people  in 
the  newsroom  who  won’t  be  spanked. 
They  are  not  mollified  by  explanations. 
They’re  pissed  off.  What  arc  you  going 
to  do  about  it?” 

Replied  Kossen:“l  think  the  best  thing 
is  to  talk  to  these  people.  We  turn  too 
many  things  into  the  race  card.  Some¬ 
times  white  men  come  in  as  new  editors 
and  there’s  rcsentment  against  them,  too. 
Maybe  people  just  don't  like  new  editors. 
But  1  find  a  lot  of  success  in  talking  to 
individuals  one  on  one  or  taking  them 
out  to  lunch  to  break  down  barriers.” 

EDITOR'S  ORIENTATION 

Another  panel  was  titled  “So  They 
Make  You  an  Editor,  Now  What?” 

One  of  the  first  moves  a  fledgling 
editor  should  make  is  to  talk  to  his  or 
her  boss  to  learn  what’s  expected, 
according  to  Kathy  Triesch,  former 
Seattle  Times  projects  editor  and  now 
an  editor  in  the  food  section. 

“Ask  them  what  they  think  you  ought 
to  be  doing  and  what  they  hope  you 


Fulton  said 
ot’eremphasis  on 
minority  hiring  alone 
leads  to  polarized 
newsrooms  where 
people  are  pigeonholed 
and  where  nearly  hired 
women  or  minorities 
often  quit 

can  accomplish,”  she  said.  “Where  do 
they  see  the  coverage  going,  and  what 
do  they  want  out  of  each  individual  in 
your  group?” 

But  the  dialogue  also  should  include 
the  new  editor's  own  insight  into  the 
position  and  a  clear  understanding 
about  what’s  possible,  realistic  and 
appropriate,Triesch  added. 

As  to  underlings,  she  continued, 
research  their  skills  and  styles  and 
decide  what  kinds  of  stories  each  can 
do  best. 


“For  starters,  talk  to  them,”  the  pan¬ 
elist  urged.  “Have  some  conversations 
beyond  the  daily  business.  Ask  them  to 
tell  you  what  they  think  they  do  well 
and  how  they  like  to  work.  Arc  they 
comfortable  working  with  another 
reporter  on  a  story?  They’ll  tell  you 
quite  a  lot  that’s  true.” 

Milwaukee  Journal  city  editor 
Carolina  Garcia  stressed  the  idea  of  mak¬ 
ing  reporters  feel  they’re  part  of  a  team. 

“1  let  them  know  I’m  on  their  team, 
that  they  can  trust  me  and  I  trust  them," 
she  explained.  “And  I  tell  them  1  want  to 
like  what  they're  doing.” 

Such  ego  stroking  was  backed  by 
Ronnie  Ramos,  Miami  Herald  deputy 
sports  editor,  who  suggested  that  editors 
who  think  a  story  needs  rewriting 
should  give  the  reporter  an  “out.” 

“How  you  say  something  is  as  impor¬ 
tant  as  what  you  say,”  he  observed. 
“Instead  of  just  telling  someone  his  lead 
has  to  go,  ask  him  why  he  wrote  it  that 
way,  what  was  his  thought  process.” 

However,  Ramos  left  the  impression 
that  if  he  didn’t  like  the  lead,  it  most 
likely  wouldn’t  get  in  the  paper,  no  mat¬ 
ter  what  the  reporter  said. 

Overall,  Ramos  contended,  the  best 
way  to  praise  reporters  is  to  put  their 
stories  on  Page  1 . 

One  problem  with  reporters  is  that 
they  sometimes  don’t  understand  the 
material  in  their  notes,  said  Washington 
Post  news  editor  Don  Podesta. 

“Find  out  their  point  of  view  on  the 
story,”  he  recommended.  “But  it  helps  a 
lot  if  you  know  what  you  want  in  the 
story.” 


China  will  not 
relax  rules  to 
control  news 

CHINA  WILL  DROP  plans  to  charge  a 
service  fee  to  foreign  news  agencies 
that  gather  economic  news,  but  will  not 
relax  rules  aimed  at  tightening  controls 
over  economic  information. 

The  rules,  announced  last  year  to  a 
hail  of  criticism  from  foreign  govern¬ 
ments  and  news  organizations,  require 
the  news  agencies  to  open  their  opera¬ 
tions  to  scrutiny  by  the  state-run 
Xinhua  News  Agency. 

The  news  organizations  affected 
include  AP-Dow  Jones  News  Service, 
Bloomberg  and  Reuters.  —  AP 


PRESSROOM  MANAGER 
PRINTER'S  INK  IN  YOUR  VEINS? 

Yes?  Then  read  further.  THE  ORANGE  COUNTY  REGISTER,  a 
world-class,  Pulitzer  Prize  winning,  large  metropolitan  daily 
(350,000-1-)  located  in  a  prime  area  of  Southern  California,  has  an 
exceptional  opportunity  for  an  highly  motivated  and  experienced 
Manager  with  strong  leadership,  interpersonal  and  organizational 
skills  to  lead  our  Pressroom  to  even  greater  levels  of  quality  achieve¬ 
ment,  while  cultivating  his/her  own  career  and  potential. 

The  individual  we  seek  will  possess: 

•The  ability  to  both  plan  strategically  and  tactically,  by  envisioning 
appropriate  future  broad-based  business  improvements/solutions, 
while  concurrently  implementing  systems  and  schedules  that  meet 
immediate  real  and  changing  business  requirements. 

•The  ability  to  hands-on  manage  the  multiple  daily  operations/tasks  of  1 75■^ 
production  and  production  maintenance  associates  in  a  dynamic  customer/quality 
driven  environment. 

•A  proven  track  record  of  leading,  planning,  implementing  8  directing  innovative, 
performance-based  systems  that  grow  and  develop  associates  through  mentoring, 
coaching,  training,  measuring  and  regarding  quality  achievements  that  take  us  to 
new  levels  of  customer  satisfaction  and  quality. 

•  A  minimum  of  five  (5)  years  of  previous  supervisory  experience  in  a  multi-press, 
fast-paced,  deadline-critical  environment,  that  produces  newspaper  as  well  as 
commercial  products. 

If  the  challenges  we  offer  are  of  interest  to  you,  please  mail  resume  to: 

Human  Resources/PM 


P.O.  Box  11 626 
Santa  Ana,  CA  9271 1 
(714)  664-5099, 24  hour  job  line 
Equal  Opportunity  Employer 
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Newsday  reopens 
Beijing  bureau 

J^EWSDAY  HAS  REOPENED  its  news 
1  \  bureau  in  Beijing,  and  Dele 
Olojede,  who  has  been  the  newspaper’s 
Africa  bureau  chief,  was  named  to  head 
the  China  bureau.  Newsday,  which 
serves  Long  Island  and  Queens,  N.Y., 
also  has  foreign  bureaus  in  Moscow, 
Latin  America,  South  Africa  and  the 
Middle  East. 

Fellows  named 

Twelve  u.s.  journausts  wui 

attend  Stanford  University  as  John 
S.  Knight  Fellows  for  the  1997-98  aca¬ 
demic  year. 

During  that  period,  the  Fellows  will 
pursue  independent  courses  of  study 
and  take  part  in  special  seminars.  This 
is  the  32nd  year  of  the  program,  which 
is  mainly  supported  by  the  John  S.  and 


James  L.  Knight  Foundation. 

The  John  S.  Knight  Fellowship  win¬ 
ners  and  their  courses  of  study  are  as 
follows:  Alvin  Bessent,  Neu’sdt^  editori¬ 
al  writer,  macroeconomics  and  the  histo¬ 
ry  of  successful  national  economies; 
John  Boudreau,  reporter.  Contra  Costa 
Times,  human  genetics,  Shakespeare; 

Bob  Drogin,  Johannesburg  bureau  chief, 
Los  Angeles  Times,  humanitarian  agen¬ 
cies  and  international  relief  groups  in 
the  post  Cold  War  eta;  Ann  Grimes, 
deputy  national  editor,  Washington  Post, 
political  and  cultural  dynamics  of  the 
high-tech  workplace;  Curtis  Krueger,  St. 
Petersburg  Times  reporter/columnist, 
success  in  social  service  agencies. 

Kevin  McKenna,  editorial  director. 
New  York  Times  Electronic  Media  Co., 
communications,  technology  and  busi¬ 
ness;  Roberta  Oster,  producer  of 
Dateline,  NBC  News,  immigration  and 
education;  Gary  Polakovic,  Riverside 
Press-Enterprise  environmental  writer, 
market-based  environmental  solutions; 


Debra  Shapiro,  senior  producer,  special 
projects,  WCVB-TV,  Boston,  at-risk  adoles¬ 
cent  behavior,Tabitha  Soren,  senior 
political  correspondent,  MTV  News, 
New  York,  the  transformation  of  story¬ 
telling;  Susan  Warner,  Philadelphia 
Inquirer  business  writer,  globed  eco¬ 
nomics,  countries  and  culture;  Harriet 
Washington,  freelance  medical  writer, 
Rochester,  N.Y,  medical  experimenta¬ 
tion  on  humans. 


Saturday  edition 

The  BOZEMAN  (MONT.)  Daily 
Chronicle  became  a  seven-morning 
newspaper  June  7  with  the  addition  of  a 
Saturday  paper. 

The  Chronicle  began  publishing 
mornings  Sunday  through  Friday  in 
April  1996,  after  market  research  found 
an  overwhelming  desire  for  switching 
from  afternoon  to  morning.  The  study 
also  found  that  readers  wanted  a 
Saturday  paper. 


^Announcing 


The  Robert  Bosch  Foundation 
Fellowship  Program 

JOSTETUJ^Q  JnTWRX  Of  LTJA.VTHS 


Trogram  fCistory 

Over  the  past  fourteen  years,  the  Robert  Bosch  Foundation  has  enabled 
almost  200  young  American  professionals  to  acquire  an  in-depth  under¬ 
standing  of  the  political,  economic,  and  cultural  environment  of  Eurojje, 
through  an  intensive  nine-month  work  and  study  fellowship  program.  The 
Fellows  receive  a  scholarship  and  internships  in  such  key  German  institu¬ 
tions  as  the  Federal  Government,  the  Federal  Parliament,  the  headquarters  of 
private  corporations,  as  well  as  major  German  media.  If  needed,  language 
training  will  be  provided. 

The  Fellows  are  selected  from  six  main  fields:  Joumalism/Mass 
Communications,  Business  Administration,  Economics,  Law,  Political 
Science,  and  Public  Affairs/Policy.  Througli  their  various  work  experiences, 
trips,  lectures  and  related  seminars  in  Bonn,  Berlin,  Paris  and  Brussels,  the 
Fellows  gain  a  meaningful  understanding  of  issues  facing  the  European 
Union  and  Germany  today.  Upon  completion  of  the  program.  Fellows  are 
encouraged  to  return  to  their  communities  in  the  United  States  and  apply 
their  newly  acquired  knowledge  to  their  professions.  In  this  manner,  the 
Robert  Bosch  Foundation  intends  to  not  only  foster  good  American-German 
relations,  but  also  to  acquaint  the  next  generation  of  transatlantic  leaders  with 
the  most  pressing  issues  in  contemporary  Europe  and  Germany. 


For  the  1998/1999  program  year,  the 
Foundation  will  accept  applications  until 
October  15,  1997. 

For  more  information  contact: 

CDS  International,  Inc. 

U.S.  Representative  for  The  Robert  Bosch 
Foundation  Fellowship  Program 
330  Seventh  Avenue,  19th  Floor 
New  York,  NY  10001-5010 
Tel:  (212)  497-3500 
Fax:  (212)  497-3535 
E-mail:  info@cdsintl.oig 
Website:  http://www.cdsintl.org 

The  Robert  Bosch  Foundation 

(Robert  Bosch  Stiftung  GmbH)  in  StuUgart, 
Germany,  embodies  the  philanthropic  and 
social  endeavors  of  the  founder,  Robert 
Bosch  (1861-1942).  Established  in  1964,  the 
Foundation  holds  92%  of  the  shares  of  the 
Robert  Bosch  Company,  a  worldwide  manu¬ 
facturing  enterprise. 
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A.H.  Belo  Corp.’s  Dallas  Morning  News 
Inc.  has  purchased  the  assets  of 
CoUeyville  News  Inc.,  publisher  of  the 
CoUeyviUe  News  &  Times,  a  3,500- 
paid  circulation  weekh'  that  serves  the 
Dallas-Fort  Worth  suburbs  of  CJolle>'ville, 
Southlake  and  Grapevine. 

The  paper  was  bought  fn)m  Raman 
and  Dian  Chandler,  who  had  owned  and 
operated  it  for  the  past  nine  years.  Dian 
Chandler  will  remain  as  publisher. 

The  sellers  were  represented  by 
Donna  Arp  of  Arp  Dnter  Investments 
Inc.  of  Collej-ville.  The  purchase  price 
was  not  disclosed. 

Thomson  Newspapers  has  sold  the 
Shetby  (N.C.)  Star,^  17,000-circula¬ 
tion  dail>',  to  Freedom  Communications 
Inc.  based  in  Orange  County,  Calif. 

In  addition  to  publishing  the  daily,  the 
Shelby  Star  also  produces  Clevetund 
Want  Ads,  a  shopper  with  a  distribu¬ 
tion  of  10,000  copies,  and  Mountain 
&  Lake,  a  free  monthly  of  5,000 
copies. 

Freedom  publishes  five  other  daily 
newspapers  in  the  state  and  operates  a 
total  of  26  dailies.  34  weeklies,  six 
broadcast  TV  stations  and  16  magazines 
around  the  country-. 

The  Shelby  Star  is  one  of  31  U.S. 
newspapers  Thomson  said  earlier  it 
would  sell  as  part  of  a  long-term  strate¬ 
gy-  to  reposition  the  organization  as  a 
marketing  and  communications  compa¬ 
ny.  That  strategy  involves  organizing  the 
company’s  newspapers  into  strategic 
marketing  gntups,  which  develop  prod¬ 
ucts  and  services  for  regional  mailcet- 
places,  in  addition  to  publishing  local 
newspapers. 

Thomson  also  sold  the  Waukesha 
County  Freeman,  a  Wisconsin  daily, 
to  Lakeshore  Newspapers  Inc.,  a  divi¬ 
sion  of  Conley  Publishing  Group,  a  fami¬ 
ly-owned  company  that  publishes  the 
Beaver  Dam,Wis.,Ife}r7y  Citizen. 

Jeff  Hovind  former  Daily  Citizen 
executive  editor,  was  named  publisher 
of  the  Freeman.  He  succeeds  Patrick 
Doyle,  who  will  remain  with  Thomson. 

The  Freetnan  was  founded  as  a  week¬ 
ly  paper  in  1859  to  provide  a  voice 
against  slavery. 

Journal  Transcript  Newspapers  of 
Revere,  Mass.,  has  signed  an  agreement 
to  purchase  the  Meredith  (N.H.) 
News,  a  4,400-paid  circulation  weekly 
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newspaper. 

The  Neu’s,  founded  in  1880,  and  a 
printing  operation,  Meredith  Printing, 
are  owned  by  Meredith  iMedia  Inc., 
whose  principal  stockholder  and  pub¬ 
lisher  is  Allen  Gable. 

Gable,  60,  was  a  longtime  controller 
and  treasurer  of  the  Salem  (Mass.) 
Eivning  Neu's.  He  and  his  brother.  Bob, 
acquired  the  Meredith  company  in 
1993. 

Neil  Collins  and  Lou  McGrew  are 
publishers  and  principal  owners  of 
Journal  Transcript  Newspapers,  which 
publishes  10  weekly-  newspapers  in 
New  England. 

The  Kemmerer  Gazette  of  Lincoln 
County,  Wyo.,  has  been  purchased  by 
News  Media  Corp.,  headquartered  in 
Rochelle,  Ill.,  from  Mark  and  Wendy- 
Steele  of  Soda  Springs,  Idaho. 

The  Gazette  is  a  2,(KK)-circulation 
weekly  newspaper. 

The  sale  was  negotiated  by  Jim  Hicks 
of  Bolitho-Cribbs  &  Ass<K'iates. 

A  partnership  involving  the  owners  of 
newspapers  in  C(xly  and  Powell, Wyo., 
has  acquired  the  Buyer's  Guide,  a 
20,0(X>circulation  shopper  serving  the 
Bighorn  Basin  of  northwestern  Wyo., 
and  the  County  Journal,  d  16,(KK)- 
circulation  shopper  serving  Sheridan 
and  Johnson  counties  in  north  central 
Wyo. 

The  shoppers  were  purchased  from 
Doris  Evans  of  Cody  by  a  group  headed 
by  Gary  Stevenson  of  Saratoga,  Wyo. 
Stevenson  is  co-owner  of  the  Saratoga 
Sun  and  the  West  Yelknestone  News, 
both  weeklies. 

Assisting  in  the  purchase  was  Jim 
Hicks  of  Bolitho-Cribb  &  Associates. 

The  Times-Shamrock  Co.  of  Scranton, 

Pa.,  has  agreed  to  purchase  two  weekly 
newspapers,  the  Susquehanna 
County  Independent  and  the 
Weekend  News,  from  the  Montrose 
Publishing  Co. 

Both  newspapers  are  located  in 
Susquehanna  County,  Pa.,  and  have  a 
combined  circulation  of  20,000. 

Times-Shamrock  also  owns  the 
Scranton  Times  and  Tribune. 

North  Tahoe  Week,  a  seasonal  com¬ 
munity  newspaper,  entertainment  and 
tourist  product,  with  100%  rack  distribu- 
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tion,  located  in  Tahcx;  Vista,  Calif.,  has 
been  sold  by  David  Mogilefsky-  to  Dale 
and  Shirley  Good  of  Palomer  Communi¬ 
ty-  Newspapers,  Valley-  Center,  C-alif. 

Bolitho-Cribb  &  Associates  of 
Bozeman,  Mont.,  represented  the  seller. 

Times  Holding,  which  is  a  stockholder 
in  Times  Publishing  Co.,  publisher  of  the 
St.  Petersburg  (Fla.)  Times,  has  agreed  to 
purchase  a  gntup  of  free  weekly  publi¬ 
cations  that  circulate  in  west  Pinellas 
County. 

The  nine  weeklies  include  the 

Beiteair  Bee,  Beach  Bee,  Largo 
Leader,  Clearwater  Leader, 
Seminole  Beacon,  Beach  Beacon, 
St.  Pete  Beach  Today,  Pasadena 
Today,  and  Treasure  Island 
Today. 

Current  owner  is  a  Pennsylvania- 
based  group,  (ieorge  Sample  II  is  the 
operating  partner  for  the  Florida  publi¬ 
cations. 

The  weeklies  will  be  incorporated  as 
Tampa  Bay-  Newspapers  Inc.  and  man¬ 
aged  and  operated  separately-  from  the 
Times. 

The  acquisition  was  handled  for 
Times  Holding  by  Charles  Berky-  of  C. 
Berky-  &  Associates  Inc.,  B<x:a  Raton,  Fla. 

The  North  Snohomish  Weekly,  a 

19,(XK)-circulation  free  weekly-  newspa¬ 
per  in  Arlington, Wash.,  has  been  sold  by- 
Skagit  Valley  Publishing  Co.  to  Sun 
Newspapers. 

BolithoCribb  &  Ass(x:iates  of 
Bozeman,  Mont.,  advised  the  seller  in 
the  transaction. 

The  (-laremont,  N.H., Eagle  Times, 
which  is  published  afternoons  and 
Sunday,  and  the  weekly  Argus- 
Champion,  based  in  Newport,  are 
being  sold  by  Dirk  Ippen  of  Munich, 
Ciermany,  to  Harvey  Hill. 

Hill  was  named  publisher  of  the 
Eagle  Times  in  November  1995  by 
Ippen. 

The  Eagle  Valley  Enterprise, 

a  weekly  newspaper  in  Eagle,  Colo.,  has 
been  purchased  by  Stauffer  Communi¬ 
cations  from  Gojan  and  Leslie  Nikolich. 

Stauffer  is  a  wholly  owned  subsidiary- 
of  Augusta-based  Morris 
(a)mmunications  Corp. 

Morris  also  owns  the  Glenwood 
(Colo.)  Post,  a  daily-  newspaper. 
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CPJ  Issues  Press 
‘Enemies’  List 

NKON  had  his  enemy  list  and  so 
does  the  Committee  to  Protect 
Journalists. 

On  World  Press  Freedom  Day,  the  (PJ 
named  10  “Enemies  of  the  Press.”  chosen 
for  their  ruthless  campaigns  of  suppres¬ 
sion  of  journalists,  as  documented  by 
CPJ 

"These  ten  individuals  are  character¬ 
ized  by  their  relentless  hostility  to  the 
very  concept  of  a  free  and  independent 
press  in  their  own  countries  and  an)und 
the  world,”  said  William  A.  Orme,  (>PJ 
executive  director.  “They  have  deliber- 
ateh'  engaged  in  hundreds  of  press  free¬ 
dom  violations  ranging  fn)m  censorship, 
harajisment  and  physical  attack  to  impris¬ 
onment  and  even  a.vsa.ssination.” 

These  are  the  CPJ’s  1997  “Enemies  of 
the  Press”: 

1.  Algeria’s  Antar  Zouabri,  head  of  the 
militant  Armed  Islamic  Cm)up  (GIA). 
Under  his  leadership  and  that  of  his  pre¬ 
decessor,  Abu  Abdul  Rahman  Amin,  the 
GIA  has  waged  a  campaign  of  assassina¬ 
tion  that  has  claimed  the  lives  of  59  jour¬ 
nalists  since  1992. 

2.  China’s  President  Jiang  Zemin. 
Jiang  continues  to  battle  against  all  inde¬ 
pendent  reporting,  threatening  to  close 
down  one-third  of  all  publications  that 
fail  to  tow  the  (Communist  ftirty'  line. 
Jiang,  an  overseer  of  the  Tienanmen 
Square  mxssacre,  has  plans  to  curtail 
press  freedoms  in  Hong  Kong  when 
China  takes  over  July  1. 

3.  Cuba’s  President  Fidel  Castro. 
Castro  continues  his  hancssment  of  inde¬ 
pendent  journalists,  using  tactics  such  as 
organized  mob  rallies  outside  journalists’ 
homes.  Castro’s  security  police  n)utinely' 
detain  journalists  and  steal  their  belong¬ 
ings.  Cuba  is  the  only  country  in  the 
Western  Hemisphere  that  tolerates  no 
free  or  independent  domestic  journal¬ 
ism. 

4.  Nigeria’s  Gen.  Sani  Abacha.  Abacha 
escalated  his  vicious  tactics  to  decimate 
the  country’s  once  thriving  independent 
press  and  drive  scores  of  journalists  into 
exile.  He  ended  1996  with  a  rash  of 
detentions  of  journalists  for  their  critical 
coverage  of  government  and  the  estab¬ 
lishment  of  a  press  court  solely  for  the 
prosecution  of  journalists.  He  is  connect¬ 
ed  with  the  assassination  of  the  wife  of 
Concord  publisher  and  Nigerian  presi¬ 
dent-elect  Moshood  Abiola,  and  the 
attempted  assassination  of  Guardian 
publisher  Alex  Ibru. 

5.  Turkey’s  Prime  Minister  Necmettin 
Erbakan.  The  press  remains  under  threat 
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from  the  pixrvisions  of  the  antkeiror  law 
and  penal  ctxle,  which  permit  the  arrest 
and  pnrsecution  of  journalists  for  critical 
reporting  on  the  government’s  ongoing 
conflict  with  Kurdish  insurgents.  Under 
Erbakan’s  regime,  78  journalists  were  in 
jail  at  the  start  of  1997  —  more  than  any 
other  country. 

6.  Belarus’s  President  Alexander 
Lukashenko.  Using  Soviet-era  tactics, 
Lukashenko  has  shut  down  independent 
media  and  publicly  denouced  journalists. 
He  expelled  Russia’s  best-known  inde¬ 
pendent  television  bureau  chief  for  “dis¬ 


torted  coverage.” 

7.  Ethiopia’s  Prime  Minister  Meles 
Zenawi.  In  an  effort  to  restrict  press  free¬ 
doms,  Meles  has  used  harassment,  cen¬ 
sorship,  arrest  and  detention  on  journal¬ 
ists.  There  have  been  104  documented 
imprisonments  in  Ethiopia  in  the  last 
four  years.  At  the  end  of  January,  there 
were  more  journalists  in  prison  in 
Ethiopia  than  in  any  other  African  coun¬ 
try. 

8.  Indonesia’s  President  Suharto. 
Banning  and  censoring  both  foreign  and 

(See  Enemies  on  page  3S) 
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Announces 

THE  KAISER  MEDIA 
FELLOWS  IN  HEALTH 
FOR  1997 


Six  journalists  have  been  selected  as  1997  Kaiser  Media  fellows: 

Debra  Gordon,  medical  writer,  The  Virginian-Pilot 

Project:  Coirtmunity  coalitions — tracking  grass  root  efforts  to  address  child  and 
maternal  health  problems 

Jon  Hamilton,  freelance  health  policy  writer 

Project:  An  in-depth  look  at  states  that  have  implemented  experimental  Medicaid 
managed  care  programs 

Leslie  Laurence,  syndicated  health  columnist,  and  writer,  G/omour  magazine 
Project:  The  impact  of  urban  hospital  closings  on  local  communities 

Christopher  Ringwald,  demographics  and  mental  health  reporter. 

The  Times  Union  (Albany,  NY) 

Project:  The  challenges  and  debate  facing  alcoholism  and  addictiem  treatment 
programs — what  works,  why,  and  how  to  measure  results 

Joanne  Silberner,  health  policy  correspondent.  National  Public  Radio 

Project:  How  public  health  research  becomes  health  policy — from  academia 
to  the  streets 

Tammie  Smith,  health  reporter.  The  Tennessean 

Project:  How  the  major  black  medical  colleges  in  the  U.S.  are  faring  in  a  changing 
health  care  environment — focused  on  Howard,  Meharry,  Morehouse,  and  Drew 


In  1998,  the  Kaiser  Media  Fellowships  Program  will  again  award  up  to  six  fellowships  to  print, 
television  and  radio  journalists  and  editors  interested  in  health  poUcy,  healthcare  financing  and 
public  health  issues.  Applications  for  the  1998  program  will  be  available  shortly,  for  submission 
by  March  1998.  The  aim  is  to  provide  journalists  with  a  highly  flexible  range  of  opportunities  to 
pursue  individual  projects,  combined  with  group  briefings  and  sitevisits  on  a  wide  range  of  health 
and  social  policy  issues. 

For  more  information,  or  to  apply  for  the  1998  awards,  write  to: 

Penny  Duckham 

Executive  Director  of  the  Kaiser  Media  Fellowships  Program 

Kaiser  Family  Foundation 

2400  Sand  Hill  Road 

Menlo  Park,  CA  94025 

e-mail:  pduckham@ldT.org 

The  Kaiser  Family  Foundation  is  an  independent  health  care  foundation  and  is  not  affiliated  with  Kaiser 
Permanente  or  Kaiser  Industries. 
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CAMPUS  JOURNALISM 


BY  M.L.  STEIN 


Spring 

Steal 


SPRING  BREAK  BECAME  spring  steal  on  at 
least  three  college  campuses. 

Kevin  Livingston,  editor  of  the  Golden 
Cater  at  San  Francisco  State  University, 
has  filed  a  criminal  complaint  with  police 
against  a  campus  organization  in  connection  with 
the  theft  of  6,000  copies  of  the  paper,  apparently 
in  objection  to  a  headline  over  a  letter  to  the  editor. 

The  editor  told  E&P  that  Troy  Nkrumah,  presi¬ 
dent  of  the  Pan  Afrikan  Student  Union  (PASU), 
admitted  to  him  that  his  group  was  responsible  for 
the  missing  papers,  a  statement  that  Nkrumah 
called  a  “bald-faced  lie.” 

Nkrumah  added,  however, 
that  although  he  did  not 
sanction  the  theft,  it  was  pos¬ 
sible  that  individual  members 
might  have  acted  indepen¬ 
dently  in  taking  the  newspa¬ 
pers. 

Nkrumah  said  PASU  has  65 
members,  “but  about  15  do 
most  of  the  woric.” 

“I  can  fully  understand 
why  someone  would  want  to 
throw  away  the  papers,”  Nkrumah  added,  “but  I  am 
not  a  fool  and  would  not  tell  him  [Livingston]  that 
I  personally  picked  them  up  and  threw  them  out.” 

PASU  members  were  reportedly  indignant  over 
the  headline;  “In  Defense  of  Racist  Symbol.”  This 
was  in  reference  to  a  letter  defending  a  PASU  ban¬ 
ner  hung  in  front  of  its  center  last  month  that 
showed  a  swastika  overlaying  the  Star  of  David  on 
an  Israeli  flag.  The  lettering  said,  “One  Settler,  One 
Bullet.” 

“We  are  not  racist,”  said  Nkrumah.  Livingston 
commented  that,  in  retrospect,  the  headline  was 
“probably  not  appropriate.” 

The  head  was  written  by  Gater  editorial  page 
editor  Craig  Schmalz,  who  also  authored  an  editori¬ 
al  criticizing  PASU  for  inviting  a  former  top  aide  of 
Nation  of  Islam  leader  Louis  Farahkan  to  speak  on 
campus.  The  speaker,  Khallid  Muhammad,  has 
called  Jews  “bloodsuckers”  and  has  suggested 
killing  some  whites.  His  speech  was  entitled,  “Who 
is  Pimping  the  World?” 

Fliers  for  the  address  listed  the  ticket  prices  as 
$7  for  students  and  $15  for  “Zionists,  Uncle  Toms 
and  other  white  supremacists.” 

The  looting  of  Gater  copies  recalled  a  similar 
incident  in  1968  that  ended  in  violence  on  the 
campus  of  San  Francisco  State,  one  of  the  most 


Editor  tit  S.F. 
State  University 
student 

newspaper  files 
police  complaint 
'against  campus 
group 


politicized  colleges  in  the  nation.  After  hundreds  of 
copies  of  the  paper  were  stolen  at  that  time,  a 
band  of  African-American  students  stormed  the 
newspaper  office  and  assaulted  staff"  members. 

Livingston  said  Nkrumah  told  him  at  their  recent 
meeting  that,“l  was  lucky  that  only  papers  had 
been  stolen  because  what  happened  in  1S>68  could 
have  happened  to  me.” 

Nkrumah  did  not  generally  dispute  Livingston’s 
recollection  of  their  conversation. 

“What  I  said  was  that  you’re  lucky  this  is  not 
1968,  when  people  who  didn’t  like  what  was  in 
the  paper  went  over  and 
beat  up  the  editor.  If  he  took 
that  as  a  threat,  that’s  on 
him,”  the  PASU  leader  said. 

Earlier  in  April,  8,000 
copies  of  the  Daily 
Californian  at  the  University 
of  California,  Beriteley,  were 
trashed  for  the  fourth  time  in 
the  academic  year.  In  all, 

22,000  papers  were  stolen, 
said  managing  editor  Larry 
Luong,  who  attributed  the 
thefts  to  student  activists 
opposing  the  Daily  Cats 
endorsement  of  an  anti-affir¬ 
mative  action  vote  by  the  university’s  Board  of 
Trustees. 

At  Utah  State  University  in  Logan,  Utah 
Statesman  editor  in  chief  Lance  Pitcher  pulled 
stacks  of  newspapers  out  of  dumpsters  and  trash 
cans,  where  they  had  been  tossed  in  what  appar¬ 
ently  was  a  retaliation  over  a  cartoon.  About  2,000 
papers  vanished. 

The  cartoon  depicted  Craig  Adams,  a  candidate 
for  student  body  president,  campaigning  alongside 
a  probation  officer.  Adams,  according  to  the  paper, 
was  on  probation  on  a  charge  of  a  minor  in  posses¬ 
sion  of  alcohol. 

“There  was  a  lot  of  discussion  over  the  ethics  of 
the  cartoon  before  a  decision  was  made  to  run  it,” 
recalled  reporter  Josh  Loftin.  Adams  lost. 

The  Logan  Herald  Journal  quoted  Pitcher  as 
saying  he  was  told  by  witnesses  that  students 
wearing  “Craig  Adams”  buttons  grabbed  the  papers 
out  of  racks  and  dumped  them. 

“They’re  stealing  freedom  of  speech  and  free¬ 
dom  of  the  press,”  Pitcher  said. 

Pitcher  has  asked  the  USU  Police  Department  to 
investigate  the  thefts. 


“What  /  said 
was  that  you’re 
lucky  this  is  not 
1968,  when 
people  who  didn’t 
like  what  was  in 
the  paper  went 
over  and  beat  up 
the  editor” 
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PROJECTIONS  ON  TARGET  AGAIN! 

Latest  figures  are  proving  the  1996  Market  Guide  pro¬ 
jections  to  be  accurate  within  2  percentage  points! 
That's  a  remarkable  record!  Put  these  accurate  figures  to 
work  for  vou!  , 


BEST  VALUE! 


Corporate  planning,  franchise  site  selection,  test  market  selection. 

media  buys,  sales  forecasts  ...  the  E&P  Market  Guide  helps  mar¬ 
keters  in  a  lot  of  ways  because  of  its  unique  combination  of  both  quanti¬ 
tative  AND  qualitative  data  for  nev^spaper  markets  PLUS  its  accurate 
economic  and  demographic  forecasts. 

Market  surveys  of  every  new  spaper  market  in  the  U.S.  and  Canada  pro¬ 
vide  quality  of  life  data  including:  principal  industries,  shopping  centers 
and  retail  outlets,  climate,  transportation  data,  auto  registrations,  col¬ 
leges/universities/military  installations  ....  16  categories  of  data  that  can 
demonstrate  ideal  market  conditions. 

And  for  decisions  ba.sed  purely  on  numbers,  the  Market  Guide  includes 
tables  of  economic  and  demographic  data  presented  by  state/province. 
MSA/NECMA.  county  and  city.  Actuals  are  compared  to  exclusive 
annual  E&P  forecasts  which  have  earned  the  trust  of  marketers  through 
consistently  remarkable  accuracy  (+1-2%).  These  include  forecasts  of 
population,  income,  ages,  ethnicities,  households  and  retail  sales. 

Data  that  SELLS  Your  Newspaper  Market! 

When  you're  selling  your  market,  as  well  as  your  newspaper  advertising 
products  to  reach  it.  use  the  Market  Guide  as  a  source.  The  E&P  Market 
Guide  can  help  you  tell  your  full  marketing  story  with  authority! 

Quantitative  data  PLUS  qualitative  data ...  all  in  one  book!  And  it's  only  $100. 


TO  ORDER  OR  FOR  MORE 
^  INFORMATION,  CALL: 

(212)  675-4380  •  Fax:  (212)  691-6939 
E-mail:  edpub@mediainfu.com 
Order  through  our  Web  site  store:  http;//www.mediainfo.com 

Mail  your  order  with  check  (U.S.  funds  drawn  on  U.S.  bunk),  made  payable  to 
Editor  &  Publisher,  and  shipping  instructions  (street  address,  no  P.O.  boxes)  to: 

Editor  &  Publisher,  11 W.  19*  St,  New  York,  NY  100114234 

CA.  1X7.  NY  and  OH  residents  mast  add  applicable  tax.  Canada  residents  please  add  GST. 
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ABOUT AWARDS 


NEWSPAPER  DESIGN  COMPETmON. 

Sixteen  newspapers  from  four  countries  were 
named  as  the  World’s  Best-Designed  Newspapers 
by  the  Society  of  Newspaper  Design. 

The  contest,  sponsored  by  SND  and  Syracuse 
Universit)'’s  S.I.  Newhouse  School  of  Public 
Communications,  recognizes  excellence  in  newspa¬ 
per  graphics  and  design. 

The  winners  are  as  follows: 

175,OOOcirculation  and  over:  the  Boston  Globe', 
the  Globe  and  T/a/7,  Toronto;  the  Orange  County 
Register,  Calif.;  the  Oregonian,  Portland;  and  the 
Seattle  Times. 

50, 000-174, S>99:  Dayton  Daily  Neu’s,  Ohio;  Die 
Woche,  Germany;  San  Francisco  Examiner,  the 
Scotsman,  Edinborough,  Scotland;  and  the 
Spokesman-Revieu’,  Spokane,  Wash. 

49,0(K><:irculation  and  under:  the  American, 
Westhampton  Beach,  N.Y.;  Cenre  Daily  Times,  State 
College,  V-ji.',  Diario  de  Noticias,  Huarte-Pamplona, 
Spain;  Le  Demir,  Montreal,  Canada;  Times-Call, 
longmont,  Colo.;  and  the  Sun,  Bremerton, Wash. 

Overall,  a  total  of  127  newspapers  from  the  U.S. 
and  14  other  countries  won  a  total  of  821  awards 
during  the  competition,  including  “Best  of  Show,” 
the  Scotsman',  16  Gold  Awards;  80  Silver  Awards; 
709  Awards  of  Excellence  and  nine  Judges’  Special 
Recognition  Awards. 

CHAMPION  OF  JUSTICE  AWARD.  David 
Protess,  professor  of  journalism  at  Northwestern 
University  Medill  School  of  Journalism  and  Charles 
Deering  McCormick  Professor  of  Teaching 
Excellence,  received  the  Champion  of  Justice 
Award,  given  annually,  from  the  National 
Ass(K'iation  of  Criminal  Defense  Lawyers. 

Protess  received  the  award  for  heading  up  an 
investigative  team  of  journalists  and  Medill  students 
that  led  to  freedom  for  four  African-American  men 
convicted  for  a  1978  murder  they  did  not  commit. 

MEDIA  ETHICS  AWARD.  Ken  Bunting,  manag¬ 
ing  editor  of  the  Seattle  Post-Intelligencer,  received 
the  award  from  the  journalism  department  of 
Texas  Christian  University.  The  award  was  given  in 
recognition  of  Bunting’s  national  leadership  in  jour¬ 
nalism  ethics. 

A  Texas  native  andTCU  alumnus.  Bunting  is  on 
the  board  of  directors  for  the  TCU  Alumni 
Association  and  is  a  member  of  the  school’s 
Journalism  Advisor)'  Board.  He  has  won  numerous 
awards  and  special  honors. 

THllRGOOD  MARSHALL  JOURNALISM 
AWARDS.  A  series  of  articles  by  reporter  Frank 
Green  of  the  Richmond  Times-Dispatch  describing 
the  vagaries  of  Virginia’s  record  year  in  carrying 
out  executions  won  him  the  Death  Penalty 
Information  Center’s  first  annual  Thurgood 
Marshall  Journalism  Award.  Two  filmmakers  also 


won  the  award,  which  is  presented  for  excellence 
in  portraying  and  analyzing  the  problems  associat¬ 
ed  with  capital  punishment. 

LATIN  AMERICAN  ETHICS  AWARD.  Veteran 
Colombian  journalist  Javier  Dario  Restrepo  is  the 
1997  winner  of  Florida  International  University'’s 
Latin  American  Ethics  Award. 

Restrepo  was  selected  for  his  balanced,  impartial 
journalistic  work  which  often  sttxxl  up  to  drug 
traffickers.  He  has  written  columns  for  El 
Espectador  of  Bogota  and  El  Colombiano  of 
Medillin.  He  is  the  co-author  of  a  book  on  journal¬ 
ism  ethics  and  frequent  instructor  in  ethics  semi¬ 
nars  and  woritshops. 

PROCEPER  (Central  American  Journalism)  Prizes 
for  excellence  in  Central  American  journalism 
were  also  awarded.  The  Grand  Prize  was  awarded 
to  Serapio  Umanzor  of  La  Prensa,  San  Pedn)  Sula, 
Honduras,  for  a  series  on  the  clandestine  w’ar 
between  the  militar>'  and  Honduran  guerrillas. 

Other  winners  included  Al  Dta  of  Costa  Rica  for 
spot  news;  and  Roberto  Fonseca  of  Confldencial  of 
Panama  for  photography. 

The  awards  are  co-sponsored  by  the 
International  Media  Center  of  Florida  International 
University'  and  Texaco  Inc.  The  ethics  and  Grand 
Prize  winners  received  $  1 ,000  each;  others 
received  $500. 

AL  NAKKULA  AWARD.  Andy  Furillo,  a  reporter 
for  the  Sacramento  Bee,  won  the  1997  Al  Nakkula 
Award  for  Police  Reporting  for  a  three-part  series 
on  California’s  “three  strikes  and  you’re  out”  law. 

Furillo,  43,  is  the  seventh  daily  newspaper 
reporter  to  win  the  award  honoring  Nakkula,  a  46- 
year  veteran  of  Denver’s  Rocky  Mountain  News. 
Nakkula  died  in  April  1990. 

The  runner-up  was  BUI  Morlin  of  the 
Spokesman-Revieu’,  Spokane,’Wash.,  for  his 
“ground-breaking  stories  of  national  importance” 
about  connections  between  mUitia  groups  across 
the  countr)'.  The  third  place  winner  was  MUce 
Perlstein  of  the  Times-Picayune.  His  stories 
focused  on  the  overwhelming  shortcomings  of  the 
criminal  justice  system  in  New  Orleans. 

In  addition,  the  judges  singled  out  two  other 
reporters  for  Special  Recognition.  They  are  Seth 
Rosenfeld  of  the  San  Francisco  Examiner  and 
Johnna  Pro  of  the  Pittsburgh  Post-Gazette. 

SAIS-NOVARTIS  JOURNALISM  AWARD. 

Elizabeth  Neuffer  of  the  Boston  Globe  received  the 
award  for  her  in-depth  coverage  of  war  crimes  in 
Bosnia  and  Rwanda. 

Neuffer  penned  “Buried  Truth,”  a  10-part  series  of 
articles  that  examined  the  atrocities  committed  dur¬ 
ing  both  conflicts,  the  impact  on  the  lives  of  indi¬ 
viduals  and  famUies  and  the  faUure  of  international 
organizations  to  pursue  the  responsible  criminals. 
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No  Charge 
For  Kidney  Ad 

Ruth  sparrow  recently  demon¬ 
strated  a  confidence  in  the  selling 
power  of  newspaper  classified  advertis¬ 
ing  that  the  St.  Petersburg  (Fla.)  Times 
probably  wishes  she  had  shown  some 
other  way. 

Facing  a  $20, (XX)  bill  for  gall  bladder 
surgery,  the  53-year-old  Sparrow  placed 
this  ad  in  the  7/>wes; “KIDNEY  Runs 
good.Taking  offers.  $30,000/obo.’’ 

The  ad  ran  from  May  17  to  19  in  the 
“Medical  Supplies”  category  until  it  was 
called  to  the  attention  of  newspaper 
managers  —  and  quickly  pulled. 

“It  was  a  weird  situation,”  Mike  Foley, 
the  Times  vice  president  for  community 
relations,  said  in  a  telephone  interview. 

Foley  said  a  Times  ad  taker  simply 
made  a  mistake  accepting  the  ad. 

The  paper’s  policy  is  to  allow  ads 
about  organ  donations  only  from  “duly 
licensed  agencies,”  according  to  a  Times 
story  on  the  incident  written  by  staff 
writer  Kelly  Ryan. 

And  when  it  comes  to  organ  dona¬ 
tion,  Sparrow  is  a  freelancer. 

She  first  offered  the  kidney  to  the 
Bayfront  Medical  Center  as  setdement 
for  the  bill  for  her  surgery  in  eai1>' 

March. 

When  the  hospital  refused,  she 
turned  to  the  newspaper. 

Selling  or  offering  to  buy  a  human 
organ  is  against  the  law  under  both  fed¬ 
eral  and  Florida  law,  where  it  is  classi¬ 
fied  as  a  second-degree  felony. 

Sparrow  just  doesn’t  think  that’s  fair. 
“You  have  people  putting  ads  in 
newspapers  and  magazines  to  have 
their  uteruses  for  rent  for  nine  months,” 
she  told  the  Times'  Ryan.  “There  are 
winos  and  derelicts  selling  their  blood. 
Prostitutes  are  out  pedaling  their  wares. 

1  have  a  body  nobody  wants  to  look  at 
the  outside,  so  I  have  to  go  inside  and 
sell  the  parts.” 

The  strange  thing  is  Sparrow  is  not 
poor;  she  owns  a  condominium  with  a 
paid-off  mortgage,  a  car  that’s  paid  for 
and,  the  Times  story  said,  “thousands”  in 
a  retirement  fund. 

Sparrow  said  that  she  just  abhors 
debt. 

In  that  regard.  Sparrow  received 
some  good  news  from  the  kidney  sale 
affair:The  St  Petersburg  Times  is  not 
chaiging  her  for  the  ad. 

—  Mark  Fitzgerald 


USA  Weekend 
Names  S.F. 

Ad  Manager 

Kristin  dakis  has  joined  usa 

Weekend  magazine  as  San 
Francisco  manager  for  advertising. 

Dakis  joins  the  company  from 
Mecklermedia  Inc.,  where  she  was  west¬ 
ern  ad  manager  for  Internet  World  mag¬ 
azine. 

Before  that,  she  held  the  same  posi¬ 
tion  for  (ieneral  Media  Publishing, 
which  publishes  Penthouse,  Omni  and 
Longevity  magazines. 

Dakis  was  part  of  a  family-owned 
agency,  Dakis  Concern  Advertising  & 
Public  Relations  in  Orinda,  Calif.,  which 
had  been  in  business  for  27  years. 

L.  A.j  Times 
Renews 
With  AdOut 

The  LOS  ANGELES  Times  has  signed 
a  new,  one-year  contract  with  AdOut 
to  continue  outsourcing  its  advertising. 

The  new  deal  represents  an  addition¬ 
al  4,500  SAU  (standard  advertising  units) 
inches  per  week  besides  the  existing 
2,500  SAU  weekly  inches  that  Van  Nuys, 
Calif.-based  AdOut  already  does  for  the 
Times. 

The  new  contract  will  also  assign  all 
new  special  section  advertising  design 
and  production  to  AdOut. 

TNN  Gains 
Stanley  Steemer 
Account 

The  newspaper  network  Inc. 

recently  was  named  the  agency  of 
record  for  the  print  placement  and  mar¬ 
keting  services  account  of  Ohio-based 
Stanley  Steemer  International,  which 
operates  and  franchises  a  carpet  and 
upholstery  cleaning  business  nation¬ 
wide. 

TNN  is  responsible  for  all  print  place¬ 
ment,  planning,  contract  negotiations 
and  daily  communication  with  all  of 
Stanley  Steemer’s  print  vendors. 

Stanley  Steemer  operates  35  compa¬ 
ny-owned  and  240  franchise  locations 
in  44  states. 


Who's  Using 
VCR  Plus-h^? 


Rohit  and 
Yogini  Mehta 
Eat  It  Up! 


"I  like  VCR  Plus-i-  because  it 
gives  instant  confirmation  of 
what  you  programmed.  It 
eliminates  those  surprises  like 
wrong  channel  or  wrong  time." 

-  Rohit  Mehta, 
Pittsburgh  Post-Gazette  reader 


I  of  Five  91311 
Trek;  VoyagerJ^95 
y  King  Live<^^ 


No  surprises  here!  Fans  of  fine 
dining,  Rohit  and  his  wife, 
Yogini,  record  at  least  10  shows 
each  month  including  their 
favorite:  Larry  King  Live. 

VCR  Plus-t-  and 
The  Pittsburgh  Post-Gazette: 
making  taping  easier. 

For  more  VCR  Plus-i-  information, 
please  call  Lisa  Klem  Wilson  at 
800-221-4816  or  212-293-8500. 


United  Media 


VCR  PHiS^  ano  PlusCocte®  are  trademarks  ot 
(jemstar  Oevelopmeni  Corporation 
0 1996  Gemstar  Develooment  Corporation 
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BY  JOHN  SULLIVAN 


The  401  (k) 
Advantage 


WITH  THE  UNCERTAIN  future 
of  Social  Security,  an  aging 
population,  tax  liability  issues 
and  businesses  cutting  back 
on  financial  benefits,  the  only 
sure  thing  companies  are  offering  —  a  401(k)  plan 
—  is  a  must  for  anyone’s  retirement  future. 

At  the  recent  Newspaper  Purchasing 
Management  Association  (NPMA)  conference  in 
Lancaster,  Pa.,  guest  speaker  Frank  Epler,  controller 
for  the  Patriot-News  Co.,  in  Harrisburg,  Pa., 
explained  to  NPMA  members  that  a  401(k)  is  a 
necessity  to  have  for  their 
company  and  to  get  employ¬ 
ees  participating  as  early  as 
possible. 

Epler,  who  has  been  with 
the  Patriot-Neu’s  for  30 
years,  is  not  only  responsible 
for  the  accounting  and  pur¬ 
chasing  departments  but  also 
introduced  the  company’s 
401(k)  savings  plan  in 
January  1994. 

“Don’t  feel  that  savings  has 
to  be  an  all  or  nothing  deci¬ 
sion.”  explained  Epler.  “Pay 
yourself  first  —  but  whatever  you  do,  do  some¬ 
thing.” 

Epler  stated  that  since  almost  all  pensions  are 
tied  to  the  impact  of  inflation  and  Social  Security  is 
suffering  a  cash  flow  crisis  due  to  the  lack  of  con¬ 
tributing  participants,  the  401(k)  plan  is  a  tax-free 
alternative  that  should  be  taken  advantage  of, 
regardless  of  how  old  you  are. 

Although  401(k)  plans  are  not  new  financial 
vehicles  to  the  public,  Epler  feels  that  the  average 
person  is  not  aware  of  the  financial  advantages  and 
disadvantages  of  participating. 

As  shown  in  the  accompanying  chart,  although 
hypothetical  Katie  participated  for  only  10  years, 
her  401(k)  will  be  almost  double  that  of  hypotheti¬ 
cal  Matt  at  age  65  because  Matt  lost  years  of  not 
participating  in  which  his  money  would  be  com¬ 
pounding  annually  —  even  though  Matt  con¬ 
tributed  to  his  plan  for  31  years. 

As  plan  administrator  of  five  separate  funds  for 
his  company,  Epler  said  that  their  funds  vary  from 
high  to  medium  to  low  risk. 

“You  should  pick  your  funds  so  that  there’s 
something  for  everyone,”  he  advised  newspaper 
plan  administrators. 


“And  if  there’s  any  sort  of  company  matching  by 
your  firm,  go  to  the  max.” 

Not  long  after  Epler  intnxluced  the  401(k)  plan 
to  the  company,  a  few  people  approached  him  and 
said  dnt  they  owed  the  government  a  couple  of 
hundred  dollars  and  were  thinking  of  increasing 
their  exemptions  to  get  more  money  in  their  pay- 
check. 

Epler  responded  by  asking  them  this  —  would 
they  rather  give  that  money  to  the  IRS  or  open  a 
401(k)  plan?  Epler  believes  that  not  only  is  that 
401(k)  money  in  your  ptKket  tax-free,  but  you’re 


The  Benefits  of  Starting  Early 

(assuming  $1,000/yr  401(k)  contribution  earning  8% 
compounded  annually  and  untouched  up  to  age  65) 


Katie 

Matt 

Began  contributing 

21 

35 

Stopped  contributing 

30 

65 

Years  participating 

10 

31 

Age  now 

65 

65 

Total  contributed 

Grew  to  I 

$16,000 

$249,000 

Source'  Frank  Epier 

saving  for  your  future  at  the  same  time. 

The  disadvantages  of  a  401(k)  are  fairly  obvious. 
Since  there  is  a  tremendous  tax-free  savings,  any 
withdrawals  before  retirement  age  will  be  hit  with 
a  20%  penalty.  In  addition,  the  money  is  then 
regarded  as  income  and  the  contributor  is  hit  with 
an  additional  10%  at  tax  time.  “If  you  can  borrow 
money  you  need  elsewhere,”  said  Epler,  “you’d  be 
better  off.” 

Presently,  the  maximum  amount  any  individual 
can  contribute  is  $9,500.  Although  he  does 
encourage  older  employees  to  put  some  of  their 
money  in  a  conservative  401(k)  fund,  Epler  said 
that  he  has  talked  to  young  and  old  people  about 
taking  part  of  their  small  raises  and  add  it  to  their 
growing  401(k)  account. 

“If  you  have  the  time,  growth  stocks  are  the  way 
to  go,”  said  Epler.  And  as  long  as  the  markets 
remain  favorable  and  the  tax  advantage  remains  for 
the  401(k),  a  little  money  put  aside  now  may  go  a 
long  way  in  the  future. 


Controller 
tells  neivspaper  - 
put'chasing 
managers 
this  plan  is 
a  must  for 
their  papers' 
employees 
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NEWS  TECH 


Vendors’ 

Appointments 


Southeast  Paper  Manufacturing  Co.'s 
Southeast  Paper  Newsprint  Sales  division 
hired  MICHAEL  D.  FISHER  as  sales 
manager.  Assisting  sales  and  marketing 
vice  president  Mark  Klimko,  Fisher 
brings  to  the  job  more  than  14  years  of 
newsprint  sales  and  marketing  experi¬ 
ence  in  the  Southeastern  U.S. 

Owned  by  newspaper  publishing 
companies  Cox  Enterprises,  Knight- 
Ridder  and  Media  General,  Dublin,  Ga.- 
based  Southeast  says  it  is  the  country’s 
biggest  producer  of  100%  recycled-con- 
tent  newsprint. 

BRAD  ROSS  joined  Xitron  as  its 
Western  region  sales  manager.  With 
more  than  10  years’  experience  in  the 
graphic  arts  industry',  Ross  will  oversee 
dealer  sales  in  15  states  for  the  Ann 
Arbor,  Mich.,  subsidiary  of  Autologic 
Information  International  Inc. 

Most  recently  Western  sales  represen¬ 
tative  for  prepress  and  video  editing  file¬ 
sharing  systems  supplier  Transoft  Tech¬ 
nology  Corp.,  Ross  earlier  worked  for 
Litho  Development  Research,  Scitex 
America  and  DuR)nt  Printing  and 
Publishing. 

At  Gannett  Media  Technologies 
International,  Cincinnati,  AlVTWOlvy  C. 
LOCOCO  was  hired  as  an  account  exec¬ 
utive  for  Celebro  Advertising  Solutions, 
responsible  for  sales  in  Western  North 
America.  Lococo  earlier  was  a  senior 
account  manager  with  an  Ohio-based 
long-distance  voice  and  data  carrier. 
Celebro  applications  allow  Realtors  and 
auto  dealers  to  design,  create,  schedule 
and  transmit  to  newspapers  their  classi¬ 
fied  display  and  liner  ads.  Celebro  also 
supports  online  publication,  audiotex/ 
fax-back  service  and  kiosk  presentation. 

GMTl  also  appointed  Celebro  applica¬ 
tion  support  specialist  THOMAS 
HOFFMAN  as  Celebro  sales  support 
specialist,  handling  telemarketing,  direct 
mail,  trade  show  programs  and  market¬ 
ing  and  collateral  materials. 

Software  developer  and  systems  integra¬ 
tor  Advanced  Technical  Solutions  Inc., 


Wilmington,  Mass.,  appointed  JOANNE 
RENNIE  ANGELL  training  pn)grams 
manager  a  new  position.  Beyond  an  ini¬ 
tial  focus  on  direct  user  training  proce¬ 
dures  and  reference  guides  for  the 
Advisor  and  NewsDesk  systems,  she  will 
initiate  self-paced  training  programs  and 
web-site  distribution  of  documentation 
and  instructional  material.  Most  recently 
working  in  marketing  and  training  at 
Sun  Microsystems,  Angell  earlier  worked 
for  Atex. 

SANDRA  KYNES  was  named  market¬ 
ing  communications  manager  for  ATS, 
where  she  earlier  was  employed  as  a 
project  manager.  Most  recently’  with 
Cascade  Systems  Inc.,  Kynes  spent  19 
years  in  printing  and  publishing,  includ¬ 
ing  work  at  the  Wall  Street  Journal  in 
New  York  and  at  Autologic  in  England. 

At  ECRM  lnc.,Tewksbury,  Mass.,  GIL 
GREEN  was  appointed  regional 
account  representative  for  Southern 
California,  Arizona  and  the  Las  Vegas 
area,  GREGORY  B.  PATERSON  was 
appointed  Canadian  account  representa¬ 
tive  and  WIM  PLAGGENBURG  was 
appointed  Far  East  sales  director. 

With  more  than  20  years’  experience 
in  the  graphic  arts  industry.  Green  most 
recently  worked  at  Polychrome.  He  ear¬ 
lier  worked  for  Opticopy  (which 


Poly  chrome  acquired  in  1988)  and  for 
Optmnics  Specialty  Co. 

Most  recently  a  digital  imaging  spe¬ 
cialist  with  Ilford  Anitec  Canada  Ltd., 
where  he  also  had  worked  as  technical 
sales  representative,  Paterson  is  based  in 
MissLssauga,  Ontario. 

Of  his  25-plus  years  in  sales  and  man¬ 
agement  in  the  graphic  arts  industry, 
Plaggenburg  spent  the  la.st  three  as 
ECRM’s  Amsterdam-ba.sed  dealer  sales 
manager  for  northern  and  eastern 
Europe.  He  is  responsible  for  develop¬ 
ing  a  network  of  dealers  able  to  provide 
service  and  support  to  customers  in  the 
Far  East.  ECRM  said  the  appointment 
marks  a  renewed  effort  to  expand  its 
activities  in  the  region,  where  Plaggen¬ 
burg  earlier  worked  for  five  years  for 
the  Buhrmann-Tetterode  Group. 

Optn)nics  International  Corp.,  Chelms¬ 
ford,  Mass.,  named  JEFFREY  RAPSON 
as  sales  director  for  the  Americas. 

Before  joining  Optnmics,  Rapson  was 
president  and  chief  operating  officer  of 
Highwater  Designs  Ltd.,  developer  of 
productivity’  software  and  small-format 
computer-to-plate  systems  and  president 
and  co-founder  of  Advanced  Gateway 
Solutions,  Highwater  s  distribution  arm. 
He  earlier  was  a  DuPont  sales  executive 
for  Crosfield  Newsline  and  News 
Publishing  products. 


“THE  MIGHTY  STAPLE” 


IN-LINE  STAPLING  IS  THE  FASTEST, 
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BY  STEVE  OUTING 


CitySearch  Signs 
Washington  Post 


IN  A  MOVE  that  surprised  industry  observers, 
the  Washington  Post  has  signed  a  deal  with 
CitySearch  to  create  an  online  community 
guide  for  the  Washington,  D.C.,  area. 

The  Post  also  announced  that  it  is  invest¬ 
ing  in  the  California-based  community  guide  pub¬ 
lisher,  although  no  financial  details  were  released. 

Many  view  this  as  a  significant  development 
because  the  Post  is  the  first  major  metro  daily 
newspaper  in  the  U.S.  to  woric  with  CitySearch. 

Outside  of  the  U.S.,  CitySearch  is  working  with 
the  Toronto  Star  in  Canada,  and  the  Melbourne 

_ Age  and  Sydney  Morning 

Herald  in  Australia. 

The  deal  is  different  from 
most  other  newspaper 
alliances  with  online  city 
guide  companies  because  the 
Post  is  licensing  CitySearch’s 
technolog)'  in  order  to  create 
a  CitySearch  online  city  guide 
that  will  be  an  integral  part 
ofWashingtonPost.com.  It 
will  not  be  a  stand-alone  site 
like  other  CitySearch  sites. 

Other  newspaper  deals  with  CitySearch,  such  as 
that  in  Raleigh-Durham-Chapel  Hill,  N.C.,  are  better 
described  as  content  partnerships,  where  the  pub¬ 
lisher  supplies  content  and  shares  advertising  rev¬ 
enues  on  an  independent  CitySearch  local  site. 


Becomes  the 
first  metro  daily 
neirspaper 
to  ivork  with 
the  online  city 
guide  firm 


NEWSPAPER  TO  STAFF  GUIDE 

Marc  Teren,  publisher  and  president  of  Digital 
Ink,  the  Post’s  new  media  division,  says  that  this  is 
the  first  U.S.  media-led  agreement  with  CitySearch. 

The  site  will  be  staffed  by  the  Post,  with  existing 
editorial  and  technical  staff  taking  on  the  duties  of 
maintaining  the  community  guide  and  supplying 
the  editorial  content  and  event  listings.  CitySearch 
personnel  are  working  with  Post  staffers  during 
the  ramp-up  for  the  service,  which  is  expected  to 
launch  in  the  fall  of  this  year. 

Heading  up  the  community  guide  site  for  the 
Post  will  be  Chris  Ma,  who  is  a  vice  president  of 
Digital  Ink  and  the  executive  producer  for 
WashingtonPost.com’s  arts  and  entertainment  sec¬ 
tions  and  is  responsible  for  the  site’s  classified 
advertising  strategy. 

Teren  says  that  newly  appointed  Web  site  editor 


Outing  writes  the  Stop  The  Presses!  column  for 
E&P  Interactive. 


Leslie  Walker  also  will  be  heavily  involved  in  the 
project,  particularly  the  community-based  aspects 
of  the  site,  while  Ma  as  director  of  the  city  guide 
site  will  primarily  guide  the  arts  and  entertainment 
components. 

Teren  expects  to  hire  about  20  additional  sales¬ 
people  to  sell  ads  and  enhanced  directory  listings 
on  the  site.  In  the  basic  CitySearch  model,  all  busi¬ 
nesses  in  a  metro  area  are  given  free  listings  —  a 
spartan  Web  page  listing  business  name,  type  and 
address  —  but  have  the  opportunity  to  pay  for 
enhanced  listings  that  might  include  restaurant 
menus,  online  transactions,  and  other  interactive 
features. 

CitySearch  also  works  with  local  governments, 
community  gniups,  educational  institutions  and 
business  groups  to  build  a  strong  content  base  of 
community  news  and  information. 

The  ft>sf-CitySearch  deal  primarily  involves  the 
newspaper  company  paying  a  licensing  fee  for  the 
CitySearch  technology.  Teren  declined  to  elaborate 
further  on  the  arrangement. 

In  most  other  media  alliances  with  CitySearch, 
some  sharing  of  ad  revenues  is  part  of  the  con¬ 
tract.  But  the  Post’s  deal  is  different  in  that  it  will 
control  the  sales  force  rather  than  CitySearch. 

An  important  point  is  that  the  Post’s  version  of 
CitySearch  will  have  the  newspaper’s  look  and  feel, 
rather  than  CitySearch’s,  says  Teren.  Some  elements 
will  be  consistent  with  the  design  of  other 
CitySearch  sites,  “but  mostly  it’s  ours,”  he  says. 

The  Post’s  CitySearch  site  (which  is  yet 
unnamed)  also  will  be  included  in  CitySearch’s  net¬ 
work  of  sites  worldwide. 

Post  sfKjkesperson  Erin  O’Shea  also  points  out 
that  the  newspaper  will  pay  close  attention  to  dif¬ 
ferentiating  editorial  content  from  advertising  on 
its  CitySearch  site.  That’s  not  always  clear  on  some 
online  city  guide  sites;  the  line  of  demarcation 
between  editorial  and  advertising  is  often  more 
blurry  online  than  in  print.  ButWashingtonPost.com 
historically  has  been  a  leader  in  carrying  over  that 
core  value  of  print  newspapering  to  the  online 
world. 

The  Post’s  deal  with  CitySearch  knocks  a  poten¬ 
tial  competitor  off  the  list,  since  CitySearch  will  not 
be  setting  up  an  independent  D.C.  area  online 
guide  site. 

The  ft)sf-CitySearch  guide  will  go  up  against 
Digital  City-Washington,  D.C.;Yahoo!  Washington, 
D.C.;  and  later  this  year  a  Washington,  D.C., 
Sidewalk  entertainment  guide  from  Microsoft. 
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INTERACTIVE  COMMUNICATIONS 
BY  DAVID  NOACK 


TotalNEWS  Settles 
With  Media  Giants 


'  Permanently 
alters  Web 
frame 

stmctnre  so 
that  no  ads  are 
'  displayed  at 
-  plaintiffs' 
Web  sites 


IN  A  SETTLEMENT  ending  the  lawsuit 
brought  against  it  by  six  media  giants, 
TotalNEWS  has  agreed  to  permanently  stop 
linking  to  the  plaintiffs’  news  Web  sites  with 
an  advertising-bearing  Web  frame. 

Industry  observers  suggest  the  settlement  is  like¬ 
ly  to  alter  the  way  other  ad-framing  sites  operate  in 
the  future. 

On  May  30,  E&P  Interactive  reported  that 
TotalNEWS  had  altered  its  Web  site  structure  to 
treat  the  plaintiffs’  sites  in  this  special  new  manner. 
On  June  6,  the  companies  officially  confirmed  that 
this  practice  was  the  basis  of 
an  out-ofcourt  settlement 
ending  the  litigation. 

Under  the  terms  of  the  set- 
tlement,TotalNEWS  agreed  to 
cease  putting  its  frames 
around  more  than  100  Web 
sites  operated  by  various  divi¬ 
sions  of  the  Washington  Post 
Co.,  Dow  Jones  &  Co.  Inc., 
CNN  Inc., Times  Mirror  Co., 
Tune  Inc.  and  Reuters  News 
Media  Inc. 

TotalNEWS  did  not  have  to 
pay  anything  to  the  plaintiffs  as  part  of  the  settle¬ 
ment. 

In  the  new  structure,  users  who  click  to  one  of 
the  plaintiffs’  news  Web  sites  do  not  view  it 
through  a  frame  surrounded  in  the  ad  banners  of 
TotalNEWS’s  advertisers. 

However,  when  users  go  to  other  news  sites  that 
are  not  the  plaintiffs  in  the  lawsuit  against  it,  those 
users  encounter  the  standard  frame  wrap  of 
TotalNEWS  ads. 

“We  have,  in  an  endeavor  to  try  to  appease  this 
collection  of  media  giants  who  now  feel  that  they 
should  be  writing  the  rules  of  the  Net,  stopped 
linking  to  their  sites  in  frames.  We  continue  to  link 
to  their  sites  by  opening  a  new  browser,”  said 
Roman  CfOdzich,  president  of  TotalNEWS,  which  is 
based  in  a  suburb  of  Phoenix,  Ariz. 

The  six  plaintiff  companies  are  represented  by 
the  New  York  law  firm  of  Debevoise  &  Plimpton.  A 
copy  of  the  lawsuit  is  available  at  the  Law  Journal 
Extra!  Web  site  at  http://www.ljx.com/intemet/ 
complain.html. 

But  while  these  five  companies  have  gone  to 
court  over  the  framing  issue,  there  are  still  literally 
thousands  of  other  online  publications  available  via 
the  Web  site  that  have  not  taken  legal  action,  point¬ 


ing  to  differences  among  media  firms  about  the 
threat  posed  by  TotalNEWS. 

The  crux  of  the  legal  issue  involved  the  use  of 
socalled  framing  technology  developed  by 
Netscape  C^ommunications  Corp.  of  Mountain 
View,  Calif. 

Framing  is  a  feature  supported  by  most  Web 
browsers  that  enables  a  Web  author  to  divide  the 
browser  display  area  into  two  or  more  sections  or 
frames.  The  contents  of  each  frame  are  taken  from 
a  different  Web  page.  Or,  a  link  to  another,  distant 
Web  site  can  be  displayed  through  a  frame-sur¬ 
rounded  screen. 

TotalNEWS  sells  advertising  space  in  this  frame 
so  that  linked  publications  are  displayed  surround¬ 
ed  by  TotalNEWS  ads. 

The  plaintiffs  charged  that  TotalNEWS  was  ille¬ 
gally  appropriating  their  copyrighted  content  and 
including  it  in  its  own  adcarrying  publication  — 
the  frames  structure. 

TotalNEWS,  which  links  to  more  than  1 ,4(X) 
news  sites  from  an)und  the  world,  offers  one-stop 
shopping  for  news  junkies.  The  site  links  to  news¬ 
papers,  radio,  television  stations  and  magazines, 
among  others. 


Journalists 
Bolt  To 
Web  Agency 

A  PAIR  OF  veteran  journalists  at  the  Dallas 
Morning  News  recently  left  the  newspaper  to 
join  a  start-up  WaveBase  9  LLC,  a  creative  interactive 
agency. 

Todd  Copilevitz,  a  technology  writer  and  author 
of  the  News'  Life  Online  column  for  the  last  three 
years,  is  president  and  technology  chief  of  the  new 
Dallas-based  company. 

Tom  Kessler,  formerly  the  arts  editor  of  the  News, 
is  director  of  bu-siness  development. 

WaveBase  9  creates  and  manages  content  for 
clients  involved  in  digital  and  traditional  media  prod¬ 
ucts. 

“As  journalists,  we  know  how  to  conceive,  write, 
design  and  produce  highly  complex  packages  in  a 
timely'  manner.  Those  skills  will  be  essential  in  cre¬ 
ating  dynamic  sites  that  users  return  to  time  and 
again,”  said  Copilevitz. 
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St.  Paul 

Continued  from  page  13 

Press  chose  such  a  specific  termination 
clause  because  imder  the  union  contract 
“if  an  employee  is  fired  for  ‘proven  dis¬ 
honesty’  the  paper  doesn’t  have  to  pay 
benefits  or  severance.” 

DOUBLE  STANDARD? 

While  contending  that  male  employ¬ 
ees  are  treated  differently  than  women 
employees  at  the  paper,  Blanchard’s  suit 
states  men  who  have  had  conflict  of 
interest  or  other  ethical  situations  have 
“never  been  suspended,  reassigned  or  in 
any  way  punished.” 

The  paper  denies  the  charge,  but 
admits  there  have  been  male  employees 
who  have  had  ethical  or  conflict  of  inter¬ 
est  issues. 

In  other  allegations,  the  lawsuit  gives 
three  examples  of  questionable  com¬ 
ments  by  male  newsroom  employees  to 
female  co-workers  which  Blanchard 
claims  fostered  an  atmosphere  detrimen¬ 
tal  to  women. 

In  one  incident,  a  woman  editor 
reported  her  pregnancy  to  die  paper’s  edi¬ 
tor  in  chief.  Walker  Lundy,  in  order  to  ar¬ 
range  maternity  leave.  Walker  then  re- 
marked,“E)o  you  know  who  the  father  is?” 

“It  was  an  unfortunate  comment,”  said 
Davis,  acknowledging  its  truth.  Yet,  she 
said,  “Although  certain  things  may  be 
true,  they  don’t  constitute  liability.” 

Along  with  the  lawsuit,  Blanchard  has 
filed  grievances  with  her  union.  Local  2 
of  the  Newspaper  Guild  of  the  Twin 
Cities.  The  union’s  grievance  committee 
is  scheduled  to  look  over  Blanchard’s 
case  within  a  week  and  decide  if  arbitra¬ 
tion  is  called  for,  said  local  union  repre¬ 
sentative  Dave  Longerbone. 

In  the  meantime,  Blanchard  waits,  ced¬ 
ing  “it’s  a  rough  time,”  financially  and 
emotionally.  Though  a  few  co-workers 
have  rallied  around  her,  she  is  largely  on 
her  own. 

“If  I  have  [co-worker]  support,  then 
the  majority  of  it  is  silent,”  said  Blanchard. 

Whether  through  union  arbitration  or 
district  court,  Blanchard  hopes  to  be 
reinstated  or  compensated  and  have  her 
persoimel  record  cleared. 

“I  can’t  move  on,  look  for  another  job. 
It  says  I  was  fired  for  dishonesty,” 
lamented  Blanchard.  “Who’s  going  to 
hire  me?” 

As  of  yet,  no  district  court  date  has 
been  set.  And  Blanchard’s  attorney  said, 
historically,  this  type  of  lawsuit  doesn’t 
make  it  to  court.  However,  he  cautioned, 
Blanchard’s  case  may  be  an  exception. 

“The  Pioneer  Press  is  dug  in.  They 
refuse  to  acknowledge  that  they  have  a 


problem  over  there,”  said  Anderson. 
“They’re  incapable  of  recognizing  it.  There¬ 
fore,  they’re  incapable  of  changing  it.” 

“The  Pioneer  Press  is  denying  the  accu¬ 
sations  and  absolutely  denying  liability,” 
maintained  the  paper’s  attorney,  Davis. 


Enemies 

Continued  from  page  29 

local  publications,  as  well  as  the  beating 
of  journalists  covering  demonstrations 
against  him,  continue  under  Suharto. 

9.  Burma’s  Senior  Gen.  Than  Shwe.  As 
chairman  of  the  State  Law  and  Order 
Restoration  Council,  Shwe  keeps  tight 
control  of  the  media  with  a  barrage  of 
laws  restricting  the  flow  of  information. 
Writing  or  saying  anything  to  “disrupt 
and  deteriorate  the  stability  of  the  state” 
brings  a  20-year  prison  sentence;  owning 
or  using  a  fax  machine  or  modem,  15 
years. 

10.  Albania’s  President  Sali  Berisha.  In 
March,  Berisha  muzzled  the  press  during 
a  state  of  emergenc)'  called  to  quell  mass 
public  protests  over  failed  pyramid 
schemes.  Berisha’s  secret  police  raided 
and  torched  the  newsroom  of  the  main 
opposition  daily,  Koha  Jone.  Attacks  on 
journalists  and  seizure  of  publications 
continue. 


Shop  Talk 

Continued  from  page  56 

Are  those  who  still  enjoy  small-town 
living,  going  about  comfortable  and 
unthreatened  routines,  better  off  know¬ 
ing  about  mayhem  occurring  in  urban 
ghettos? 

To  digress  briefly,  a  similar  argument 
applies  to  weather  reporting.  Most  often, 
people  care  about  temperature  and  pre¬ 
cipitation  in  their  own  areas,  but  must 
also  put  up  with  detailed  reporting  on 
nationwide  conditions.  True,  when  trav¬ 
eling,  wide-ranging  reports  can  be  help¬ 
ful.  The  same  can  be  said  about  major 
storm  s>'stems  affecting  large  areas.  But 
daily,  what  is  relevant  is  only  that  which 
is  close  to  home. 

Back  to  the  main  argument,  however: 
too  much  newspaper  reporting  of  killing 
and  death,  most  of  it  way  beyond  an  indi¬ 
vidual’s  orbit,  control  or  need  to  know. 

Given  the  volume  provided  regularly, 
perhaps  newspapers  assume  that,  for 
whatever  reasons,  people  will  never  get 
too  much  of  such  stories.  They’re  too 
used  to  them;  they’re  “built  in.”  Maybe  so. 

But  consider  another  argument  also.  If 
the  public  isn’t  already  saturated  with 
media  blood  and  gore,  it  can’t  be  far  from 


it,  recognized  or  not.  Therein  lies  the 
potential  threat  for  newspapers:  satura¬ 
tion.  Though  their  capacity  is  apparently' 
immense,  people  eventually  can  get  used 
to  anything,  to  the  point  where  interest 
wanes.  When  and  if  killing  and  death  no 
longer  fascinate,  the  market  will  to  that 
extent  disappear,  and  with  it  advertising 
revenue. 

Some  see  a  reversal  of  interest  hap¬ 
pening  on  TV  already.  Mini-trends  arc 
observed,  away  from  sex  and  violence  — 
relatively  speaking,  at  least  —  and  toward 
angels  and  religion.  Despite  the  former 
still  being  abundant,  and  the  latter  rela¬ 
tively  rare,  redressing  the  balance  can 
nevertheless  be  detected,  however  slow 
the  progress. 

If  they  desire  continued-solid  bottom 
lines,  newspapers  should  rethink  seri¬ 
ously  the  present  stress  on  killing  and 
death  as  a  good  way  to  increase  circula¬ 
tion.  Changing  the  focus  to  a  more  bal¬ 
anced  menu,  while  not  going  to  the 
other  extreme  of  “everything  sweetness 
and  light,”  might  be  appreciated  by  many 
readers. 

In  stress-filled  lives,  morale  can  use  a 
boost  in  any  way  possible.  New  empha¬ 
sis  on  things  positive  might  also  show 
commendable  social  responsibility,  help¬ 
ing  to  improve  an  increasingly  decadent 
society. 


Exclusivity 

Continued  from  page  42 

“We’re  very  disappointed,”  Paddock 
President  Daniel  Baumann  said  in  a  Daily 
Herald  article  hy  business  writer  Mike 
Comerford.  “What  is  really  insidious  is 
that  we  only  get  to  review  new  offerings 
when  the  downtown  papers  miscalcu¬ 
late  and  don’t  buy  them.” 

In  its  petition  to  the  Supreme  Court, 
Paddock  noted  that  the  Daily  Herald  got 
“Dilhert”  only  after  both  the  Tribune  and 
Sun-Times  passed  on  it.  When  the  comic 
became  popular,  however,  the  Tribune 
“licensed  it  through  an  exclusive  that 
blocks  access  to  all  papers  except  the 
Daily  Herald”  the  paper  said. 

From  the  beginning.  Paddock  argued 
that  being  denied  access  to  the  best  syn¬ 
dicated  material  was  hampering  the 
growth  of  the  Daily  Herald,  the  third- 
biggest  paper  in  Illinois. 

The  suit  also  named  as  defendants  the 
Los  Angeles  Times- Washington  Post 
News  Service,  Times  Mirror  Co.,  New 
Yoik  Times  Syndication  Sales  Corp.,  Tri¬ 
bune  Media  Services,  Creators  Syndicate, 
King  Featiues  Syndicate,  United  Media 
and  Universal  Press  Syndicate. 

—  Mark  Fitzgerald 
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Find  the  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  responsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections, 
mechanical  specifications  and  more. 


PART  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  company 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 


CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select.  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects.  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available  -  call  for  pricing) 
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A  List  Of  The  Locales  That  Lansky  Loves 

Doug  LANSKY  finds  it  impossible  to  choose  his  Lansky, “but  kilometer  for  kilometer,  it’s  the  most  bang  for 

favorite  overall  country  or  countries.  But  he  does  have  the  buck.” 
a  mental  “best-of  ”  list  from  his  extensive  travels.  Here  are  ♦  Famrite  museums:  British  Museum  in  London;  muse- 

some  highlights:  urns  devoted  to  Picasso  and  Dali  in  Spain;  Moa  outdoor 

♦  Countries  with  the  friendliest  people:  Colombia,  Fiji,  sculpture  garden  in  Japan;  (iold  Mu.seum  in  Bogota, 

Syria.  Colombia;  a  South  Pacific  art  museum  in  Auckland,  New 

♦  Fat>orite  cuisines:  Indian,  Japanese,  Mexican,Turkish.  Zealand;  the  Ellis  Island  and  Holocaust  museums  in  New 

♦  Most  beautiful  natural  scenery:  Southwestern  United  York  City  and  Washington,  D.C. 

States.  ♦  Places  he  enjoyed  least:  Guatemala  City  (“iust  miser- 

♦  Famrite  place  to  ski:  the  French  Alps.  able”)  and  Bangkok  (“1  got  hit  by  a  car  there,”  noted  Lansky, 

♦  Most  diierse  architecture  and  culture  in  a  concentrat-  who  said  he  might  have  liked  the  Thai  capital  better  under 
ed  locale:  Europe.  “There  ate  mote  exotic  places,”  said  different  circumstances).  —  David  Astor 
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Doug  Lansky: ‘The 
Planet  Is  My  Office’ 

Doug  IANSKY was  staying  with  the 
Jaguar  people  in  the  Peruvian 
forest  four  years  ago  when  he 
received  a  3  a.m.  visit  from  a  tribe 

member.  F  ■ _ 


Doug  IANSKY was  staying  with  the 
Jaguar  people  in  the  Peruvian  rain 
forest  four  years  ago  when  he 
received  a  3  a.m.  visit  from  a  tribe 
member. 

“I  woke  up  with  a  machete  between  my  eyes,” 
recalled  Lansky.  “I  thought  I  was  going  to  die.  He 
had  a  ferocious  look  in  his  eye,  like  a  middle  line¬ 
backer!” 

Lansky  and  two  other  travelers  were  the  first 
white  people  the  Jaguars  had  ever  seen,  but  the 
n(x:tumal  machete  incident  probably  had  more  to 

_  do  with  heavy’  drinking  than 

anti-Caucasian  thinking.  It 
seems  the  knife-wielder  had 
imbibed  too  much  fermented 


The  IMS 
writer  roams 
the  }*lohe  for  his 
humorous 
adventure  travel 
column 


juice. 

“1  talked  to  him  in  sooth¬ 
ing  tones  while  I  reached 
into  my  backpack,”  said 
Lansky.  “I  gave  him  a  can  of 
tuna,  and  he  left.” 

Did  that  experience  sour 
Lansky’  on  visiting  out-of-the- 
way  places?  Far  from  it.  Since  then,  he  has  trekked 
to  about  60  other  countries  and  started  a  humor¬ 
ous  fantasy/adventure  travel  column  that  Tribune 
Media  Services  (TMS)  now  syndicates  under  the 
title  of  “Vagabond.”  And,  most  of  the  time,  Lansky’s 
experiences  have  been  quite  positive. 

“I  love  my  job,”  he  said.  “The  planet  is  my  office. 
There’s  nothing  I  can  think  of  that  I’d  rather  be 
doing.” 

Lansky’,  27,  doesn’t  just  see  the  sights  in  the 
countries  he  visits.  In  the  Peruvian  rain  forest,  for 


Doug  Lansky  riding  the  rails  in  Europe 

instance,  he  joined  the  Jaguars  for  blowgun  hunt¬ 
ing.  Lansky'  has  also  sailed  down  the  Nile  in  an 
ancient  Egy  ptian  boat,  rode  a  camel  for  four  days  in 
India,  climbed  an  active  volcano  in  Guatemala, 
attended  b<K)merang  school  in  Australia,  bungee- 
jumped  in  New  Zealand,  sold  carpets  in  MoitKco, 
and  worked  as  a  glass  blower  in  Sweden.  This  all, 
he  plans  to  test  Ferraris  in  Italy. 

“I  think  this  column  has  as  much  excitement  as 
you  can  get  away  with  in  a  newspaper!”  joked 
Lansky’. 

E&P  caught  up  with  the  globe-trotter  late  last 
month  in  Maastricht,  Holland.  Lansky  answered  the 
phone  out  of  breath  fitim  playing  in  a  pickup  s<x:- 
cer  game  that  turned  out  to  be  a  little  more  com¬ 
petitive  than  he  expected. 
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Riding  On  Crass  Transit 


Doug  IANSKY  wrote  a  column 
earlier  this  year  about  the 
thrilling  but  difficult  experience  of 
j  riding  buses  in  developing  nations. 

I  He  ended  the  humorous  piece  with 
j  eight  “practical  tips.”  Here  are  four  of 
I  them: 

'  “Don’t  sit  next  to  a  stereo  speaker. 
Bus  speakers  are  only  capable  of  pro¬ 
ducing  two  sounds:  1)  static  2)  loud 
static. 

Don’t  sit  next  to  someone  with  a 
live  animal.  It  will  inevitably  defecate 
on  yt)ur  leg  or  start  chewing  on  your 


clothing  the  second  you  take  your 
eyes  off  it ... . 

Don’t  sit  on  the  side  of  the  bus  fac¬ 
ing  the  sun.  The  dusty  windows  ere-  ! 

ate  a  wicked  greenhouse  effect  and 
you’ll  make  yourself  a  likel)'  candidate 
for  heat  stroke. 

Try  to  sit  next  to  a  working  win¬ 
dow.  It  may  be  your  only  chance  of 
viewing  the  scenery  . . .  and  breath¬ 
ing.  I 

If  you  follow  these  guidelines,  j 

you’ll  find  I’ve  eliminated  almost 
every  bus  seat  in  the  Third  World.”  | 

—  David  Astor  i 

_ i 


“This  Bulgarian  guy  kept  scoring  on 
me,”  reported  Lansky.  “1  had  played  soc¬ 
cer  in  high  school,  but  not  for  the  past 
few  years.  It’s  nearly  a  religion  in 
Europe.  Combine  baseball,  basketball 
and  football  —  soccer’s  that  big  here.” 

The  world  traveler,  who  grew  up  in 
Minnesota,  often  stays  in  one  place  for 
several  weeks  as  sort  of  a  base  camp  for 
trips  to  various  locales  in  that  region. 
Lansky  tends  to  sleep  in  “dirt  bag” 
hotels,  in  the  houses  of  families  or  new¬ 
found  friends,  or  in  other  accommoda¬ 
tions  in  keeping  with  his  shoestring 
budget. 

Lansky,  who  supplements  his  column 
income  by  working  odd  jobs  for  pay  or 
food  and  shelter,  also  saves  money  by 

I 

Doug  Lansky:  A 
Biographical  Trip 

i 

♦  Birfybrfajy.- May  31, 1970.  i 

i  ♦  Birthplace:  New  York  City. 

♦  Greu’  up:  Mirmetonka,  Miiui.  j 

I  ♦  Education:  Bachelor’s  degree  in  | 

international  economics  and  poli-  j 

I  tics,  Colorado  College,  Colorado 
I  Springs.  Also  studied  at  the  Univer- 
i  sity  of  London  and  Harvard  Univer-  ! 

I  sity  j 

I  ♦  Pre<olumn  employment  expe-  \ 

I  rience  (partial  list):  Interned  as 
:  assistant  talent  coordinator  for  Late  \ 

\  Night  With  Daiid  Letterman.  \ 

I  Worked  for  the  New  Yorker  (in  j 

I  D)ndon)  and  Spy  magazine. 

I  ♦  E-mail  address:  DougDylan®  | 

I  aol.com  —  David  Astor  : 


eating  frugally  and  hitchhiking  fre¬ 
quently. 

“1  spend  $10  or  $15  a  day  in  develop¬ 
ing  nations  —  which  includes  ftxxl, 
hotel  and  transportation,”  he  said.  “In 
Europe,  about  $25  or  $30  a  day." 

Lansky’s  backpack  is  as  light  as  his 
wallet.  He  doesn’t  even  carry  a  change 
of  clothes.  When  the  clothes  he’s  wear¬ 
ing  get  too  dirty,  he  washes  them  in  a 
sink  or  laundromat  and  wraps  himself  in 
a  towel  until  they’re  dry. 

“People  don’t  realize  I  wear  the  same 
clothes  every  day  because  I’m  in  a  dif¬ 
ferent  place  every  day,”  laughed  Lansky, 
who  speaks  French,  Spanish  and 
Swedish  —  and  tries  to  learn  at  least  20 
words  in  every  country  he  visits. 

Taking  up  the  most  backpack  space  is 
what  Lansky  describes  as  his  “crummy 
laptop,”  which  he  uses  to  write  columns 
and  transmit  them  to  TMS,  and  send  and 
receive  e-mail. 

TMS  sends  income  earned  fn)m  the 


The  columnist  on  a  camel 


weekly  “Vagabond"  to  Lansky’s  New 
York-based  agent,  former  United  Media 
executive  David  Hendin,  who  puts  the 
money  in  his  client’s  bank  account. 

Lansky’s  clients  include  the  Cleveland 
Plain  Dealer,  Denfer  Post,  Detroit  Free 
Press,  iMiami  Herald,  Milwaukee 
Journal  Sentinel,  Newark,  N.J.,  Star- 
Ledger,  Portland  Oregonian  and  St  Paul 
LHoneer  Press. 

The  Pioneer  Press  and  its  managing 
editor,  Ken  Doctor,  were  the  first  to 
publish  Lansky’s  column  two  years  ago. 
Then  Lansky  self-syndicated  before  mov¬ 
ing  to  TMS  in  1996. 

TMS  also  syndicates  “Vagabond"  to 
numerous  campus  papers  via  its  College 
Press  Service. 

Lansky  noted  that  his  e-mail  messages 
include  many  from  younger  readers 
who  say  that  they  started  to  read  the 
travel  section  in  their  (non<ollege)  local 
paper  because  of  his  column. 

“Vagabond”  clients  also  get  a  photo 
each  week.  It  may  be  a  picture  of 
Lansky  doing  something,  such  as  a  hand¬ 
stand  in  front  of  the  Taj  Mahal.  Or  the 
photo  may  be  taken  by  Lansky  or  his 
girlfriend,  Swedish  medical  student 


More  than  100  newspapers  subscribe  to 
Copley  News  Service’s  Homes  &  Garden 
weekly  package.  Editors  and  readers  alike  ask 
for  such  favorites  as  Decor  Score,  Antique  or 
Junque  and  Contemporary  Collectibles,  plus 
ptipular  gardening  expert  C.Z.  Guest’s  column, 
Qarden  Talk.  All  that  plus  photos  and  two  Dan 
Clifford  graphics  weekly.  Purchase  the  whole 
package  or  custom-order  just  what  you  like. 

Let  Copley  News  Service  do  the  work  for  you. 
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Signe  Mattsson,  who  accompanies  the 
columnist  on  some  of  his  trips. 

In  addition  to  doing  his  column, 
Lansk)'  is  also  editing  an  antholog)'  of 
humon)us  travel  writing.  Among  its  con¬ 
tributors  will  be  three  scribes  Lansk)' 
particularly  admires:  fellow  TMS  colum¬ 
nist  Dave  Barr)',  RJ.  O’Rourke  and  Bill 
Br)’son. 

Lansk)',  who  is  also  a  fan  of  writer 
Cieorge  Plimpton,  has  met  and  corre¬ 
sponded  with  Barn’  several  times.  Barn’ 
even  wrote  a  note  that  Lansky  sent  to 
newspapers  when  he  was  self-syndicat¬ 
ing.  In  it.  Barr)'  stated, “Hire  Doug 
I.ansk)'  or  I'll  kill  you!” 

The  “Vagabond”  writer  —  who  co¬ 
authored  his  first  b<x)k.  How  to  Surt’ive 
High  ScbtH>l  With  Minimal  Brain 
Damage,  as  a  teenager  —  has  also  done 
commentar)'  for  Monitor  Radio.  He 
plans  to  record  new  pieces  that 
Marketplace  Radio  will  pnwide  to 
National  Public  Radio,  possibly  starting 
this  summer. 

Also  this  summer,  Lansky  will  spend  a 
couple  of  months  traveling  in  the  U.S. 
for  his  column.  This  is  a  rare  thing  for 
the  globe-trotter,  who  is  abroad  most  of 
the  time. 

“Most  people  work  for  50  weeks  and 
then  go  away  for  vacation,”  he  observed. 
“1  do  the  reverse.  I’m  on  the  road  for  50 
or  5 1  weeks.” 


Delivery  Option  Is 
Coming  To  Web  Site 


Tribune  media  services  has 

unveiled  a  revamped  Web  site 
that  will  s(X)n  pnwide  customers 
with  an  Internet  delivery  option. 

Under  this  month’s  first  revamping 
phase,  the  www.tms.tribune.com  site  is 
already  offering  working  examples  of 
interactive  data  pnxlucts,  puzzles,  mes¬ 
sage  boards  and  other  features.  There 
are  Bill  Mitchell’s  interactive  editorial 
cartoons,  a  media  company  stock  index 
updated  every  20  minutes,  QuickTime 
animations  of  news  events,  Java  and 
Sh(x:kwave-based  games,  and  RealAudio 
sports  scores.  Other  content  is  also 
available  —  including,  of  course,  infor¬ 
mation  about  TMS  features  and  services. 

Tlie  site’s  Web  deliver)'  option  will 
kick  in  with  the  second  revamping 
phase,  targeted  for  mid-July.  TMS  market¬ 
ing  director  Steve  Tippie  said  the  site 
will  then  begin  to  “exploit  one  of  the 
Web’s  strengths  —  its  ability  to  take  cus¬ 
tomers  through  the  complete  purchas¬ 
ing  pnK;ess  online.  They  can  get  infor¬ 
mation  about  our  products  from  the 


catalog,  download  samples  for  l<K'al 
review  or  trial  use,  contact  a  representa¬ 
tive  for  more  information  or  to  buy,  and 
take  delivery  of  the  product  —  all  fn)m 
a  single  site.” 

Currently, TMS  print  and  interactive 
pnxlucts  are  delivered  by  mail  or  via  a 
dial-up  bulletin  board  service. 

Tippie  said  that  if  clients  opt  for  Web 
delivery,  the  cost  will  be  the  same  as  for 
the  BBS  transmission.  TMS  announced 
earlier  this  spring  {E&P,  April  5,  p.  47) 
that,  effective  June  50,  customers  will 
pay  a  lower  rate  for  electn)nic  rather 
that  traditional  mail  deliver)'.  Tippie  said 
this  has  alread)'  helped  double  the  num¬ 
ber  of  BBS  users  to  appn)ximatel)'  400. 

He  added  that  the  BBS  option  will 
remain  after  Web  deliver)’  begins. 

The  site  —  primarily  designed  for  cur¬ 
rent  and  potential  clients  but  also  of 
interest  to  the  general  public  —  will 
undergo  a  third  revamping  this  fell.  At 
that  point.TMS  would  like  the  site  to 
have  the  capacity  to  handle  reprint-riglit 
requests. 


Exclusivity  Rule 
Survives  Again 

TERRITORIAI.  EXCLUSIVITY  HAS  sur¬ 
vived  yet  another  challenge  as  the 
LI.S.  Supreme  Court  June  9  refused,  with¬ 
out  comment,  to  consider  the  case 
brought  by  Paddcxk  Publications. 

In  an  antitaist  action  first  filed  in  1993, 
Paddcxk,  publisher  of  the  Daily  Herald  in 
the  Chicago  suburb  of  Arlington  Heights, 
111.,  sued  its  two  downtown  competitors, 
the  Chicago  Tribune  and  Chicago  Sun- 
Times,  as  well  as  eight  of  the  biggest  syn¬ 
dicates  and  news  services. 

The  Supreme  Cx)urt  let  stand  a  7th 
Circuit  U.S.  Court  of  Appeals  decision 
last  December  that  strongly  upheld  the 
syndicates’  longtime  practice  of  allowing 
one  newspaper  in  each  market  to  buy 
the  exclusive  rights  to  a  feature. 

Paddcxk’s  antitrust  case  amounted  to  a 
cri  de  coeur  that  reflected  the  frustration 
of  papers  in  the  shadow  of  big  metros. 

(See  Exclusivity  on  page  38) 
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Sidewalk 

Continued  from  page  10 

“It’s  something  you’re  always  con¬ 
cerned  about,”  Nando.net’s  Effron  said. 
“But  the  impact  of  Sidewalk  or 
Citv'Search  has  really  been  zen)  on  a 
newsnx>m  of  20  people.  We’re  up  to  14 
million  acces.ses  a  week  and  we  continue 
to  grow  and  expand  both  in  terms  of  rev¬ 
enue  and  readership.” 

Some  online  newspaper  experts 
believe  the  intense  competition  for 
online  journalists  will  ease  as  more 
young  journalises  enter  the  marketplace 
alread>’  armed  with  computer  skills. 

Chicago  Tribune'^  Youngman,  for 
example,  aygued  that,  and  noted  that 
right  now  it’s  easier  to  “teach  somebody 
about  the  Internet  than  it  is  to  teach  the 
values  of  the  newspaper.” 

Sidewalk  general  manager  Schott, 
however,  said  he  isn’t  so  sure  that  will  be 
the  case.  “As  more  mainstream  media 
come  into  [new  media],  it  gets  to  be  a 
supply-and-demand  issue,”  Schott  said. 

With  demand  rising  as  fast  or  faster 
than  the  suppl>'  of  skilled  interactive 
people,  he  said,  “It’s  going  to  be  quite 
tight  for  a  long  while.” 


Box  Score 

Continued  from  page  15 

journalist  railed  against  “p(X)l  .selling”  at 
ba.sebail  games. 

His  crusade  attracted  other  journalists 
and  eventuall)’  led  to  the  abolishment  of 
the  practice.  To  C^hadwick,  the  elimina¬ 
tion  of  gambling  was  necessary  to 
ensure  that  b(X)kies  would  not  infiltrate 
the  game. 

While  fanta,sy  leagues  probabl)’  offer 
no  real  threat  to  the  integrity  of  ttxlay’s 
game  —  they’re  often  comprised  of  a 
handful  of  office  mates  or  neighborhtxxl 
chums  —  it  is  debatable  whether 
Chadwick  would  have  approved.  As  one 
baseball  chn)nicler  put  it,  Chadwick  had 
a  “violent  hatred”  for  any  gambling  in 
connection  with  baseball. 

That  rigidity  once  prompted 
C^hadwick’s  brother  Edwin,  who  was 
knighted  by  Queen  Victoria  for  his  work 
as  sanitary  commissioner  of  London,  to 
quip:  "While  1  have  been  trying  to  clean 
London,  my  bnnher  has  been  keeping 
up  the  family  reputation  by  trying  to 
clean  your  sports  ” 

But  Chadwick’s  bid  to  remove  gam¬ 
bling  fn)m  baseball,  and  his  invention  of 
the  box  score,  comprise  only  part  of  his 
legacy  as  a  journalist.  In  fact,  he  practi¬ 
cally  pioneered  ba.seball  reporting  as  a 
profession. 

June  14, 1997 


TThe  Sporting  News  hxs  lauded  him  as 
"the  man  who  founded  the  pn)fession 
and  practiced  in  it  for  55  years.” 

Chroniclers  say  Chadwick  was 
inspired  to  write  about  bxseball  immedi¬ 
ately  after  his  first  brush  with  the  sport 
in  1856.  The  event  hxs  been  described  as, 
a  magical  epiphany:  C'.hadwick  was  at 
El)'sian  Fields  in  Hoboken,  N.J.,  to  cover  a 
cricket  match  when  he  happened  upon 
a  bxseball  game.  He  wxs  so  enthralled 
that  he  ‘then  and  there  resolved”  to 
report  on  baseball  and  make  it  the 
national  game,  relates  a  well-worn, 
unidentified  newspaper  article  in  the 
Ba.seball  Hall  of  Fame  archives. 

A  tum-of-the<'entur>'  letter  by  PT. 
Powers,  former  president  of  the  National 
Association  of  Professional  Baseball 
Leagues,  recalls  how  Chadwick’s  experi¬ 
ence  at  Elysian  Fields  prompted  him  to 
return  to  the  managing  editor  of  the  New 
York  Times  to  seek  permission  to  cover 
bxseball  for  the  paper. 

Until  then,  Chadwick,  a  former  music 
teacher,  had  been  covering  cricket  and 
other  sporting  events  for  the  Times  and 
had  done  some  general  articles  for  the 
Long  Island  Star.  Bxseball,  finally,  gave 
him  his  niche. 

His  first  bxseball  article  was  published 
by  the  New  York  Times  in  1857.  From 
there,  he  became,  according  to  one 
chn)nicler,  a  “one-man  baseball  press 
ass<x:iation,”  peddling  scores  and  stories 
to  the  Times  and  other  papers  thn)ugh- 
out  the  city.  Though  reluctant  at  first, 
papers  caved  to  (Chadwick’s  persistence 
and  the  public’s  gn)wing  interest  in  base¬ 
ball;  after  initially  allowing  just  a  few  lines 
for  Chadwick’s  reports,  they  began  offer¬ 
ing  more  space. 

Stx)n,  papers  were  forced  to  hire  their 
own  baseball  reporters.  By  1858, 
Chadwick  himself  wxs  steadily  employed 
as  bxseball  writer  for  the  New  York 
cupper,  where  he  also  laid  claim  to  the 
title  of  baseball  editor.  Before  (Chadwick, 
such  job  descriptions  were  virtually 
nonexistent. 

Chadwick,  who  wxs  also  one  of  the 
first  sportswriters  to  adopt  a  byline, 
didn’t  confine  himself  to  the  Clipper. 
Throughout  his  30-year  xs,sociation  with 
the  paper,  he  worked  for  several  other 
publications,  most  notably'  the  Brooklyn 
Eagle,  a  nationally  recognized  daily. 
There,  he  served  principally  xs  baseball 
writer  and  sports  editor,  his  time  on  staff 
ranging  from  1864-94. 

He  alst)  contributed  baseball  writings 
to  the  Neu'  York  Tribune,  where  he  had 
earlier  worked  as  a  Civil  War  correspon¬ 
dent,  as  weU  xs  to  New  York’s  Eiening 
Telegram,  Herald,  Mercury,  Morning 
World,  and  Sun.  In  addition,  he  was  edi- 

http://ww^.  mediainfo.com 


tor  of  the  first  weekly  newspaper  devt)t- 
ed  exclusively  to  ba.seball.  the  Ball 
Players’  Chronicle, 'w\uch  was  published 
from  June  1867  to  July  1869. 

Over  the  years,  (Chadwick  gained  a 
reputation  as  a  fierce  reporter,  commit¬ 
ted  to  elevating  the  game  of  baseball  and 
ready'  to  criticize  whatever  ,st<xxJ  in  the 
way.  That  meant  attacking  not  only  gam¬ 
bling.  but  also  n)wdyism  among  players 
—  both  on  and  off  the  field. 

In  1867,  for  example,  (Chadwick  wmte 
that  a  baseball  player  “must  comport 
himself  like  a  gentleman  on  all  (K'casions, 
hut  especially  on  match  days.” 

The  ballplayer,  he  wn)te,  "abstains 
fn)m  profanity'  and  its  twin  and  evil 
bnnher  obscenity,  leaving  these  vices  to 
be  . . .  cultivated  by  graduates  of  our 
penitentiaries.” 

Indeed,  it  wxs  not  uncommon  for 
Chadwick  to  moralize.  A  longtime  oppo¬ 
nent  of  Sunday  bxseball,  he  also  lashed 
out  against  drinking  and  womanizing  by 
players. 

By  1894,  (Chadwick  had  largely  retired 
fn)m  the  New  York  newspaper  scene  to 
concentrate  on  writing  bxseball  for  two 
of  the  largest  weekly  sports  publications 
in  the  country:  Sporting  Life,  published 
in  Philadelphia;  and  the  Sporting  News, 
out  of  St.  Louis. 

Although  Chadwick  continued  to 
moralize,  he  was  more  writer  than 
preacher.  He  reported  on  baseball  in 
exacting  detail,  also  using  his  writing  to 
offer  opinions  on  playing  techniques  and 
suggest  rule  changes. 

Such  contributions  earned  him  nation¬ 
al  recognition.  He  was  the  only  journalist 
awarded  a  medal  of  achievement  at  the 
1904  World’s  Fair  in  St.  Louis;  and  that 
same  year,  he  received  a  letter  from 
President  Thetxlore  Rix)sevelt,  congratu¬ 
lating  him  on  his  80th  birthday  and  his 
work. 

When  Chadwick  died  at  the  age  of  84, 
he  was  eulogized  xs  “The  Father  of 
Baseball,  Father  (Chadwick.” 

He  is  buried  in  Greenw(xxl  (Cemetery' 
in  Bnx)kly'n,  along  with  other  great  jour¬ 
nalists  like  Horace  (ireeley  and  James 
(iordon  Bennett,  founders  of  the  Neu' 
York  Tribune  and  Neu'  York  Herald, 
respectively'. 

And  he  is  enshrined  in  the  Bxseball 
Hall  of  Fame  in  C(x)perstown,  N.Y,  for 
service  to  bxseball  “apart  from  playing 
the  game”  —  his  bn)nze  plaque  hanging 
only  a  few  feet  fn>m  the  plaques  of  Babe 
Ruth.Ty  (Cobb,  and  Cy  Young. 

It  lauds  him  xs  “inventor  of  the  box 
score,”  reminding  us  that  “Pop” 
Chadwick’s  best  memorial  can  be  found 
every  spring  and  summer,  in  n)ws  and 
columns  of  agate,  in  the  sports  pages. 
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CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


ENTERTAINMENT 


"HOaVWCXDO-BEHIND-THE- 

SCENES' 

by  award-winning  columnist.  Gossip, 
news,  pictures  in  hot  format.  Camera- 
ready.  Competitive  rates.  Weekly. 

L.A.  Features  Syndicate  8(X)-959-9977 


NFL  PICKS:  Weekly  Column,  Fun, 
informative  and  accurate,  but  mostly  fun. 
For  sample  call  (860)  642-6625  or  e- 
mail:  konrad@ctol.net. 


POLITICAL  CARTOONS 


Political  Cartoons  with  a  LOCAL 
ANGLE.  Created  for  your  community  & 
your  readership.  (8(X))  778-7815. 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308 
(909)766-7617 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  vrith  sample  puzzles 
(409)  295-5794  •  fox  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


RELIGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  oudietKe  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


FAX  YOUR  AD  TO  (212)  929-1259 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ROCKY  MOUNTAIN  Humor  Monthly. 
Established  1977.  $300,000. 

(970)  641-4076 


NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 


ANNUAL  REPORTS/ APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  368-4352 
123NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)540-0636 


DAVID  R.  STILL 

Box  895,  Lowrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Tray,  AL  36081 
(334)  566-7198 
Fox  (334)  566-0170. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 

MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  --  Confidential 
6645-5  Redmont  Cr(,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


PHIlilPS  MEDIA  SERVICES,  INC. 

Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 

(703)  846-8410  Fax  (703)  846-8406 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.cribb.coin 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Established  In  1923 
1  Annette  Park  Drive,  Bozeman, 
John  T.  Cribb  MT  59715  e-mail:  |cribbeimt.nat 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
a  Appraisal 

406-586-6621 

Fax  406-586-6774 


NEWSPAPER  BROKERS 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  Anwrica. 

3828  Mockingbird  Lane 
Dalbs,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


CHICAGO  NORTH  Suburban  weekly 
newspaper  for  sale.  40  years  aid. 
$790,000  gross  sales.  P.O.  Box 
46025,  Chicago,  IL  60646. 


FLORIDA.  No  more  freezing  winters. 
Two  coastal  weeklies.  Year-round  sun¬ 
shine.  $4(X),000  revenues,  and  grow¬ 
ing,  $2(X),()00.  Reply  to  Box  08180, 
Editor  &  Publisher. 


NO  CHARGE:  List  of  newspapers  for 
sale.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703,  (512)  476-3950. 

WEEKLY  NEWSPAPER  in  fast  growing 
area  of  north  Florida.  Great  potentiaL 
$60,000  OBO.  (904)  682-8223. 


WEEKLY  SERVING  beautiful  area  neor 
Oregon  Coast.  A  good  solid  com¬ 
munity.  Priced  at  $180M.  Call  Jim 
Hicks,  Bolitho-Cribb  &  Associates, 
(307)  684-9407. 


WEEKLY  US  Military  newspaper  with 
no  competition  available.  Current  con¬ 
tract  has  2  years  to  run  with  US  Naval 
Air  Station  Sigonello  in  sunny  Sicily, 
Italy. 

Good,  established  advertising 
base,  all  printing  contracts  in  place. 
Also  have  option  for  base  guides 
yearly.  Current  gross  over  $200,000 
with  good  net.  Contract  held  by  Amer¬ 
ican  Carporation,  less  tax  liability. 

Experienced,  bilingual  owner  could 
increase  gross  and  net. 

Terms  negotiable  on  $1 50,000 
purchase  price. 

Contact  Shown  Kelly /CEO 
City  Crier  Inc. 

E-mail:  citycrierinc@bigloot.com. 


Don't  eat  crackers  in  the  bed  of  your 
future  or  you  get  all  scratchy. 

TkIc 


NEWSPAPERS  FOR  SALE 


N.  CALIFORNIA  eight-year-old,  well- 
established  magazine-tab,  32  pages 
every  other  month.  Ripe  to  go  monthly 
in  booming  area  30  miles  south  of  San 
Jose,  1  hour  north  of  Monterey- 
Carmel.  Approximately  60  top  quality 
advertisers  each  issue  grossing 
$15,0(X)-$20,000  per  issue.  Publisher, 
57,  currently  doing  it  all,  seeks  retire¬ 
ment,  but  will  offer  help  during  transi¬ 
tion.  Tremendous  potential!  Why  settle 
for  less  when  you  can  get  the  perfect 
opportunity  in  a  perfect  climate  with 
the  best  advertising  clients  in  a  two 
county  area?  Contoct:  Gene  Beley, 
Country  News,  (408)  778-2317. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


PUBLICATIONS  FOR  SALE 


NEW  MEXICO  Construction  Magazine 
-  A  Contractor's  Resource  Guide  & 
Yellow  Page  Directory  -  Now  in  4th 
year.  (505)  897-9989 

e-mail:  cmm@highfiber.com 


BUSINESS  JOURNAL  serving  a  hot 
growth  area.  Great  opportunity  for 
media  executive  desiring  move  to  Sun¬ 
belt. 

Reply  to  Box  08168  Editor  &  Publisher. 


PROFITABLE  New  England 
Specialty  Beer  Periodical 
seeks  equity  partner  or 
strategic  alliarKe. 

Mr.  Gosselin,  Boston,  MA 
(617)846-8800 


NEWSPAPER  BROKERS 


Bolitho-Taylor 
Media  Service 

Newspaper  brokers 
ir  Appraisers 
it  Consultants 
M  tradition  (^service'* 

(405)  421-9600 

115  S.  •  Aite,  OK  74820 


Tom  Bolitho 

’2nd  goner^ion  I 
newspaper  bfokof*  \ 


June  14,  1997 


WWW .  mediainfo  .com 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 


MAILROOM  EQUIPMENT 
Slandlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MUUER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


QuAy  tfttt  nukes  m  fenpresrion  wortdwide 

^  Select  froM: 

[  rb  I  □  Complet*  PmetM 
\J  O  Addibone  to  Existing  Pressos 

□  3-color  SoMMm 

“\  pi  044ti  Anongemants 

^  □  Staefcod  Units 

\  □  lnla0fai  Ron  St»id  Unite 
a  Hair  and  Quartar  Foldare 

f  \  OCutoir  2(r-21H’-22"-2W 

□  18,500 10  30,000  iPH  “ 

S  ALES  -  SERVICE  -  PARTS  A  I VA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHESS 


KBA-Molter 

FLEXOGRAPHIC  PRESS  OFFER 

•  Two  6  Web  Complete  Flexo  Presses 

•  4  New  Colormox  CIC  units 

•  6  New  Mono  Colormox  units 

•  2-New  Stacked  2/2  Colormox 
units 

•  Color/Page  Configuration  to  fit 

•  New  KBA  Press  Drive 

•  New  Ink  Management  System 

•  ONE  YEAR  WARRANTY/12 
Month  delivery 

•  2  3:2/2: 1  folders  retrofitted  for 
flexo 

•  1 2  RTPs  (running  belt  reels) 

Coll  Bruce  Richardson  or 
Gary  Owen  (or  details! 

(8(X))  394-1071 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses. 

AL  TABER 
(770)  552-1528 
Fax  (770)  552-2669 


1989  HARRIS  VI 5D  21 .5'  cutoff  press 
with  JF25B  folder,  brush  dampening, 
oil  both,  running  circ.  register,  sideloy, 
Martin  splicers,  Count-O-Veyer,  run¬ 
ning  doily  in  Oklahoma,  complete  with 
oil  8  units  or  may  sell  os  a  5,  6  or  7 
unit  press,  (91 3)  362-01 1 9. 


DON'T  SEli  YOUR  PRESS 
Until  You  Contoct 

Newman  International  Web  Press  Sale 

'Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 

PRESSES  WANTED;  HARRIS  V25  V22 
VI 5A  VI 5D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOINA  D30  C96 

Tel:  (913)  362-8888 
Fax:  (913)  362-8901 


NEWS 

MAKES  THE  DIFFERENCE 


*  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBUSHER 
11  WESn9TH  STREET 
NEW  YORK,  NY  10011 
(212)  675-4380 


2  UNIT  GOSS  METRO  22  3/4'  c.o. 
Available  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  arxl  angle  bars 

1  Urbanite  Folder.  22  3/4' 

1  Urbanite  Upper  Former 

GOSS  R.T.P*s  42'  or  45'  with  Y  columns 
and  wall  brockets  10  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

1  folder,  baloon,  and  Engle-bars 
Harris  1650,  22  3/4'  c.o. 

Northeast  Industries  (800)  821-6257 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (8(X))  356-4886  or 
Fax  (816)  887-2762. 


WANTED;  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  IrK. 

(770)  428-581 7  Fox  (770)  590-7267 


INDUS'TRY  SERVICES 

CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

1 7  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telcvnarketing  Specialists 
(800)  247-2338 

CIRCULATION  DEVELOPMENT  SOUTH  j 
Complaint  free  telemarketing  w/qualily  ■ 
subscription  sales  and  guaranteed  col-  • 
lections.  Nationwide.  (800)  844-3581  j 

36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

'ResponseABIUTY' 

Nationvride  TELEMARKETING 

GROWING  NIE  &  HOME  DELIVERY  1 
CIRCULATION  IS  SPECTRUM'S 
BUSINESS  -  CALL  DOUG  REESE  : 

(800)  972-6778  | 

(800)  950-8475 

Horace  Southward 

HEADUNE  PROMOTIONS  INC.  | 

BLENKARN 

Your  Telemarketing  Partner 

Telemarketing  Programs  j 

Designed  to  respond  to  your  needs.  j 
Dennis  McQuillan  (800)  260-9823  | 

JEFF  BIENKARN  (61 6)  458-661 1 

lEVIS  NATIONAL,  INC. 

CIRCULATION  2000  INC. 

Otrtside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 

E-mail:  CIRC20(X)@aol,com 

SINCE  1968  j 

"V/e  Deliver  More  Homes  to  : 

Your  Nevrspaper'  : 

Guaranteed  Quality  Telemarketing  : 
1  (800)  495-2688  j 

NEWSPAPER  EXECUTIVE  SEARCH 

NEWSPAPER  EXECUTIVE  SEARCH  1 

Executive  Search  Consultants,  Since  1975 

"We  will  be  in  New  Orleans,  for 
Nexpo,  Classified  and  Research 
conferences.  For  a  confidential 
discussion,  call  Ron  Haas." 

HaasAVatkins  &  Associates 
713-977-S955  Fax  713-777-0910 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CLASSIFIED  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel;  (303)791-3301 
http:/ /www.fakebrains.com/scout. 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
DoveChibon  (800)487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


MARKET  RESEARCH 


QUALITY  Advertising,  Editorial,  Circula¬ 
tion  projects  with  training!  Professional 
&  experienced.  Let  us  bid  your  next 
project.  Call  Today. 

Market  Index,  Inc.  (91 3)  696-0909 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lod- 
derways?  Dirty  air  handling  systems, 
duct  w^? 

Daily  Service  Contracts 
One  Time  Service 
AU  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTIONI 
30  Years  experierKel 
PRESSROOM  ClEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


It’s  A  Classified 
Secret! 

We'll  never  reveal  the 
identity  of  an  E&P  box 
holder. 

if  you  don’t  want  your  reply  to  go 
to  certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P 
Classified  Advertising  Department 
with  an  attached  note  listing  the 
newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the 
Box  Number  you’re  answering  is 
on  your  list,  We’ll  discard 
your  reply. 
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HELP  WANTED 


ADMINISTRATIVE 


FINANCE  DIREaOR 
A  100,000+  circulation  newspaper  in 
the  northeast  seeks  an  experienced 
manager  to  lead  its  hnance  division. 
Responsibilities  include  directing  the 
accounting  and  credit  departments, 
preparing  operating  and  capital 
budgets,  preparing/analyzing  finan¬ 
cial  forecasts  and  statistical 
performance,  analyzing  operations  to 
improve  financial  performance,  and 
assisting  other  departments  with  fiiran- 
cial  and  quantitative  evaluations.  A 
degree  in  accounting  or  related  dis¬ 
cipline,  audit  experience  arxl  at  least  5 
years  accounting  experience  in  a 
nevrspaper  environment  preferred.  This 
is  an  outstanding  opportunity  to  join 
one  of  the  premier  communications  com¬ 
panies.  Reply  to  Box  08178,  Editor  & 
Publisher. 


GENERAL  MANAGER  for  long  estab¬ 
lished  aggressive  36,000  circulation 
Southern  California  weekly  newspaper. 
Well  experierKed  in  advertising,  prod¬ 
uction  and  circulation  procedures. 
Doubles  as  advertising  director.  Mail 
or  FAX  information  to  personal  atten¬ 
tion  of  Al  McCombs  or  Bruce  Wood  at 
Champion  Newspapers,  P.O.  Box 
607,  Chino,  CA  91708.  (909)  590- 
1217.  Phone  inquiries  will  be  taken  by 
the  above  at  (909)  628-5501  after 
June  16. 

GENERAL  MANAGER 

for  fast-growing  $4  million 
metropolitan  weekly  in  Zone  3.  Position 
reports  to  the  publisher  with  responsi- 


editorial.  Candidate  must  have 
academic  background  in  accounting 
vrith  5-7  years  experience  in  preparing 
and  overseeing  budgets,  financial 
analysis  and  operations.  Great 
opportunity  to  join  a  young,  aggressive 
company  in  a  red-hot  Southern  city. 
Send  resume  with  compensation  his¬ 
tory  to  Box  081 88,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIREaOR/ 
GENERAL  MANAGER 

Leave  the  crowded  city  life,  crime,  and 
traffic  jams  behirxl.  Quality  family  life¬ 
style  is  what  this  central  Michigan  loca¬ 
tion  offers.  We  are  searching  for  an 
experienced  community  weekly  man¬ 
ager  who  can  sell,  hire,  train  and 
motivate.  Must  be  able  to  thrive  in  a  com¬ 
petitive  market.  Excellent  potential  for 
advancement  in  our  large  weekly 
shopper  group.  Attractive  salary,  incen¬ 
tives,  arxJ  benefits.  Serxl  letter,  resume, 
and  salary  requirement  to  Marketing 
Director  at  Box  08189,  Editor  &  Pub 
lisher. 


ADVERTISING  DIRECTOR 
&  SALESPEOPLE 

Tremendous  Opportunity.  Beautiful 
area.  Maine's  largest  Business  Pub¬ 
lication.  Must  be  self  motivated  and 
able  to  sell.  Shirt  sleeve  manager  to 
help  direct  staff  and  sell  themselves.  2- 
3  years  experience.  Fax  resume  to 
(207)  761-0732  Attn:  JW,  or  send  to 
P.O.  Box  229,  Portland,  ME  041 12. 


June  14, 1997 


ADVERTISING 


ADVERTISING  MANAGER  for  avrord- 
winning  daily  newspaper  in  beautiful 
Southern  Oregon.  Competitive  market 
requires  energy  and  enthusiasm  to 
lead  young,  moHvated  sales  staff.  Suc¬ 
cessful  candidate  must  be  organized,  a 
creative  thinker,  good  trainer  and  capa¬ 
ble  of  demonstrating  leadership  by 
example.  IHistory  af  successful  man¬ 
agement  and  practical  sales/marketing 
experience  essential.  A  wonderful 
career  opportunity  for  the  right  person. 

Excellent  salary  and  benefits  package 
available.  Contact  Greg  Taylor,  pub¬ 
lisher,  Medford  Mail  Tribune,  P.O.  Box  :  ■  t  j.-  tl 

1108,  Medford,  OR  97501  or  fox  I 

.  •  cesstui  Candidate  will  have  a  proven 

resume  to  (541)  776-4415.  :  .  l  j  •  a.  ■ 


ADVERTISING 


ADVERTISING/MARKETING 

DIRECTOR 

The  Victoria  Advocate  is  a  41 ,000  plus 
daily  newspaper  in  South  Texas.  This  is 
an  excellent  opportunity  (or  a  career  pro¬ 
fessional  to  develop  a  community-wide 
sales  and  marketing  strategy  in  a 
single  newspaper  community.  The 
paper  is  reorganizing  and  systemat¬ 
ically  replacing  all  of  its  computer 
systems  with  the  objective  of  being  a 
stote-of-the-art  market  responsive 
media  company  seeking  to  serve  its 
local  readers  and  advertisers  with  the 
mix  of  media  they  want.  Plans  to 
develop  new  sections,  Internet  based 
interactive  products  and  possible  new 
publications  are  all  a  part  of  the 


ADVERTISING  SALES  MANAGER 
Due  to  a  recent  retirement  of  a  26-year 
veteran,  Evansville  Courier  Company, 
Scripps  Howard  newspaper  (83M 
daily,  1 10M  Sun)  in  groi^  nrxirket.  is 
seexing  energetic,  creative,  resuits- 
orientM  manager  to  supervise  and 
motivate  efforts  of  our  self-directed 
sales  teams  (teams  are  typically  com¬ 
prised  of  one  AE  and  one  graphic  ait- 
ist  who  can  accept  full  responsibility  (or 
all  aspects  of  ad  sales  and  composi¬ 
tion).  Successful  candidate  will  nave 
minimum  of  three  years  supervisory 
marKigement  experietKe  in  advertising, 
BS  in  business  or  related  field,  and  pro¬ 
ven  track  record  in  advertising  sales. 
Position  offers  competitive  salary  and 
exceptional  employee  benefits 


Reply  in  confidence  stating  salary 
requirements  and  date  available  to: 

Jack  Pole/ Advertising  Director 
Evansville  Courier  Company 
300  E.  Walnut  Stre^ 
Evansville,  IN  4771 3 

Evansville  Courier  Company  is  an 
Equal  Opportunity  Employer. 


ADVERTISING 


Hie  tPosliitigtim  |)09t 

SALES  MANAGER 
FINANCIAL  ADVERTISING 


THE  WASHINGTON  POST  newspaper  is  recruiting  for  a 
dynamic  sales  manager  to  head  up  Advertising  Sales  in  our  financial 
category.  The  ideal  candidate  for  this  position  will  he  an  experienced 
sales  executive  who  is  skilled  at  sales  planning,  budgeting,  and 
forecasting.  Successful  candidate  will  possess  a  strong,  positive 
leadership  style  with  demonstrated  abilities  to  manage  and  lead  in  a 
dynamic  business  environment.  In  addition,  the  ability  to  coach, 
motivate,  and  provide  direction  for  a  sales  team  is  highly  desirable. 
Minimum  3-5  years  sales  management  experience,  in  addition  a  solid 
track  record  of  sales  achievement  and  knowledge  of  financial  industry 
required. 

If  you  are  a  high  energy  seasoned  professional  who  is  seeking  an  excit¬ 
ing  new  challenge,  please  respond  in  confidence  to: 

(E^(Da9l|iii9Um))09t 
Sales  Management/EH 
1150  15th  St.,  NW 
Washington,  DC  20071 
We  are  committed  to  diversity  in  the  workplace 
and  promote  a  drug- free  environment. 


www.mediainfo.com 


track  record  in  advertising  manage¬ 
ment,  strong  sales  and  presentation 
skills,  strong  interpersonal  skills,  market 
analysis  arid  segmentation  skills,  cam¬ 
paign  development  skills  ocross  multi¬ 
ple  media.  Management  experience 
essential.  Send  your  resume  to  Human 
Resources,  Victoria  Advocate,  P.O. 
Box  1518,  Victorio,  TX  77902,  FAX 
(512)  574-1275,  PennyS©vicad.com. 


CLASSIFIED  ADVERTISING 
SALES  MANAGER 

FAMILY-OWNED  NEWSPAPER  ond 
SHOPPER  GROUP  seeks  experienced, 
hands-on  classified  advertising  man¬ 
ager.  Outside  display  and  telephone 
room  expertise  and  experietKe  essen¬ 
tial,  along  with  excellent  verbal  and 
written  communication  skills.  Market¬ 
ing,  business  or  advertising  degree 
preferred.  Audio-text,  online  experi¬ 
ence  a  plus.  Drug  free  work  place. 
Please  send  resume,  references,  and 
salary  history  to  Donovan  M.  Kramer 
Sr.,  president/publisher,  Casa  Grande 
Valley  Newspapers  Inc.,  P.O.  Box 
15002,  Casa  Grande,  AZ  85230- 
5002. 


ADVERTISING 


ADVERTISING 


CLASSIFIED  SALES 
MANAGER 

Our  rrewspaper  is  in  a  terrific  growth 
market,  in  one  of  America's  most  liva¬ 
ble  cities,  owned  by  a  great  media 
company.  We  have  an  opportunity  (or 
a  seasoned,  oggressive  pro(essior>al  to 
grow  our  classined  section.  Candidate 
must  hove  strong  classified  experierKe 
otkI  a  deep  commitment  (or  that  aspect 
of  the  business.  Excellent  leadership, 
motivational,  marketing,  promotion 
and  training  skills  required.  We  wont  a 
doer,  someone  who  will  take  this 
department  to  the  next  level. 

Competitive  compensation  and  benefit 
package  in  excellent  work  and  com¬ 
munity  environment  (or  a  Pulitzer  Com¬ 
munity  Newspaper. 

Send  cover  letter,  and  resume  to 
Advertising  Director,  The  Daily  Herald, 
P.O.  Box  71 7,  Provo,  UT  84603. 

Or  (ax:  (801)344-2982 


CLASSIFIED 

TELEPHONE  SALES  MANAGER 

For  this  full  time  position  with  the 
Anchoroge  Daily  News  we  are  looking 
for  a  team  player  with  3  years  of 
classified  management  experierKe  artd 
a  background  in  sales/marketing. 
Qualifications  include  excellent  com¬ 
munication  skills,  accuracy  and  atten¬ 
tion  to  detail.  The  Anchorage  Daily 
News  offers  competitive  salary  and  an 
excellent  benefits  package.  Send 
resume  to  Anchorage  Daily  News, 
Attn:  Human  Resources,  P.O.  Box 
1 49001 ,  ArKhoroge,  AK  9951 4. 

The  ArKhoroge  Daily  News  is  an  Equal 
Opportunity  Employer  cmd  welcomes  a 
diversity  in  applicants. 


SENIOR  SALES  EXECUTIVE  -  Great 
opportunity  for  newspaper  classified 
advertising  professional  or  supplier  to 
newspaper  industry  who  wants  to  stay 
in  the  newspaper  industry  but  work  in 
a  different  environment.  Tele- 
Publishing,  IrK.  is  the  nations  leading 
provider  of  stote-of-the-art  interactive 
telephone  and  web-based 
technological  services  and  marketing 
strategics  for  major  publishing  and 
online  media. 

We  seek  an  individual  to  grow  new 
business  and  retain  current  clients. 
Travel  required.  We  offer  an  excellent 
compensation  plan  and  excellent 
benefit  package. 

Please  fax  (617)  425-2615  or  send 
resume  and  salary  history  to  Pete 
Mulford,  HR,  Tele-Publishing,  Itk.,  126 
Brookline  Avenue,  Boston,  MA  0221 5. 


ADVERTISING  MANAGER  (or  growing 
newspaper  in  competitive  Iowa  market 
to  manage  a  sales  team,  organize 
special  sections,  promotions  and 
strategic  planning. 

A  hands-on  manager  with  the  ability  to 


>-on  manager 
t  is  essentim. 


tory  to  Box  08193,  Editor  & 


lory  his- 
Publisher. 


Editor  &  PiiBUSHER 


* 


HELP  WANTED 


ADVERTISING 


JOIN  OUR  SALES  TEAM 
as  a 

CLASSIFIED  ADVERTISING 
SUPERVISOR 

We  are  the  San  Francisco  Newspaper 
Agency,  agent  of  the  San  Francisco 
Chronicle  and  San  Francisco 
Examiner.  Our  award-winning  advertis¬ 
ing  department  is  seeking  a  Sales 
Supervisor  for  our  Inbound  Division  of 
Classified  Advertising.  We  are  seeking 
candidates  with  a  strong  and  successful 
background  in  classified  sales,  call  cen¬ 
ter  sales  and  relevant  supervisory  of 
management  experience  to  lead  and 
motivate  a  dynamic  sales  team.  If  you 
are  interested  in  this  opportunity, 
please  forward  a  confidential  resume 
and  cover  letter  including  salary  history 
to: 

The  San  Francisco  Newspaper  ^ency 
Human  Resources  Department  97-1 16 
925  Mission  Street 
San  Francisco,  CA  94103 


THE  PETOSKEY  NEWS-REVIEW,  an 
award-winning  Northwest  Michigan 
daily  newspaper,  needs  a  new  sales 
manager  to  replace  someone  leaving 
for  a  career  advancement.  We  need 
someone  who  has  plenty  of  sales  lead¬ 
ership  experience  who  can  motivate, 
lead  and  direct  a  talented  1 5-member 
advertising  sales  team.  The  right  indi¬ 
vidual  will  be  responsible  for  a  five- 
day-a-week  daily  newspaper,  weekly 


specialty  products.  Involvement  and  com¬ 
mitment  to  our  two  county  retail  com¬ 
munity  a  must.  Full  benefits.  Write  us 
with  your  reasons  for  wanting  to  join 
our  company  along  with  your  back¬ 
ground  by  June  28,  1997: 

Ken  Winter/Editor  &  General  Manager 
Petoskey  News-Review 
P.O.  Box  528 
Petoskey,  Ml  49770-0528 


CIRCULATION 


ADVERTISING 


ENTHUSIASTIC,  sales  oriented 
classified  manage  to  locate  in  a  highly 
desirable  area  of  AZ.  Must  have  a  pro¬ 
ven  track  record  and  have  excellent 
planning  and  managing  skills. 
Customer  service  is  a  top  priority  at 
this  midsize  doily.  Please  send  resume 
and  salary  history  to  Box  08191, 
Editor  &  Publisher. 


ART/GRAPHICS 


THE  LOS  ANGELES  DAILY  NEWS 
seeks  a  creative  and  innovative 
graphic  artist.  The  ideal  candidate 
should  have  at  least  2  years'  editorial 
art  experience  and  be  proficient  in 
Adobe  Illustrator,  Freehand,  Quark¬ 
XPress  and  Photoshop.  Must  hove  expe¬ 
rience  designing  pages. 

Letter,  resume  and  clips  to  Gregg  Miller, 
art  director.  Daily  News,  P.O.  Box  4200, 
Woodland  Hills,  CA  91 365 


CIRCULATION 


CIRCULATION 

PROMOTIONS 

Mid-size  Zone  2  daily  is  searching  for 
a  creative  pramotion  person  with  daily 
newspaper  experience. 

New  ideas  and  a  fresh  approach  are 
what  we  want  and  will  reward. 

Single  copy  and  home  delivery  growth 
are  equally  important. 

We  offer  a  better  than  average  salary 
and  benefit  package. 

Send  resume  and  salary  requirements 
to  Box  08187,  Editor  &  Publisher. 


CIRCULATION 


Circulation  Director 


Middlesex  News,  55m  daily,  and  its  sister  weekly  papers 
are  seeking  a  growth-oriented  individual  to  develop, 
execute,  and  manage  a  marketing  strategy  dedicated  to 
customer  service.  A  minimum  of  6  years  of  solid  circulation 
and  hands-on  supervisory  experience  a  must.  Qualified 
candidate  should  be  sales  driven;  have  a  proven  track 
record  of  revenue  and  ABC  paid  volume  growth  in  a  com¬ 
petitive  market;  expense  management  experience;  and 
excellent  communication  skills. 

Forward  your  cover  letter,  resume  and  salary  requirements 
to  Human  Resources,  Community  Newspaper  Company, 

33  New  York  Avenue,  Framingham,  MA  01701.  Fax 
(508)  626-3885.  NO  PHONE  CALLS  PLEASE. 

We  offer  comprehensive  benefits  to  full-time  employees, 
including  insurance  and  retirement  plans.  Community 
New/spaper  Company  is  an  Equal  Opportunity  Employer. 


i  COMMUNITY 
NEWSPAPER 
COMPANY 


Because  the  most 
Important  news  begins 
In  your  own  backyard. 


CIRCULATION 


THE  WENATCHEE  WORLD  is  seeking 
an  experienced  Single  Copy  Manager, 
responsible  for  the  supervision  of  all 
aspects  of  the  Single  Copy  operation. 
Applicants;  should  possess  excellent 
people,  communication  and  time  man¬ 
agement  skills  as  well  as  marketing, 
sales  and  mechanical  skills-prefer  2-3 
years  as  Single  Copy  Manager  or 
circulation  supervision.  We  offer  an 
excellent  benefit  package  and  a  com¬ 
petitive  salary. 

Please  send  resume  and  cover  letter  to: 

The  Wenatchee  Wodd 
ATTN:  Personnel  Department 
P.O.Box  1511 

Wenatchee,  WA  98807-151 1 
An  Equal  Opportunity  Employer 


CIRCULATION  DIREQOR 
Rapidly  growing,  24,000  daily  news¬ 
paper  in  Southern  Idaho  seeks  a  prog¬ 
ressive  'can-do"  manager  to  lead  its 
circulation  department. 

Candidates  should  have  experience  in 
growing  circulation,  managing  people 
and  independent  management  of  the 
department.  You'll  know  promotion, 
service,  accounting,  mail  room  opera¬ 
tions,  single-copy  sales  and  zoning. 
Your  attitude  will  be  positive,  your 
management  style,  cangenial. 

The  Times-News  is  located  in  an  out¬ 
standing  community  with  a  high  quality 
of  life,  moderate  cost-of-living,  low 
crime  and  close  access  to  some  of  the 
best  recreation  in  the  Intermountain 
West. 

You'll  join  a  team  of  professional  man¬ 
agers  putting  out  one  of  the  best  mid¬ 
size  dailies  in  the  region.  Unlike  many 
dailies.  The  Times-News  has  experi¬ 
enced  healthy  circulation  growth  in 
recent  years,  with  more  projected. 

Send  applicotions  including  resumes, 
references,  cover  letter  to  Allen  Wilson, 
business  manager.  The  Times-News, 
P.O.  Box  548,  Twin  Falls,  ID  83303. 
Yau  may  also  fax  your  resume  to 
(208)  733-3727 


•  CORPORATE  CIRCULATION 
i  MARKETING  DIREaOR 

I  Family-owned  Arizona  newspaper 
j  group  seeking  experienced,  hands-on 
I  professional  to  spark  circulation 
;  growrth  in  two  sister  groups.  Includes  6- 
:  day  daily,  semi-weekly,  several  paid 
:  weeklies,  quarterly  magazine. 

I  Must  have  knowledge  of  little  merchant 
I  plan,  strong  in  single  copy  sales,  Col- 
i  iier-Jackson,  ABC.  NIE  and  Bellatrix 
I  experience  a  plus,  as  well. 

:  College  degree  preferred.  Excellent 
j  salary,  bonuses,  benefit  plan.  We  are 
:  a  drug  free  workplace.  Pre- 

•  employment  drug  testing  required. 

;  Send  resume,  salary  history  and 
:  references  to  Donovan  M.  Kramer  Sr., 
j  president/publisher,  Casa  Grande 
:  Valley  Newspapers,  P.O.  Box  15CK)2, 
j  Casa  Grande,  AZ  85230-5002. 


CIRCULATION 


CIRCULATION  PROMOTION 
MANAGER 

Outstanding  opportunity  for  an  experi¬ 
enced  circulator  to  oversee  circulation 
promotional  effort  for  group  of  Texas 
daily  and  weekly  newspapers.  Must  be 
self-starter,  detail-oriented  and  willing 
to  learn  and  implement  circulation  com- 
puter  software  systems.  Must 
demonstrate  desire  to  succeed  and 
hove  knowledge  to  promote  circulation 
sales.  Competitive  salary  and  complete 
benefit  package  with  401  (k)  available. 
Send  resumes  to-  Box  08192,  Editor  & 
Publisher. 


SINGLE  COPY  MANAGER 

The  Berkshire  Eagle,  located  in  the 
beautiful  Berkshire  Mountains  in 
western  Massachusetts,  is  seeking  a 
dynamic  individual  to  manage  our 
single  copy  department. 

The  right  candidate  will  be  a  hands-on 
professional  with  excellent  strategic 
skills,  great  leadership  skills,  will  hove 
a  high  attention  to  detail,  and  will  be 
highly  mativated  to  succeed. 

Areas  of  responsibility  will  include 
supervision  of  department  staff, 
oversight  of  dealer  and  vending 
receivables,  and  the  responsibility  cn 
growing  our  single  copy  circulation. 

We  offer  a  competitive  salary  com¬ 
mensurate  with  experience,  and  o  full 
benefits  package.  Please  submit  cover 
letter/ resume  with  salary  history  to 
Michael  Fern,  circulation  director.  The 
Berkshire  Eagle,  75  South  Church 
Street,  Pittsfield,  MA  01202.  We  are 
an  equal  opportunity  employer. 


SOFTWARE  DEVELOPER 
Leading  developer  of  business  applica¬ 
tions  for  the  publishing  industry  has 
immediate  openings  for  software 
developers.  B.S.  in  C.S.  or  M.I.S. 
required.  COBOL  and  C  experience 
preferred.  Citizenship  or  permanent 
residence  a  must. 

Send  resume  in  confidence  to: 
Human  Resource  Department 
Neasi-Weber  International 
8550  Balboa  Blvd.,  Suite  1 00 
Northridge,  CA  91 325 


AGGRESSIVE  and  Insightful  reporter 
needed  to  cover  social  services  beat  for 
growing  21,000  circ.  Bay  Area  daily 
bent  on  building  a  better  newspaper. 
Rewards  of  opportunity  come  to  expe¬ 
rienced  and  perceptive  people.  Send 
resume,  clips  and  references  to 
Kathleen  L'Ecluse,  city  editor.  Daily 
Republic,  Box  47,  Fairfield,  CA  94533. 

AGGRESSIVE,  accurate  and  creative 
copy  editing  professional  wanted.  Must 
have  passion  for  clarity  and  a  flair  for 
headline  writing.  Send  letter,  resume, 
tearsheets  to  Jim  Willis,  managing 
editor,  Birmingham  Post-Herald,  P.O. 
Box  2553,  Birmingham,  AL  35202. 

WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 
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June  14,  1997 


_ EDITORIAL _ 

ASSISTANT  EDITOR:  37,000  circula¬ 
tion  ABC  paij  semi-weekly  just  south 
of  Baltimore  seeks  assistant  editor  for 
community  newspaper.  Responsibilities 
include  supervision  of  reporters,  story 
assignments,  copy  editing  and  page 
design.  Send  resume  ar>d  clips  to  Bw 
Mosier,  editor,  Maryland  Gazette,  306 
Crain  Highvray  SW,  Glen  Bumie,  MD 
21061  or  E-mail  to: 

gazslafl6annap.infi.net 

lAYOUT/COPY  EDITOR 
Knight-Ridder  daily  newspaper  seeks 
copy  editor  to  lay  out  locally  produced 
sections.  Strong  design  and  word  skills 
as  well  as  a  Macintosh  background 
are  desirable. 

Please  send  resume  and  examples  of 
your  work  to: 

Chock  CrooCT,  Executive  News  Editor 
Columbus  Ledger-Enquirer 
P.O.  Box  71 1 

Columbus,  GA  31 902-071 1 


ASSISTANT  FEATURES  EDITOR 

A  strong  coach.  A  meticulous  line 
editor.  A  planner  with  good  organiza¬ 
tional  skills.  An  assignment  editor  who 
is  hip  to  trends  in  the  arts,  pop  culture, 
health  and  fitrtess.  And  a  guide  thinker 
who  knows  when  a  news  story  suggests 
a  timely  feature  follow-up,  and  isn't 
afraid  to  produce  it  on  deadline.  That's 
what  we're  looking  for  in  a  second-in- 
command  editor  for  our  features 
department  at  the  San  Antonio 
Express-News. 

If  you  have  good  story  ideas,  good 
management  skills  arxi  experience  as  a 
feature  writer  and  editor,  we'd  like  to 
hear  from  you.  Send  us  clips  and  a  le^ 
ter  explaining  your  vision  on  how  to 
make  our  S.A.  Life  section  fresh,  lively, 
fun,  useful  artd  entertaining  7  days  a 
week.  Mail  to:  Elaine  Ayala,  features 
editor,  San  Antonio  Express-News, 
P.O.  Box  2171,  San  Antonio,  TX 
78297-2171. 

The  Express-News  is  a  Hearst  newspa¬ 
per  with  just  under  400,000  circulation 
on  SuTKloys. 


ASSISTANT  METRO  EDITOR 
The  Dispatch  and  Rock  Island  Argus,  sis¬ 
ter  AM  newspapers  with  a  combined 
circulation  of  50,000  seek  an  assistant 
metro  editor  for  their  shared  nevirs  staff. 
One  of  four  assistants  who  help 
supervise  15  reporters.  In  charge  of 
Jobs&Money  pages  and  plays  a  key 
role  in  operation  of  dayside  r>ews  desk. 
Newsroom  management  experience 
and  an  interest  in  and  knowledge  of 
business/labor/economic  issues  is 
essential.  Send  cover  letter,  resume 
and  work  samples  to  Metro  Editor, 
Rock  Island  Argus,  P.O.  Box  3160, 
Rock  Island,  IL61201. 


SEND  E&PBOXREPUESTO; 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 
New  York,  NY  10011 


_ EDITORIAL _ 

BUREAU  CHIEF.  The  Naples  Doily 
News,  a  51,000  doily  in  one  of  the 
fastest  growing  markets  in  the  country 
needs  a  self-starter  who  can  organize 
news  coverage  at  its  bureau  on  Marco 
Island.  We're  looking  for  someone  with 
the  ability  to  aggressively  pursue  news 
stories  while  acting  as  the  newspaper's 
representative  in  the  community.  The 
job  requires  writing  and  assigning 
stories  for  a  weekly  tabloid  os  v^l  as 
contributing  to  the  daily  edition.  Appli¬ 
cants  must  have  a  minimum  of  one 
year  of  experience  writing  for  a  daily 
newspaper.  Past  supervisory  experi¬ 
ence  a  plus.  Send  resume,  clips  and 
references  to  Mike  Cote,  city  editor, 
Naples  Doily  News,  1075  Central 
Avenue,  Naples,  FL  34102. 

BUSINESS  REPORTER  -  Immediate 
opening  for  a  general  assignment 
reporter,  specializing  in  business  cov¬ 
erage.  Excellent  salary  and  benefits 
package.  Experience  required.  Send 
resume  and  clips  to  Sam  Daleo, 

managing  editor.  Daily  Freeman,  79 

Hurley  Ave.,  Kingston,  NY  12401.  No 
phone  calls,  please. 


BUSINESS  REPORTER 
National-award-winning  weekly  with 
Web  daily  edition  (www.rbj.net)  seeks 
writer  with  strong  hard-news  skills. 

Three  years'  experience  required.  Com¬ 

petitive  pay.  Send  resume,  clips  to 
Dept.  E.,  Rochester  Business  Journal, 
55  St.  Paul  St.,  Rochester,  NY  14604. 

COPYEDITOR 

The  Tribune-Star  at  Terre  Haute,  IN,  is  a 
37,000  doily  and  44,000  Sunday 
newspaper  in  West  Central  Indiana 
near  the  Illinois  border.  The  city  offers 
a  college  environment  and  typical 
Midwest  lifestyle.  The  Tribune- Star  has 
a  reputation  for  pursuing  public 
records  and  has  won  more  awards 
than  any  other  newspaper  our  size  in 
the  last  three  state  contests.  We  have 
an  opening  for  a  copy  editor  at  our 
fully  paginated  universal  desk.  The  job 
requires  editing  and  headline  copy, 
both  local  and  wire,  designing  section 
fronts  and  inside  poges,  building 
graphics  on  QuarkXPress  and  other 
normal  desk  duties.  Previous  editing 
and  design  experience  is  necessary, 
along  with  strong  command  of  the 
English  language,  with  emphasis  on 
spelling  and  grammar,  and  a  desire  to 
put  out  a  quality  local  newspaper. 
Salary  and  benefits  commensurate 
are  comparable  with  other  newspapers 
of  our  size.  Resume  and  samples  of 
page  design  to  News  Editor  Stephanie 
Angel,  The  Tribune-Stor,  P.O.  Box 
1 49,  Terre  Houte,  IN  47808-01 49. 
BI-WEEKLY  in  eastern  Montana  needs 
hard-working  reporter.  Solid  grammar 
and  photo  skills  required;  QuarkXPress 
experiefKe  helpful  but  not  required.  A 
great  community  and  area  with 
excellent  opportunities  for  outdoor 
recreation. 

Send  resume  and  clips  to 
Managing  Editor,  Sidney  Herald- 
Leader,  310  Second  Avenue,  NE, 
Sidney,  MT  59270  or  call  Steve  Merritt 
at  (406)  482-2403. 


of  Ohio's  vacationland  seeks  resumes 
from  curious,  self-motivated  reporters 
with  the  urge  to  communicate.  SerxJ  a 
cover  letter,  resume,  dips  to  Bob  Russ, 
city  editor,  Sandusky  Register,  314  W. 
Market  Street,  Sandusky,  OH  44870. 
Applications  from  surrounding  states 
preferred;  minority  applicants 
encouraged. 

COPYEDITOR 

We  aren't  seeking  headlines  that  sing 
or  dance,  just  ones  that  use  active 
verbs  and  summarize  the  story.  The 
Celina  Daily  Standard,  a  10,000- 
circulation  daily  between  Cincinnati 
and  Fort  Wayne,  wants  layout  and 
copy  editor  to  oversee  and  design 
daily  news  and  weekly  special-topic 
fxjges 

Salary  and  benefits  are  com¬ 
petitive.  Pleasant,  rural  family  com¬ 
munity  with  good  schools  and  sailing 
and  fishing  on  the  edge  of  town. 

Please  sef>d  letter,  resume  and  samples 
to  Steve  Hallock,  managing  editor, 
123  E.  Market  Street,  P.O.  Box  140, 
Celino,  OH  45822-0140. 


SOLJGHT 

Seeking  copy  desk  editors  with  strong 
news  ar>d  future  design  skills  for  on 
aggressive  105,000-circulation  Phoe¬ 
nix  area  daily.  Designers  and  cewy 
editors  who  have  a  minimum  of  3 
years  experience  and  who  thrive  in  an 
aggressive  and  competitive  morket 
should  send  resume,  references,  and 
work  examples  to  Bob  Netherton, 
executive  news  editor.  The  Tribune, 
1 20  W.  1  St  Avenue,  Mesa,  AZ  85210. 

ASSOCIATE  EDITOR 
Fas^growir^g  Chicogo-area  news  ar)d 
community  magazine  group  seeks  an 
experienced  leoder.  Our  circulation  is 
increasing  rapidly  as  our  new,  hi^h- 
quality  concept  in  journalism  is  gaining 
a  notional  reputation.  Ideal  coraidote 
should  hove  at  least  three  years  lead¬ 
ership  experience  as  a  top-notch  daily 
news,  cHy.  fsotures  or  managing  editor 
and  will  lead  up  to  four  publications 
here.  We  need  a  strong  and  creative 
idea  person  who  will  motivate  a  young 
and  energetic  staff  toward  excelleiice. 

Very  good  salary  and  benefits. 

ResporyJ  to: 

Human  Resources  Department 
Sun  Publications 
9  West  Jackson  Street 
Naperville,  IL  60540 
Tel:  (630)416-5217 
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InrroiK  &  Repmtp^ 

Washlngtofi,  B.C.  ^ 

Bloomberg  LP.,  is  the  premier  on-line  information  services 
firm,  providing  news,  sophisticated  data  and  analysis  to 
investment  professionals  and  major  companies  worldwide. 

We  seek  Editors  &  Reporters  as  we  expand  our  Washington 
News  Bureau. 

EDITOR  -  S.E.C. 

Provide  in-depth  coverage  of  all  S.EC.-related  regulations 
&  activities  as  they  relate  to  Wall  Street/Washington  D.C7 
NYSE/AMEX  and  NASD.  Duties  include  editing  S.EC.-related 
stories  for  content,  accuracy,  grammar  and  spelling.  We  require 
proficient  knowledge  of  S.EC.  rules,  familiarity  with  the  inner 
workings  of  how  the  goverrment  regulates  the  securities  industry, 
knowledge  of  corporate  finance,  economy  &  financial  niarkets. 

ECONOMICS  EDITOR 

Edit  U.S.  economics  stories,  including  those  generated  from  the 
Comnterce  &  Labor  departments,  as  well  as  economic  stories 
generated  from  Bloomberg  correspondents  in  Latin  America. 

REPORTER  •  S.E.C. 

Responsibilities  include  providing  S.EC.  market  coverage  & 
providing  timely  reports  under  tight  deadlines.  You  must  have 
in-depth  knowledge  of  SEC  rules  &  regulations,  corporate 
finance  and  how  financial  markets  operate. 

All  positions  require  a  minimum  2-5  years  reporting/editing 
experience,  (xeieiably  with  a  business  news  agency,  newspaper, 
magazine  and  a  demonstr^ed  expetbse  in  financial  markets. 


conc^  re^  imder  ti^  deaiines  is  essec^. 

We  a  hi{^  competitive  s^,an  exc^em  faenete 
package  auf  a  career  opportunity  to  wOdt  wiNRi  inttoby 
leader.  To  apply,  send  your  restmie  wiRt  cover  Mr  d^ing 
salevy  requiremeras  to;  H. 

Dept  EP/RE,  Bloombnrg  L.P.»  491  h^Awanwi. 
York,  tlY  10022.  FAX  EhhOH: 

careendbloomberg^eocft  CALLS,  PLEASE 
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HELP  WANTED 


_ EDITORIAL _ 

DESIGN  EDITOR 

DESIGN  YOUR  FUTURE  AND  OUR 
PAGES  —  N.E.  Otiio  PM  is  looking  for  a 
design  editor  who: 

•Con  turn  on  ordinary  layout  into  an 
extraordinary  page. 

•Can  spot  a  typo  at  100  paces  and 
nKike  it  right. 

•Knows  what  a  deadline  is,  and  can 
meet  it  head-on. 

•Can  layout  AND  paginate,  without  cow¬ 
ering  in  a  comer. 

•Isn't  afraid  to  try  something  new  once 
in  a  while. 

Our  candidate  will  have  word  AND 
design  skills  and  know  how  to  combine 
them.  The  design  desk  handles  a  vari¬ 
ety  of  pages  —  from  sports  to  theaters, 
lifestyle  to  business,  books  to  education 
—  as  well  as  delving  into  the  realm  of  the 
Mac  and  graphics.  Send  a  cover  letter, 
resume  and  clips  to: 

Mike  Braun 
Design  Desk  Chief 
The  Vindicator 
252  W.  Boardman  Street 
Youngstown,  OH  44503 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing- 
ton,  DC  20016;  (703)  506-4400. 

FEATURE  WRITER  willing  to  take  a 
leadership  role  with  a  talented  staff  at 
an  internationally  recognized  8,000- 
circulation  weekly  in  Rocky  Mountain 
resort  town.  Must  have  experience, 
excellent  writing  skills  and  be  able  to 
organize  arts  and  entertainment  and 
lifestyle  sections.  Send  clips  and 
resume  to  Editor,  Jackson  Hole  News, 
P.O.  Box  7445,  Jackson,  WY  83002. 


EDITORIAL 


_ EDITORIAL _ 

EDITOR/GENERAL  MANAGER 
The  Japanese  American  Citizens 
League,  the  largest  Asian-American 
non-profit  organization  of  its  kind  in 
America,  seeks  a  person  to  be  Editor/ 
General  Manager  of  its  Pacific  Citizen 
newspaper,  located  in  Monterey  Park, 
California.  The  person  chosen  will 
oversee  and  supervise  the  semi¬ 
monthly  newspaper  with  a  circulation 
of  over  20,000  and  a  staff  of  four  to 
eight  people,  depending  on  the  sea¬ 
son.  Experience  required  (five  years 
preferred)  in  editing,  writing  and 
managing  publications,  and  personnel 
supervision.  Knowledge  of  and  experi¬ 
ence  with  the  Japanese  American  Com¬ 
munity  preferred.  Should  have  experi¬ 
ence  with  Pagemaker  and/or  QuarkX¬ 
Press.  Responsible  for  conceptualiza¬ 
tion  of  issues  and  articles,  assigning 
stories,  photography,  editing,  writing 
and  rewriting  when  necessary,  layout, 
and  praduction.  Periodic  travel 
involved,  including  evenings  and 
weekends.  Excellent  fringe  benefit 
package.  Hiring  range:  $35,150  - 
$49,100,  DOE.  Send  cover  letter, 
resume  and  work  samples  to:  Richard 
Uno,  JACL,  1 765  Sutter  Street,  San 
Francisco,  CA  94115,  fax:  (415)  931- 

4671 .  E-mail:  HQ@icicl.arg. _ 

FORMULA  WRITER 

Not!  Your  clips  don't  tell  readers  the 
story,  they  show  it.  People  laugh  or  cry 
reading  yaur  stuff.  We  need  an  expe¬ 
rienced,  go-to  GA  reporter  for  the 
tough  ones.  Good  compensation  if  you 
can  stand  Wisconsin  winters. 
PROMPTLY  respond  to  Box  08184, 
Editor  &  Publisher. 


EDITORIAL 


EDITOR  FOR 

UNITED  METHODIST  CONNEaiON 
Bachelor's  Degree  in  Journalism  or 
Communications;  Demonstrated  skill  In 
news  writing,  editing  and  basic  news 
photography  with  minimum  af  six 
years  professional  experience,  at  least 
twa  years  as  the  editor  of  a  community 
newspaper;  Macintosh/desktop  pub¬ 
lishing;  WWW  experience;  knowledge 
and/or  experience  in  offset  printing, 
production,  circulation  and  advertising. 
Send  resume  to:  Office  of  Communica¬ 
tions,  Baltimore-Washington  Confer¬ 
ence,  9720  Patuxent  Woods  Drive, 
Suite  100,  Columbia,  MD  21046- 
1526. _ 

EDITOR 

OBERUN  COLLEGE 

ALUMNI  MAGAZINE 

The  Office  of  Communications  seeks  an 
editor  with  a  strong,  demonstrated 
sense  of  journalism,  the  ability  to  write 
well,  plan  articles,  meet  deadlines  and 
direct  a  team.  The  successful  candidate 
will  understand  the  special  character  of 
Oberlin  College  and  its  alumni  and 
publish  an  internationally  distributed 
quarterly  magazine  whose  literary  and 
graphic  quality  reflects  the  caliber  of 
the  College  and  its  alumni. 

Requirements:  B.A.  or  comparable, 
M.A.  preferred;  5  years  editorial  and 
writing  experience,  preferably  in  a 
journalistic  setting;  experience  in  mag¬ 
azine  design  and  production,  including 
desktop  publishing,  paper  and  offset 
rinting.  Photography  knowledge 
elpful. 

Salary  commensurate  with  qualifica¬ 
tions  and  experience,  with  excellent 
benefits  including  health  insurance, 
retirement  plan  and  tuition  remission. 

Submit  resume,  three  recent  writing 
samples,  and  up  to  three  copies  of  any 
publications  whose  production  you 
supervised  by  July  9th,  1997  to:  Alan 
Moran,  director  of  communications, 
Oberlin  College,  153  W.  Lorain  Street, 
Oberlin,  OH  44074,  Fax:  (216)  775- 
6907,  E-mail: 

Alan_Moran@qmgate.cc.obeHin.edu. 
Late  applications  may  be  considered 
until  position  is  filled.  AA/EOE. 
ENTERTAINMENT  and  HEALTH 
EDITOR  needed  to  oin  award-winning 
feature  department  of  The  Stuart  News, 
a  50,000  circulation  Scripps  Howard 
newspaper  in  sauth  Florida.  Strong 
writing,  layout  and  editing  skills  a 
must.  Will  train  to  paginate  and  Mac 
design.  Need  editor  who  can  talk 
everything  from  Big  Band  to  alternative 
music.  Send  resume  to  Martha  Wilson, 
features  editor.  The  Stuart  News,  P.O. 
Box  9009,  Stuart,  FL  34995. 

PAGE  ONE  DESIGNER 
The  Journal  Times,  a  35,000- 
circulation  morning  newspaper  in 
Racine,  Wi,  is  looking  for  a  page  1A 
copy  editor  to  design  our  lead  page 
with  style  and  flair.  Applicants  must 
demonstrate  ability  to  edit  and  draw 
readers  into  the  paper.  Submit  cover 
letter,  resume,  samples  of  work  and 
salary  requirements:  Steve  Lovejoy,  The 
Journal  Times,  212  Fourth  Street, 
Racine,  WI  53403.  EOE. 


THE  DENVER  POST  is  expanding  its  staff. 
Among  the  openings  are : 

•  General  assignment  reporter:  At  least  5  years  metro¬ 
politan  newspaper  experience. 

•Layout  editors:  At  least  5  years  experience  at  a 
metropolitan  newspaper.  Background  should  include 
design,  copy  editing  and  news  editing  experience. 
There  are  openings  in  news  and  features.  Pagination 
experience  helpful . 

•Copy  editors:  At  least  3-5  years  experience  at  a 
metropolitan  newspaper.  These  openings  are  in  sports 
but  a  general  news  background  is  a  plus . 

•  Assistant  features  editor:  Assist  lifestyles  editor 
in  selecting  and  editing  stories  for  features 
sections.  Creative  individual  who  can  motivate 
reporters  and  think  of  stories  in  terms  of  graphics 
and  photos,  as  well  as  words.  At  least  5  years 
metropolitan  newspaper  experience,  including 
reporter  background  essential . 

•  Features  reporter:  At  least  3  years  metropolitan 
newspaper  experience.  Must  show  creative,  strong 
writing  style.  Looking  for  productive,  imaginative 
individual . 

•Food  writer:  3-5  years  metropolitan  newspaper 
experience  as  a  reporter.  Cooking  experience 
necessary. 

Send  resume  and  work  samples  to  Jeanette  Chavez, 
ME,  DENVER  POST,  1560  Broadway,  Denver,  CO  80202. 


EDITORS 

New  Times  is  looking  for  editors  of  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for  a 
managing  editor  at  the  Phoenix  paper 
(circulation  1 40,CXX))  and  (or  associate 
editors  at  the  Dallas  Observer  and 
Miami  New  Times.  Our  new  paper  in 
Fort  Lauderdale,  slated  to  begin  in  the 
fall  of  1997,  also  needs  a  managing 
editor. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  twa  years 
af  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 17 
No  phone  calls,  please. 


EDITOR 

We  are  searching  for  an  experienced 
Editar  for  our  Zone  2  mid-size  daily. 
Leadership  is  most  important  and 
includes  being  a  teacher,  coach  and 
motivator. 

Good  instincts  to  sort  through  the  filler 
and  recognize  the  best  stories  for 
tomorrow's  newshole  are  a  require¬ 
ment.  The  ability  to  constantly  deliver 
quality  writing  and  compelling 
headlines  through  a  42  member  staff  is 
absolutely  a  must. 

The  compensation  and  benefits 
package  is  above  average.  Send  your 
resume  to  Box  08186,  Editor  &  Pub¬ 
lisher _ 

FINANCIAL  REPORTERS 

Dow  Jones  Newswires,  a  global  leader 
in  business  news  coverage,  has  open¬ 
ings  for  financial  reporters  in  Jersey 
City,  NJ. 

Aggressive  reporters  with  a  few  years 
of  experience  needed  to  cover  mutual 
funds  or  real  estate.  Job  combines  real¬ 
time  breaking  news  coverage  with  in- 
depth  feature  writing.  Previous  finan¬ 
cial  reporting  experience  preferred  but 
not  required. 

Competitive  salary,  excellent  benefits. 
Send  cover  letter,  clips  and  resume  to: 

Richard  Martin 
Dow  Jones  Newswires 
Harborside  Financial  Center 
600  Plaza  Two,  8th  Floor 
Jersey  City,  NJ  0731 1-3992 

EOE  M/F/D/V 
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lAYOUT  EDITOR 

USA  TODAY  Baseball  Weekly  in  Arl¬ 
ington,  VA,  seeks  a  layout  editor  wilb  5 
years  of  newspaper  or  magazine 
design  experience,  including  at  least  2 
years  of  QuarkXPress.  Familiarity  with 
Freehand  and  Photoshop  a  plus.  A 
great  job  for  a  talented  pom  designer 
-  and  a  dream  job  for  a  tainted  page 
designer  who  is  a  baseball  nut.  Mail 
resume,  samples  to;  Gary  Kicinski, 
deputy  editor/operations.  Baseball 
Weekly,  1000  Wilson  Blvd.,  Arlington, 
VA  22229. 

GRAPHICS  EDITORS/ARTISTS 
The  Democrat  and  Chronicle  in 
Rochester,  NY  is  building  a  graphics 
stoff  to  exploit  the  capabilities  of  a  new 
$65  million  offset  press  scheduled  to 
go  online  this  summer. 

Our  newspaper  is  going  all-digital  and 
our  goal  is  to  match  state  of  the  art 
technology  with  sophisticated  design, 
photography  and  graphics.  Our  goal 
is  to  make  the  Democrat  and  Chronicle 
a  benchmark  for  excellence  in  photo¬ 
journalism,  design  and  graphics. 

That  is  entirely  appropriate  for  the 
home  town  newspaper  of  the  world's 
digital  imaging  capital.  Rochester  is 
home  to  the  corporate  headquarters  of 
Kodak  and  Bausch  and  Lomb  and 
Xerox's  biggest  manufacturing  site.  We 
also  hove  10  universities,  IrKluding  the 
Rochester  Institute  of  Technology  and 
the  University  of  Rochester  with  its 
Simon  School  of  Business  and  Eastman 
School  of  Music. 

The  Democrat  and  Chronicle  values  the 
benefits  of  diversity  in  the  workplace 
and  is  committed  to  equal  opportunity 
employment.  Candidates  who  share 
our  vision  are  especially  encouraged  to 
apply. 

Send  work  samples,  resume  with 
references,  salary  history  and  expecta¬ 
tions  with  a  cover  letter  outlining  your 
vision/thoughts  on  what  makes  a  good 
newspaper  to  Tom  Callinan,  editor. 
Democrat  and  Chronicle,  55  Exchange 
Blvd.,  Rochester,  NY  14614. 


MANAGING  EDITOR  -  Good  small 
daily  (under  6,000)  constantly  working 
to  become  better.  Seeking  experienced 
newsroom  leader,  teacher,  designer, 
and  wordsmith.  Resume,  clips,  and 
references  to  The  Commercial  Review, 
P.O.  Box  1049,  Portland,  IN  47371. 
No  phone  calls. 


MANAGING  EDITOR 

Community-minded  managing  editor 
for  6,200  PM  daily  in  Midwest  that 
places  a  premium  on  enterprise, 
initiative  and  aggressive  reporting. 
Managing  editor  is  responsible  for 
day-to-day  operation,  reporting  to 
publisher.  Excellent  writing,  editing 
and  design  skills  required.  Must  be  a 
coach  and  team  builder  with  strong 
planning  and  organizational  skills. 
Must  have  working  knowledge  of 
QuarkXPress  and  Photoshop  on  Mac. 
Management  experience  preferred. 
Starting  salary  of  $30,000.  Serxl  letter 
and  resume  in  confidence  to 
beejay50@juno.com 


MANAGING  EDITOR 
Looking  for  a  strong  No.  2  to  join  a 
new  management  team  committed  to 
producing  Nebraska's  best  daily 
newspaper.  The  Lincoln  Journal  Star,  a 
78,000-circulation  AM  in  the  state's 
capital  city,  seeks  an  innovative  leader 
with  a  varied  news  background  to 
assume  key  duties  in  the  daily  opera¬ 
tion  of  a  newsroom  with  nearly  100 
employees.  Must  be  a  good  team 
player  and  must  be  driven  by  the 
desire  to  interest  and  satisfy  readers. 
Knowledge  of  Nebraska  will  be  a  plus 
as  the  new  editor  is  not  a  native. 
Significant  supervisory  background  at 
a  daily  newspaper  required.  Send 
cover  letter,  resume  and  work  samples 
to: 

Human  Resources 
Lincoln  Jourrxil  Star 
P.O.  Box  81609 
Lincoln,  NE  68501-1609 
Application  deadline:  July  1,  1997 


MANAGING  EDITOR  who  believes 
strongly  in  local  news  to  lead  our  news 
staff.  Photography  and  design  skills 
required.  Live  only  minutes  from 
Glacier  National  Park  in  northwest 
Montana.  Good  salary  and  benefits. 
Upword  growth  for  dedicated  person. 
Send  resume  to:  Hungry  Horse  News, 
P.O.  Box  1  89,  Columbia  Falls,  MT 
59912. 


MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Los  Angeles  and  Miami.  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
freelance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-lengtfi  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Brennan,  P.O.  Box  5970, 
Denver,  CO  80217.  No  phone  calls, 
please. 


NEVYSROOM  OPENINGS:  The 
Abilene  Reporter-News  has  openings 
for  copy  editor  and  public  affairs 
reporter.  Professional  or  college  daily 
newspaper  experience  required.  Send 
letter  and  resume  to  Human  Resources 
Dept.,  P.O.  Box  30,  Abilene,  TX 
79604.  Fax  (9 15)  673-1901. 

E-mail:  abinews@ciol.com 


NIGHT  CITY  EDITOR 
Growing,  award-winning  newspaper 
on  S.C.  coast  seeking  night  city  editor. 
Prefer  3-5  years  reporting  experience; 
2  years  editing.  Send  cover  letter, 
I  resume  to  Box  08181,  Editor  &  Pub- 
I  lisher. 

i  AGGRESSIVE  reporter  who  con 
I  interpret  and  analyze  as  well  as  report 
j  the  news.  Must  be  a  self-starter. 

i  Send  resume  and  clips  to:  Jim  Willis, 
•  managing  editor,  Birmingham  Post- 
:  Herald,  P.O.  Box  2553,  Birmingham,  AL 
i  35202. 


NIGHT  REPORTER 

The  Quod-City  Times,  a  division  of  Lee 
Enterprises,  seeks  a  night  General 
Assignment  Reporter  to  work  Tuesday 
through  Saturday.  Applicants  should 
have  a  college  degree,  ample  writing 
and  reporting  experience  on  breaking 
news  and  developing  projects.  Appli¬ 
cants  also  need  their  own  vehicle  and 
insurance.  Must  be  able  to  work  a  flex¬ 
ible  schedule.  This  position  is  port  of  a 
talented  news  reporting  team  on  a 
metropolitan  daily  newspaper  in  the 
Quod-Cities  with  a  daily  circulation  of 
54,000  and  Sunday  80,000.  Please 
send  resume  and  previously  published 
articles  to:  Quad-City  Times,  Human 
Resources  Department,  Attn:  Mark 
Ridolfi,  city  editor,  500  E.  Third  St., 
Davenport,  lA  52801;  e-mail  to: 
mridolfi@netexpress.net.  EOE. 


PENNSYLVANIA'S  Dailv  Newspaper 
of  the  Year  needs  to  fill  several  key 
openings: 

•COMMUNITY  EDITOR:  Excellent 
opportunity  for  accomplished  feature 
writer  or  general  assignment  reporter 
to  move  into  editing.  Some  layout 
experience  helpful. 

•REPORTER:  Experienced  in  municipal 
and  feature  writing. 

•SPORTS  WRITER:  Able  to  cover  high 
schools,  colleges,  minor  league 
baseball,  NPSL  soccer  and  semi-pro 
football  with  equal  accuracy,  insight 
and  enthusiasm. 

Please  send  resume  and  non- 
returnable  clips  to  Carol  Talley,  editor. 
The  Sentinel,  P.O.  Box  130,  Carlisle, 
PA  17013.  No  phone  calls.  Learn 
more  about  The  Sentinel  and  Carlisle 
at  www.cumbedink.com. 


PHOTO  EDITOR 

The  Examiner  is  seeking  a  creative  and 
motivated  person  to  help  administer 
our  award-winning  photo  staff. 
Qualified  applicants  will  hove  a  strong 
background  in  photo  editing  and 
possess  page  layout  skills  with 
expertise  in  QuarkXPress  and 
Photoshop.  Supervisory  experience 
and  the  ability  to  work  closely  with 
supervising  desk  editors  is  required. 
Photography  skills  also  a  plus.  Please 
write  to:  Richard  Paoli,  photo  director, 
San  Francisco  Examiner,  110  Fifth 
Street,  San  Francisco,  CA  94103.  The 
Examiner  is  an  equal  opportunity 
employer. 


PROGRESSIVE  TECHNO- SAVVY  mid¬ 
sized  newspaper,  that  acts,  looks  — 
and  plans  on  becoming  -  much  larger 
seeks  experienced,  hard-working 
reporter.  As  host  of  the  2002  Olympic 
;  Games,  Salt  Lake  City  is  not  only  a 
j  Rocky  Mountain  oasis,  but  a  great 
:  news  town.  We've  got  a  new  Pufitzer- 
:  prize  winning  editor  and  have  just 
:  moved  into  a  new  state-of-the-art 
:  newsroom.  Applicants  must  have  at 
i  least  four  years'  experience.  Excellent 
:  solary,  benefits.  Send  resume  and  clips 
:  to:  Rick  Hall,  city  editor,  Deseret  News, 
j  P.O.  Box  1257,  Salt  Lake  City,  UT 
i  84110.  E-mail:  rick@desnews.com.  No 
:  phone  calls. 


Classifled  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 


REPORTER  -  The  Fayet*eville  Observer- 
Times,  a  75,000  circulation  daily  in 
southeastern  North  Carolina,  is  seeking 
a  reporter  for  a  four-person  bureau  in 
a  neighboring  county.  The  successful 
candidate  will  be  an  aggressive  self¬ 
starter  who  knows  how  to  find  good 
stories,  from  exposes  to  features.  At 
least  a  year's  experience  preferred. 
Send  resume,  your  last  10  stories  and 
your  best  clips  to  Jeffrey  Couch,  assis¬ 
tant  managing  editor,  Fayetteville 
Observer-Times,  P.O.  Box  849,  Fayet¬ 
teville,  NC  28302. 


REPORTER-CITY  GOVERNMENT 

Experienced  beat  reporter  sought  for 
demanding  citv  desk  job.  Reporter 
tracks  local  public  policy  developments 


stories  on  complicated  issues;  covers 
meetings  as  needed;  works  well  inde¬ 
pendently  or  as  part  of  a  team;  and 
works  nights  and/or  weekends  as 
needed  or  assigned.  The  successful 
applicant  will  hove  three  to  five  years 
previous  beat  experience  with  track 
record  of  aggressiveness  and  indepen¬ 
dent  thinking.  Computer  assisted  refx>rt- 
ing  skills  helpful.  Send  cover  letter, 
resume  and  up  to  six  clips  to  Phil 
Glende,  assignment  editor,  Wisconsin 
State  Journal,  P.O.  Box  8058, 
Madison,  Wl  53708.  AA/EOE 


REPORTER:  We  put  out  both  the  best 
twice-weekly  in  Florida  and  the  zoned 
edition  of  the  60,000-circulation 
Naples  Daily  News.  We're  in  a  com¬ 
petitive  market  with  hard-core  news¬ 
paper  readers  so  we  need  an 
aggressive,  productive  reporter  with 
strong  writing  skills.  Send  letter,  resume 
and  clips  to  Todd  Pratt,  editor,  Bonita 
Banner,  P.O.  Box  40,  Bonita  Springs, 
FL  34133.  Banner  will  be  on-line  this 
fall;  Daily  news  can  be  viewed  at 
www.naplesnews.com.  E-mail  inquiries 
can  be  sent  to  tjpratt@naplesnews.com. 


REPORTER 

A  well-established  but  growing  weekly 
legal  publisher  is  seeking  a  top-notch 
reporter  to  cover  Minnesota  law  and 
lawyers.  Familiarity  with  the  legal 
system  is  a  requirement,  a  low  degree 
is  a  plus.  The  successful  candidate's 
clips  will  demonstrate  excellent  report¬ 
ing  skills  and  the  ability  to  write  on  a 
daily  deadline.  Salary  commensurate 
;  with  experience.  Freelance  writers  are 
j  also  being  sought.  Send  a  resume  and 
!  your  best  clips  to  Charles  Williams, 
:  editor.  Finance  and  Commerce 
:  Appellate  Courts  Edition,  615  S.  7th 
I  St.,  Minneapolis,  MN  55415.  EEO/ 
:  AA  Employer. _ 

:  REPORTERS  NEEDED  -  The  Telegram- 
j  Tribune,  a  growing  36K  Scripps 
I  Howard  daily  in  San  Luis  Obispo,  CA, 
:  is  looking  for  two  outstanding 
I  reporters.  One  will  cover  courts.  One 
i  will  cover  the  city  of  San  Luis  Obispo. 
:  Send  a  resume  and  cover  letter.  But 
:  more  importantly,  send  clips  that  prove 
:  you  can  handle  breaking  news  and 
;  generate  fascinating,  important 
:  enterprising  work.  Address  them  to 
:  Mike  Stover,  city  editor,  Telegram- 
j  Tribune,  P.O.  Box  112,  San  Luis 
i  Obispo,  CA  93406. 

I  The  deadline  to  apply  is  June  30. 
j  No  calls  please. 
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_ EDITORIAL _ 

SMALL  COMMUNITY  DAILY  (Zone  1) 
seeks  hard-working  'do  if  all'  managing 
editor.  This  is  an  ideal  position  for 
someone  who  has  been  2nd  or  3rd  in 
command  of  a  newsroom  and  would 
like  the  chance  to  run  the  whole  show. 
This  candidate  will  become  very  visible 
in  the  community  and  therefore  must 
possess  strong  moral  and  ethical  stan¬ 
dards,  and  enjoy  meeting  the  public. 
Strong  skills  in  editing,  page  design, 
and  management/developing  of  the 
news  staff  in  a  'deadline  is  a  must' 
atmosphere  will  be  required.  Please 
send  resume,  cover  letter,  clips,  and 
salary  requirements  to  Box  08183, 

Editor  &  Publisher. _ 

RESTAURANT  CRITICS 

New  Times  is  looking  for  restaurant 
critics  for  its  award-winning  weekly 
newspapers  in  Houston  and  Dallas 
(100,000  circulation)  and  for  a  new 
paper  in  Fort  Lauderdale  beginning  in 
the  foil  of  1997.  We  wont  stylish,  opi¬ 
nionated  columns  by  writers  who  are 
knowledgeable  and  passionate  about 
food,  both  up-scale  and  down-home. 
Fulltime  position  with  benefits  requires 
a  1,500-word  weekly  restaurant 
review,  plus  additional  writing  and/or 
editing  duties  based  on  the  applicants 
experience.  New  Times  publishes 
magazine- style  weeklies  —  covering 
local  rrews,  politics,  arts  and  music  —  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 

To  apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to; 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

To  learn  more  about  New  Times,  visit 
our  website  at  www.newtimes.com. 

GENERAL  ASSIGNMENT  REPORTER 
for  7-day,  20,000-circulation  AM 
paper.  Contact  Mark  Smidt,  The 
Messenger,  713  Central  Ave.,  Fort 
Dodge,  lA  50501 . 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  notioml  awards. 

If  you  understand  the  difference 
between  magazine-style  reparting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  os  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  starting  in  the  fall  of  1 997, 
will  need  both  news  and  feature 
writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christiire  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 

REPORTERS,  SPORTS  WRITER  -  Com- 
munity-oriented  18,000  PM  daily  seeks 
candidates  willing  to  work  hard  to  find, 
write  about  issues  affecting  people  in 
unique  border  community.  Spanish¬ 
speaking  a  plus,  but  not  required. 
Send  resume,  clips  to  S.M.  Giller, 
Imperial  Valley  Press,  P.O.  Box  2770, 
El  Centro,  CA  92244  or  E-mail  to: 
sgiller@scitcom.net. 


_ EDITORIAL _ 

SPORTS  REPORTER 

You  are  a  sports  nut  willing  to  do  page 
design,  community  sports,  and  game 
stories  on  an  award-winning  staff. 
Ideal  candidate  is  Mac-sowy  perfec¬ 
tionist  who  also  wants  to  find  the 
interesting  people  and  stories  not 
normally  featured  on  today's  sports 
page.  Opportunities  for  odvancement 
abound  on  this  family-owned,  fully 
paginated  28,000  AM  two  hours  west 
of  Jackson  Hole  and  Yellowstone  Park. 
Outside  and  Outdoor  Life  rate  ours  a 
top  Rockies  town.  Candidates  should 
send  a  letter,  resume  and  four  to  five 
writing  and  design  clips  to  Jeff 
Pinkham,  sports  editor.  The  Post  Regis¬ 
ter,  P.O.  Box  1800,  Idoho  Falls,  ID 
83401  or  prsports@idahonevirs.com. 

REPORTERS,  SPORTS  WRITER  -  Com- 
munity-orienled  1 8,000  PM  doily  seeks 
candidates  willing  to  work  hard  to  find, 
write  about  issues  affecting  people  in 
unique  border  community.  Spanish¬ 
speaking  a  plus,  but  not  required. 
Send  resume,  clips  to  S.M.  Giller, 
Imperial  Valley  Press,  P.O.  Box  2770, 
El  Centro,  CA  92244  or  E-rrail  to: 
sgiller@satcom.net. 

SPORTS  EDITOR  --  Energetic, 
ambitious  leader  needed  to  make  an 
improving  sports  section  on  prog¬ 
ressive  35,000  daily  even  better.  If 
you're  looking  to  move  up  a  circulation 
category  or  in  Number  2  spot  and 
itching  to  run  your  own  show,  this  is 
ideal.  Scholastic  sports  is  our  bread 
and  butter,  but  Penn  State,  Phillies, 
Double-A,  Triple-A  teams  part  of  cov¬ 
erage  effort.  Learn  web,  audiotext 
innovations,  too.  Write;  Sports  Editor 
Vacancy,  c/o  Jim  Kevlin,  The  REPUB¬ 
LICAN  &  Herald,  1 1 1  Mahantongo 
Street,  PoHsville,  PA  1 7901 . 

STAFF  WRITER 

Altenrative  newsweekly  in  Des  Moines 
needs  reporter  who  can  scorch  hard 
news  ana  write  like  an  angel,  a  Jock  or 
Jill  of  all  trades  with  a  radar  for  the  big 
story.  Perfect  gig  for  the  frustrated 
daily  reporter.  Leave  the  carporate 
geeks  and  neutering  copy  desk  behind. 
Send  resume,  clips  to  David  Martin, 
Cityview,  100  Faurth  Street,  Des 
Moines,  lA  50309. 

SUNDAY/PROJEQS  EDITOR 

The  Lincoln  (NE)  Journal  Star  is  looking 
for  a  seasoned  journalist  with  a  back¬ 
ground  in  project  reporting  and  editing 
to  lead  aggressive  efforts  toword  an 
improved  Sunday  newspaper.  The 
editor  will  work  with  other  departments 
to  coordinate  Sunday  planning  and 
will  oversee  most  in-depth  and  project 
reporting  at  the  paper,  a  78,000- 
circulation  AM  in  the  state's  capital 
city.  A  strong  proiect/in-depth  report¬ 
ing  or  editing  background  is  required, 
as  is  a  willingness  to  engage  readers 
and  the  community  in  uncovering  key 
problems  and  exploring  solutions.  Com¬ 
puter-assisted  reporting  skills  desired, 
ability  to  get  work  done  through 
cooperation  with  other  department 
editors  is  required.  Five  years  on  a 
daily  newspaper  required.  Send  cover 
letter,  resume  and  work  samples  to: 
Human  Resources,  LirKxrIn  Journal  Star, 
P.O.  Box  81609,  Uncoln,  NE  68501- 
1609.  Applications  deadline:  July  1, 
1997. 


MEDIA  RELATIONS 


MEDIA  RELATIONS 


Media  Relations  Specialists 

Large  urban  research  university  seeks  two  media  relations  specialists  for  busy, 
high-energy  public  relations  office.  Successful  candidates  will  cultivate  strong 
working  relationships  with  local,  regional  and  national  repoiters/editors  and  work 
with  faculty,  students  and  administrators  to  conceptualize  and  execute  media  strate¬ 
gies  that  promote  Northeastern’s  mission,  people  and  programs.  Applicants  should 
have  a  Bachelor’s  degm  plus  two  to  four  years’  professional  experience  in  journal¬ 
ism  and/or  public/media  relations;  excellent  writing  and  organizational  skills;  imag¬ 
ination  and  initiative;  the  ability  to  work  effectively  indeperxlently  and  as  part  of  a 
team  while  quickly  learning  new  concepts  and  issues;  and  experience  dealing  with 
print  and  electronic  media  outlets.  A  science  or  engineering  background  is  pre¬ 
ferred  for  one  position.  Send  resume  and  one  clipArriting  sample  to  Janet 
Hookailo,  Public  Relations  Director,  Northeastern  University,  360  Huntington 
Avenue,  598  CP,  Boston,  MA  02115.  Northeastern  University  is  an  Equal 
Opportunity/Affinnative  Action,  Tide  IX  Employer. 

Northeastern  University 


B 


_ EDITORIAL _ 

SK3RTS  EDITOR 

Sports  coverage  which  includes  all 
boys/girls  sports  (or  12  school  districts 
and  two  community  colleges  for 
award-winning  daily  newspaper  in 
northeastern  Minnesota.  Also  will 
coordinate  coverage  of  recreation  and 
outdoor  activities. 

Full  benefit  package  included.  Send 
resume  to  Bill  HanrKi,  executive  editor, 
Mesabi  Daily  News,  P.O.  Box  956, 
Virginia,  MN  55792. 

WEEKEND  COORDINATOR 
The  Bradenton  Flerald,  a  Knight-Ridder 
newspaper  on  the  beautiful  west  coast 
of  Florida,  has  an  opening  (or  a 
Weekend  Coordinator  in  the  People 
section.  This  position  is  responsible  (or 
coordirKiting  the  WeekerKi  section  and 
editing  the  People  and  Neighbors  sec¬ 
tions.  Familiarity  with  Macintosh  and 
QuarkXPress  software  is  essential,  as  is 
prior  editing  experience.  Applicants 
should  contact  Features  Editor  Teri 
Grimes,  Bradenton  Herald,  P.O.  Box 
921 ,  Bradenton,  FL  34206. 


SPORTS  EDITOR:  The  Watertowm  Daily 
Times  has  an  opening  for  an 
aggressive,  experienced  executive 
sports  editor  to  lead  a  staff  of  six  full¬ 
time  and  several  part-time  writers.  We 
are  a  seven-day-a-week  paper  and 
place  a  heovv  emphasis  on  boys'  and 
girls'  high  school  sports  and  Division  I 
rootball,  basketball,  hockey  and 
lacrosse.  Send  cover  letter,  resume, 
work  samples  and  references  to;  Bert 
Gault,  assistant  managing  editor, 
Watertovm  Daily  Times,  260  Washing¬ 
ton  Street,  Watertown,  NY  1 3601 . 

SPORTS  COPY  EDfTOR  -  We're  look¬ 
ing  (or  a  sports  copy  editor  who  is  a 
word  master  and  a  flair  (or  design. 
We're  a  35,000  circulation  morning 
newspaper  in  a  metropolitan  area  with 
a  caverage  area  that  includes  several 
major  college  and  professional  sparts 
teams.  Sports  knowledge,  pagination 
and  QuarkXPress  experience  a  must. 
Some  writing  involved.  Deadline:  June 
27.  Send  resume  and  work  samples  to: 
the  Journal  Times,  212  Fourth  Street, 
Racine,  Wl  53403.  EOE. 

SPORTS  COPY  EDTTOR  needed  lor  the 
Messenger-Inquirer  of  Owensboro,  a 
growing  35,000  Belo-owned  newspa¬ 
per  in  western  Kentucky.  We  recently 
started  a  zoned  edition  in  southern 
Indiana,  and  we  need  a  team  player 
who  wants  to  work  on  an  award¬ 
winning  section.  Candidates  must  hove 
two  years  QuarkXPress.  Must  have 
solid  design  skills  and  be  deft  at  put¬ 
ting  together  a  lot  of  pages  on  tight 
deadlines.  Send  resume  and  clips  to 
Human  Resources  Director  Sue 
Trautwein,  Box  1480,  Owensboro,  KY 
42302.  EOE. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
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EDITORIAL 


THE  COLORADO  SPRINGS  GAZETTE, 
Colorado's  third-lorgest  newspaper, 
has  lost  o  deputy  city  editor  to  a  promo¬ 
tion  and  is  seeking  a  replacement.  This 
editor  supervises  law  enforcement, 
criminal  justice,  politics,  government, 
and  military  reporters.  We  need 
someone  with  a  big-picture  vision  of 
public  policy,  an  appreciation  of  a 
newspaper's  watchdog  role  and  an 
appetite  for  b’'eaking  news.  Qualifica¬ 
tions  include  at  least  10  years'  experi¬ 
ence  as  a  reporter,  editor  or  both,  com¬ 
puter-assisted  reporting  skills,  and 
experience  In  applying  the  best  princi¬ 
ples  of  public  journalism  to  daily, 
weekend  and  project  reporting. 

Send  a  resume,  six  to  eight  clips  consisting 
of  original  and  published  versions,  and  a 
letter  explaining  how  you  would  make 
public  issues  relevant  and  engaging  to 
readers,  to  Cliff  Foster,  city  editor.  The 
Gazette,  30  S.  Prospect  Street,  Col¬ 
orado  Springs,  CO  80903. 


THE  DAILY  HERALD,  a  132,000- 
circulation  daily  serving  Chicago's  sub¬ 
urbs,  is  seeking  a  Features  Editor  to 
manage  the  development  of  our  food, 
lifestyles  and  entertainment  sections. 
This  is  a  senior-level  position  oversee¬ 
ing  a  creative  staff  of  more  than  20 
writers  and  editors.  Candidates  must 
hove  at  least  10  years  direct  newspa¬ 
per  experience,  several  of  them  in 
supervisory  and  management  roles, 
and  a  demonstrated  interest  In  lifestyles 
reporting.  We  seek  a  proven  leader 
with  a  clear  vision  for  the  highest  qual¬ 
ity  features  sections  and  the  ability  to 
inspire  others  to  achieve  it.  Send 
applications  with  work  history  and 
salary  requirements  to  Jim  Slusher,  The 
Doily  Herald,  P.O.  Box  280,  Arlington 
Heights,  IL  60006. 


THE  SEATTLE  TIMES  seeks  copy  editors 
for  full-time  openings  on  the  News  and 
Business  copy  desks.  Part-time  posi¬ 
tions  also  available  on  the 
Newsfeatures  copy  desk.  Applicants 
must  have  strong  word-editing  and 
headline  writing  skills,  as  demonstrated 
on  editing  test.  Layout/poginotion 
experience  required  for  most  openings; 
one  position  requires  familiarity  with 
Web  site  posting  and  the  Internet.  Min¬ 
imum  of  five  years  of  editing  or  layout 
experience  on  a  major  daily  newspa¬ 
per.  To  apply,  send  cover  letter, 
resume  and  work  samples  to  Millie 
Quan,  AME,  Seattle  Times,  P.O.  Box 
70,  Seattle,  WA  98111. 

_ No  calls,  please. _ 

THEATER  CRITIC 

The  Times-Picoyune  in  New  Orleans  is 
seeking  a  theater  writer  who  con  craft 
Incisive,  witty  reviews  os  well  as  cover 
all  aspects  of  the  beat.  Applicants  must 
have  experience  in  critical  writing  and 
news  reporting.  Strong  people  skills 
needed  to  work  with  a  vibrant  theater 
community  and  with  a  highly  motivated 
entertainment  staff.  Send  cover  letter, 
resume  and  criticol  and  feature  clips 
to;  Karen  Taylor  Gist,  entertainment 
editor.  The  Times-Picayune,  3800 
Howard  Ave.,  New  Orleans,  LA 
70140. 


EDITORIAL 


THE  SUN-SENTINEL  COMPANY, 
located  in  Ft.  Lauderdale,  Florida,  a 
dynamic  member  of  Tribune  Company, 
one  of  the  nation's  largest  multi-media 
information  and  entertainment  cam- 
panies,  is  seeking  the  following: 

ONUNE  SPORTS  PRODUCER:  The  Sun 
Sentinel  is  seeking  a  journalist  to  serve 
as  sports  producer  for  the  Sun-Sentinel 
Digital  Edition,  working  side-by-side 
with  the  traditional  sports  staff. 
Requires  3-5  years  journalism  experi¬ 
ence,  knowledge  of  sports,  interactive 


The  Sun-Sentinel  offers  competitive 
salary,  with  generous  benefits  plan  and 
stock  options. 

To  apply,  forward  resume  and  interest 
letter  with  salary  requirements  to: 
Sun-Sentinel  Compony 
Human  Resources  Department 
Attn:  B.  Feidkamp 
333  S.W.  1 2th  Avenue 
Deerfield  Beach,  FL  33442 
or  E-mail  to:  bfeldkamp@tribune.com 


ZONE  8  daily  is  looking  for  o  few 
good  copy  editors.  Sharp  editing  skills, 
a  good  eye  for  award-winning  design 
and  the  ability  to  write  clear,  concise 
headlines  a  must.  Pagination  experi¬ 
ence  a  plus.  Competitive  salary  and 
great  benefits  in  a  beautiful,  outdoor- 
oriented  community.  Send  resume, 
page  design  samples,  references  and 
salary  reauirements  to  Box  08179, 


TOP-NOTCH  community  daily  needs 
reporter.  Resumes,  references  to  Tom 
Auclair,  The  Keene  Sentinel,  P.O.  Box 
546,  Keene,  NH  03431,  or  E-mail 
news@keenesentinel  .com 


FREELANCE 


FREELANCE  REPORTERS.  State  health 
palicy  newsletter  seeks  writers  with 
experience  in  managed  care, 
Medicaid,  insurance  to  write  news/ 
analysis.  Send  resume/clips  to  SHW, 
668  Stony  Hill  Rd.,  Suite  154,  Yardley, 
PA  19067.  FAX:  (800)  842-3081 . 

INFORMATION  SYSTEMS 

ATEX  MEDIA  SOLUTIONS  is  the  leod- 
ing  software  provider  to  the  newspaper 
industry.  We  ore  looking  for  pro¬ 
fessionals  with  editorial  and/or 
advertising  backgrounds  to  fill  posi¬ 
tions  as  Installation  Specialists  and  QA 
engineers.  Ideal  candidates  will  hove  a 
background  in  using,  maintaining  and 
troubleshooting  PC-based  publishing 
systems  and  third-party  integration  solu¬ 
tions.  Knowledge  of  Windows  NT,  Win¬ 
dows  95,  and/or  AIX  is  required. 
Experience  with  QuarkXPress,  SQL, 
and  RS/60<X)  is  also  a  bonus.  Candi¬ 
dates  must  be  able  to  work  both  inde¬ 
pendently  and  as  part  of  a  team. 
Travel  is  required  50  to  70%  for  the 
installation  specialist  positions, 
occasional  travel  is  required  for  QA 
Engineers. 

Send  resume  to  Atex  Media 
Solutions,  Bill  Gross,  1 5  Crosby  Drive, 
Bedford,  MA  01730.  Fax  (617)  276- 
1 256  or  E-mail:  bgross@atex.com. 


INFORMATION  SYSTEMS 


CCSI  CLASS/EDIT 
SYSTEM  MANAGER 
Immediate  opening  for  experienced 
CCSI  systems  monager.  Must  have 
hardware  and  software  experience. 
Send  resume  and  salary  history  to: 
Charles  Colby,  Los  Angeles  Doily 
News,  21221  Oxnard  St.,  Woodland 
Hills,  CA  91367. 

E-mail:  cecolby97@aol.com 


THE  REGISTER-GUARD,  a  78,000- 
circulation  daily  in  Eugene,  Oregon,  is 
accepting  applications  for  a  Pro¬ 
grammer/Operator  for  the  audiotex 
system  in  the  News  Department.  The 
position  will  be  responsible  for  the 
newspaper's  audiotex  system,  known 
as  GuardLine,  operating  on  a  Brite 
Voice  platform  running  the  QNX  pro¬ 
gramming  language,  a  deriative  of 
UNIX.  Will  serve  audiotex  pro¬ 
gramming  and  maintenance  needs  of 
various  departments,  develop  pro¬ 
grams  and  reports;  includes  web  pro¬ 
gramming  to  back  up  other  members 
of  the  newspaper's  electronic  pub¬ 
lishing  team.  Must  have  ability  to 
redesign,  develop,  maintain  and  imple¬ 
ment  software  in  an  audiotex  environ¬ 
ment.  Work  schedule  will  be  variable 
depending  on  workload;  requiring 
night  and  weekend  hours.  Beginning 
salary  is  $507.46  -  $758.37  per 
week,  commensurate  on  experience. 
Requires  three  years  of  recent  experi¬ 
ence  in  o  similar  position;  B.S.  degree 
in  o  related  field  or  any  satisfoctory  com¬ 
bination  of  experience  and  training. 
Deadline:  Thursday,  July  3,  1997. 
Apply  Id:  PROGRAAAMER/OPERATOR, 
Human  Resources  Department,  The 
Register-Guard,  P.O.  Box  10188, 
Eugene,  OR  97440-21 88. 

All  applicants  will  receive  a  response. 


FACILITIES  DIREaOR 


Director 

Newspaper  Facilities  Group 

The  Austin  Company,  the  nation's  leading 
designer  and  constructor  of  newspaper 
facilities  seeks  an  experienced  individual 
to  head  its  newspaper  facilities  group.  Due 
to  current  volume  of  business  and  project¬ 
ed  growth  in  the  industry.  Austin  is 
expanding  its  newspaper  planning  staff. 

This  senior-level  position  markets  Austin's 
architectural  design,  engineering  and  con¬ 
struction  services  to  top-level  newspaper 
management  nationwide,  and  assists  Austin's 
newspaper  architects  and  engineers  in  plan¬ 
ning  of  new  and  renovated  newspaper  pro¬ 
duction  and  support  facilities. 

The  successful  candidate  must  possess 
extensive  newspaper  operations  experi¬ 
ence.  in-depth  experience  in  the  architec¬ 
tural  planning  and  construction  of  multiple 
newspaper  facilities  and  strong  verbal, 
written,  and  interpersonal  skills. 

We  offer  an  excellent  salary  and  benefits 
package.  Interested  parties  should  send 
their  resume  and  salary  requirements  in 
confidence  to:  D.E.  Raymond 

THE  AUSTIN 
COMPANY 

3650  Mayfleld  Road 
Cleveland,  Ohio  44121 

An  equal  Opportunity  employer  M/F/DtV 


BUSY  Publisher/Commercial  Printer  in 
historic  Williamsburg,  VA  is  seeking 
an  excellent  machine  operator/ 
mechanic.  Must  be  highly  skilled  on 
Muller  inserters,  stackers  Cheshire 
labelers,  and  Signode  strappers.  We 
offer  a  competitive  wage  for  an  hourly 
position,  and  benefits,  including 
401  (k).  Responsibilities  will  include 
maintenance,  training,  and  operating 
of  all  mailroom  machinery.  Please  send 
or  fax  resume  to:  Virginia  Gazelle,  c/o 
Mailroom  Manager,  216  Ironbound 
Road,  Williamsburg,  VA  23188.  FAX: 
(757)  220-1665 


PACKAGING  CENTER 
ASSISTANT  MANAGER 

The  Clarion-Ledger,  a  Gannett  Com¬ 
pany,  Inc.  morning  newspaper  in 
Jockson,  MS,  is  in  search  of  on  experi¬ 
enced  individual  to  oversee  our  nightly 
inserting  operation. 

This  position  requires  a  highly  motivated 
individual  with  strong  leadership  and 
people  skills,  mechanical  aptitude  and  the 
ability  to  meet  deadlines  while  provid¬ 
ing  excellent  customer  service.  Know¬ 
ledge  of  postal  regulations  and  the 
ability  to  control  expenses  helpful. 

Experience  on  Heidelberg  inserting 
equipment  ond  all  other  mailroom 
equipment  is  required.  Candidates 
should  hove  at  least  3-5  years 
supervisory  experience  in  a  daily 
newspaper  environment. 

We  offer  a  competitive  salary  with  a 
comprehensive  benefits  package. 
Interested,  qualified  candidates  should 
send  a  resume  and  salary  requirements 
to: 

Fred  W.  Van  Der  Meulen 
The  Clarion-Ledger 
P.O.  Box  40 

Jackson,  MS  39205-0040 
EEO  M/F/V/H 


ASSISTANT  MAILROOM 
FOREMAN 

The  Las  Vegas  Review- Journal  is  seek¬ 
ing  a  Mailroom  Assistant  Foreman  ta 
work  with  lead  foreman  in  overseeing 
the  Mailroom  operations. 

Qualified  candidates  must  hove  one  or 
more  years  mailroom  supervisory 
experience  including  zoning,  package 
planning,  scheduling  and  equipment 
operations.  Should  also  possess 
knowledge  of  mailroom  systems  software 
and  Lotus.  This  position  requires  a  honds- 
on  individual  with  excellent 
communication,  people  and  team 
leadership  skills.  We  offer  competitive 
wages  and  an  excellent  benefits  package 
in  a  thriving  fomily-oriented  desert  city. 

Please  mail  or  fax  resume  to  Las  Vegas 
Review-Journal,  HR  Department,  P.O. 
Box  70,  Las  Vegas,  NV  891 25-0070. 
Tel:  (702)  383-0224 
FAX:  (702)  383-0435. 

Pre-employment  drug-testing  required. 
EOE. 
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HELP  WANTED 


MARKET  DEVELOPMENT 


•Do  you  know  the  difference  between 
marketing  and  market  development? 

•Do  you  know  what  to  do  with  your 
research  once  you  hove  it? 

•Do  you  know  why  strategic  planning 
isn't  just  for  publish^  anymore? 

Then  you  may  be  a  candidate  for  a 
market  development  position  with  one 
of  Gannett's  90  doily  newspapers.  We 
seek  experienced  people  with  the 
ability  to  lead  diverse  staffs  into  the 
future.  Research,  database  manage¬ 
ment,  promotions,  sales,  circulation 
and  communications  experiences  are 
all  desirable. 

To  apply  by  mail:  Send  resume  and 
references,  cover  letter  and  salary  his¬ 
tory  to:  Lynne  Perri,  Coordinator, 
Recruiting/Placement,  Newspaper 
Division,  Gannett  Co.,  Inc.,  1  100 
Wilson  BW.,  Arlington,  VA  22234. 

To  apply  online:  www.gannett.com.  or 
by  e-mail:  lperri@gcil  .gannett.com. 


NEW  MEDIA 


NEW  MEDIA  MANAGER 
The  San  Antonio  Express-News  is  seek¬ 
ing  a  leader  for  its  growing  New 
MMia  Department.  We  are  one  of  the 
largest  Internet  Service  Praviders  in 
San  Antonio  and  South  Texas.  We  are 
seeking  an  experienced  leader  with  a 
journalism  background  to  lead  a  multi¬ 
talented  staff,  growing  to  27  people  in 
1997,  in  devdoping  compelling  con¬ 
tent  for  our  web  site.  Must  have 
demonstrated  leadership  and  bottom 
line  responsibility  with  a  successful  web 
site.  Please  send  qualifications,  via  e- 
mail,  to  ssitters@express-news.net. 


PREPRESS 


PREPRESS  TECHNICIAN:  The  Boston 
Herald,  a  major  metropolitan  daily 
now  undergoing  a  redesign,  is  seeking 
a  pre-press  technician.  Scan  color 
transparencies  and  reflective  art, 
perform  color  correction,  color  separa¬ 
tion  and  color  proofing,  output  color 
pages  to  film.  Three  years  newspaper 
prepress  experience  preferred.  Must 


with  Monaco  Color  system  is  a  plus. 
Send  resume,  and  a  sample  of  a  pub¬ 
lication  you've  worked  for  to:  lirKla  Kin¬ 
caid,  deputy  managing  editor,  Boston 
Herald,  1  Herald  Square,  P.O.  Box 
2096,  Boston,  MA  02106-2096. 


PUBLISHER 


The  link 
of  the 
newspaper 
industry  every 
week 

since  1884. 


TECHNICAL  RESOURCES 
COORDINATOR 

The  Seattle  Times  is  currently  seeking  a 
qualified  person  to  provide  technical 
support  to  the  ad  production  function 
in  a  changing,  multi-vendor  environ¬ 
ment  including:  Macintosh-based  ad 
production  systems,  UNIX-based  ad 
tracking  systems,  file  servers  and 
archives,  and  electronic  receptior^  of 
ads  from  outside  supplies. 

PRIMARY  FUNaiONS  AND  DUTIES: 
Maintain  and  upgrade  Apple  Macin¬ 
tosh  ad  production  systems  and 
peripherals  to  optimize  production  of 
large  volume  of  color  and  black  and 
white  ads  for  two  daily  newspapers. 
Install  and  debug  new  applications 
and  software  upgrades,  systems  and 
system  upgrades.  Troubleshoot  ad 
production  problems  and  coordinate 
solutions.  Use  knowledge  of  publishing 
workflow  design,  experience  in  scan¬ 
ning,  color  correction,  TIFFS  and  EPS 
file  conversion,  OPI  implementation, 
and  Postscript  image  setting  to  con¬ 
tinuously  improve  operations. 

MINIUM  REQUIREMENTS:  Through 
knowledm  and  understanding  of  com¬ 
puter  publishing  systems  hardware  and 
software  (QuarkXPress,  Photoshop, 
Freehand— UNIX  and  Macintosh  QS, 
and  networking  equipment);  ability  to 
perform  high-level  research  into  future 
systems  needs;  2-3  years  technical 
experience  in  a  relevant  environment 
at  a  medium  or  large  daily  newspaper 
or  commercial  typehouse  preferred; 
and  a  BA  in  Computer  Science  or 
equivalent  preferred. 

The  salary  range  is  $33,500  - 
$44,600  DOE  plus  a  10%  Manage¬ 
ment  Incentive  Plan.  To  apply,  send 
resume  to:  The  Seattle  Tirtres,  HR-TRC, 
P.O.  Box  70,  Seattle,  WA  981 1 1 .  No 
phone  calls,  please.  Absolutely  no 
exceptions.  Only  candidates  to  be 
interviewed  will  be  contacted. 

EOE  M/F/H 


PRINT  SALES 


PRINTING  SALES 

Independent  sales  reps  wanted  for  one 
and  two  color  web  catalog  production 
facility  with  personalized  customer  ser¬ 
vice  support.  High-quality  on  urrcoated 
papers.  Quick  Quotes.  Nationwide 
delivery  and  ink-jet  mailing  on  paste 


catalogs.  Send  confidential  letter  and 
resume  Attn:  President,  P.O.  Box  5184, 
Sioux  Falls,  SD  571 17-51 84. 


PRESSROOM 


PRESS  FOREMAN 

Immediate  opening  for  press  foreman. 
Wan  a  self-motivated,  quality  con¬ 
scious  leader  with  mechanical  ability 
and  good  track  record.  Must  be  able  to 
run  and  maintain  a  five  unit  community 
goss  press.  Must  work  nights  and  some 
weekend.  Submit  resume  to  Chris 
Baker,  Valencia  County  News-Bulletin, 
P.O.  Box  25,  Belen,  NM  87002,  or 
call  Mike  Mendoza,  pressroom  superin¬ 
tendent,  (505)  864-4472. 


i  FUa-TIME  PRESSMAN  to  run  five-unit 
I  web  leader  on  night  shift  for  The  Aspen 
I  Times.  Production  of  daily  and 
:  weekend  peters.  Health  and  dental 
:  insurance,  401  (k)  program.  Call  Arlan 
I  Hemphill  at  (970)  920-2098.  Or  write 
I  to  The  Aspen  Times,  310  E.  Main 
:  Street,  Aspen,  CO  81611.  Send 
■  resume  or  application. 


PRESSROOM 


LEAD  PRESS  OPERATOR 
Live  in  the  Rockies!  100,000  circula¬ 
tion  award-winning  newspaper.  The 
Gazette  in  Colorado  Springs,  CO  is 
accepting  applications  tor  an  experi¬ 
enced  Lead  Press  Operator.  15  years 
experience  in  newspaper  pressroom 
operations,  and  five  years  experience 
with  pressroom  supervision  required. 
Duties  include  responsibility  for  hiring 
and  training  personnel;  personnm 
appraisals  and  reparts;  equipment 
maintenance;  inventory  of  pressroom 
supplies.  Will  supervise  personnel  in 
getting  press  ready  for  runs,  making 
certain  all  jobs  are  proper  and  on 
time;  supervise  product  quality; 
supervise  post-run  cleanup  and  main- 
tenoTKe.  Two  seven  unit  lines  of  Double 
Wide  Man  Roland  Lithomatic  II  Offset 
Units.  Two  Double  3/2  Folders,  Four¬ 
teen  R.T.P.s,  Injector  inking  system. 
Spiral  Brush  and  Spray  Bar  Damp 
System,  Fincor  Drive  System.  Strong 
background  in  preventive  maintenance 
and  troubleshooting  double  wide  unit 
and  folder  problems.  Proven  track 
record  of  management  skills.  Reports  to 
pressroom  manager.  Excellent  com¬ 
pensation  and  benefits  package.  Send 
resume  and  salary  requirements  to 
Lead  Press  Operator  Position,  The 
Gazette,  30  S.  Prospect  St.,  Colorado 
Springs,  CO  80903  or  FAX  to  (719) 
636-0161. 


PRESS  SUPERINTENDENT 
40,000  plus  daily,  nroming  newspaper 
in  South  Texas 

Qualified  applicants  must  be  well 
organized  and  have  a  strong 
supervisory  background  in  training 
and  motivating  employees.  Knowledge 
of  current  technology  and  procedures 
os  well  as  experience  with  Harris  845 
or  1650  offset  press.  At  least  3  years 
experience  as  press  supervisor  or  assis¬ 
tant  press  supervisor. 

Send  resume  and  salory  history  to 
Penny  Swan,  Victoria  Advocate,  P.O. 
Box  1518,  Victoria,  TX  77902  or  fax 
to  (51 2)  574-1 202. 


PRESS  PERSONNEL 

We  are  seeking  auality  conscious  indi¬ 
viduals  to  expand  our  pressroom  staff. 
We'll  be  running  our  Urbanite  presses, 
so  vou'll  need  a  strong  background  in 
web  offset  printing  and  four  color 
work.  We  are  a  USA  Today  print  site 
with  lots  of  commerciol  work.  Fox  your 
resume  to  Dave  Wheelwright,  (602) 
961-0248  or  call  Chuck  Rathbun  for 
more  information  of  (602)  961-6110. 

Gannett  Offset  -  Phoenix 
41 1  N.  Roosevelt  Avenue 
Chandler,  AZ  85226 


PRODUCnON/TECH 


THE  AUSTIN  AMERICAN-STATESA4AN 
is  seeking  a  Publishing  Systems  man¬ 
ager  to  supervise  a  staff  or  1 3  charged 
with  supporting  computer  systems  and 
electro-mechanical  devices  used  to 
publish  the  newspaper.  Experience  in 
newspaper  systems,  5  years  as  a  man- 
;  ager,  excellent  written  and  oral  com- 
I  municotion  and  interpersonal  skills.  DTI 
I  experierKe  a  plus.  S«id  resume  and  let- 
I  ter  to  Hurtran  Resources,  Austin  Amer- 
:  ican-StatesriKin,  305  S.  Congress,  Aus- 
i  tin,  TX  78704. 


PRODUCnON/TECH 


AD  PRODUCTION  MANAGER 
Eo^e-Tribune  Publishing  Co.  seeks  an 
Ad  Production  Manager  who  has 
strong  leadership,  organization  and 
process  implementation  skills  to  leod 
our  ad  production  department  into  the 
millennium.  Candidates  will  hove  in- 
depth  knowledge  of  Macintosh  with 
some  PC  experience.  Person  is  responsi¬ 
ble  for  all  facets  of  ad  production.  Must 
have  working  knowledge  of  QuarkX¬ 
Press,  Photoshop  and  Illustrator  plus 
troubleshooting  applications.  Color 
experience  a  plus.  Our  environment 
includes  Cascades  imageflow  OPI  arrd 
Dataflow  Ad  manogement  s^tem.  Full 
benefits  package  included.  Send  cover 
letter  a  nd  resume  to  Dennis  Turmel,  The 
Eagle-Tribune,  P.O.  Box  100, 
Lawrence.  MA  01 842. 


OPERATIONS  DIREaOR 

Central  Maine  Newspapers  is  a  two 
daily  paper  operation  with  a  cen¬ 
tralized  printing  plant.  We  produce 
quality  daily  products  along  with  a 
healthy  commercial  print  business.  We 
have  an  immediate  opening  for  an 
experienced  operations  manager  who 
can  provide  leadership  to  a  excellent 
group  of  mid-level  managers,  along 
with  being  a  major  player  in  the  senior 
management  team.  You  need  to  hove 
firm  grasp  of  commercial  printing, 
information  services,  composing, 
camera-plate,  press  and  mailroom 
operations.  V/e  function  in  an  col¬ 
laborative  environment  that  includes 
POSITIVE  INVOLVEMENT  from  our 
unions!  All  this  in  beautiful  central 
Maine!  Competitive  salary  and  benefit 
package.  Qualified  applicants  send/ 
fax  resume  with  cover  fetter  to  Nancy 
Manes,  human  resources  director.  Cen¬ 
tral  Maine  Newspapers,  274  Western 
Avenue,  Augusta,  ME  04330. 

Fox  (207)  621  -5621 


PRODLXniON  DIREaOR 

North  Carolina  daily,  Sunday,  TMC, 
commercial  printing  operations  seeks 
strong  leadership  for  production 
department.  Position  reports  directly  to 
the  Publisher. 

Successful  candidate  must  possess 
strong  pre-press  background,  be  fluent 
with  Macintosh  computer  systems  and 
familiar  with  Community  presses.  In 
addition,  exceptional  managerial  and 
organizational  skills  are  required. 

Competitive  salary,  vacation,  insurance 
program  and  401  (k). 

Send  resume  and  objectives  letter  to: 
Brian  M.  McMillan 
Publisher 

The  Enquirer- Journal 
P.O.  Box  5040 
Monroe.  NC  281 1 1 


SOFTWARE  SALES 


SOFTWARE  SALES  EXECUTIVE 
Company  specializing  in  software 
development  for  newspaper  and  mog- 
azine  publishing  industry  has 
immediate  opening.  Ideal  candidate 
will  hove  minimum  of  5  years  experi¬ 
ence  in  software  sales  and  thorough 
knowledge  of  newspaper  advertising 
arKi  circulation. 

Resume  in  confidence  to: 

Human  Resource  Department 
NEASI-WEBER  INTERNATIONAL 
8550  Balboa  Blvd.,  Suite  100 
Northridge,  CA  91 325 


EDITOR  &  PUBLISHER'S  1997  Year  Book  is  available  through  our 
Circulation  Department  at  (212)  675'4380. 
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CLASSIFIED  ADVERTISNG  RATES 


POSITIONS  WANTED 


Foreign/PosiHons  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


UNE  ADS 

I  wMk-$9.05  pw  In* 

2  w*«ks-$8.00  par  In*,  p*r  it$u*. 

3  ¥r**k»-$7.00p*r  lt«*,  p*c  istu*. 

4  w**k»-$6.05  p*r  In*.  p*r  itsu*. 


POSmONS  WANTED 

I  w**k-$4.S0  p*r  In* 

2  w**k>-$3.80  p*r  In*,  par  issu*. 

3  w**k«-$3.1S  par  In*,  pat  tetu*. 

4  waak*-  $2.90  pat  In*,  pat  issue. 


Add  $12.00  per  Insertion  for  box  service.  Add  $6.00  per  insertion  for  box  service. 
Count  os  on  oddfionai  Ine  In  copy.  Count  os  on  addtional  Kne  In  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 

Ccxjnt  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boidface.  Hustrotions.  logos,  etc.,  on  clossitied  ods  charged 
the  folowing  rotes  per  coKjtnn  Inch,  per  insertion:  1  time.  $105;  2  to  5  times.  $100 
6  to  13  times,  $96.  14  to  26  times  $90.  27  to  52  times  $85. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  up>on  request. 

Box  number  responses  ore  mailed  each  day  as  they  are  received. 


Name _  _ 

Company _  _ 

Address -  - 

City _  _ 

State _  _ 

ap  _  _ 

Ftione _ 

Classification _ 

Authorized  Signature _ 

No.  of  Insertions: _ Amount  Enclosed:  $ 

Copy: _ 


ADMINISTHATIVE 

AVAILABLE  NOW!  Publisher/GM  pro¬ 
fessional,  experierKed,  Zones  1  &  2. 
Start-ups,  turnarounds,  linoM  gains, 
streamlining,  training.  Reply  to  Box 
081 66,  Editor  &  Publisher. 


AWARD-WINNING,  PROfIT-MAKING 
Publisher  seeks  new  challenge.  BA 
Journalism,  experienced  in  all 
departments.  Prefer  Western  U.S.  rieor 
urban  area.  Reply  to  Box  08172,  Editor 
&  Publisher. 


_ ART/GKAPHICS _ 

MAC-PROFICIENT  artist/editorial  car¬ 
toonist  will  put  some  pizazz  in  your 
newspaper  or  magazine.  Great  at 
badgering  political  bad  guys.  Also  has 
considerable  editorial  and  online  expe- 
rierKS. 

E-mail:  Hedwriler10aol.com  or 
write  Box  08182,  Editor  &  Publisher 
(or  details. 


_ gRCUlATION _ 

TIRED  OF  what  search  firms  can  come 
up  with? 

Tired  of  Circulation  Manager  chum? 

Tired  of  the  complaints  from  employees 
arxf  carriers? 

Experienced  Manager  who  has  the  peo¬ 
ple  skills,  the  sense  of  direction,  and 
the  passion  (or  'turning  it  around'  is 
available  rxiw.  Looking  lor  a  small  to 
medium  size  daily  (or  group)  located 
in  a  city  or  town  that  Wally  and  the 
Beaver  would  be  proud  to  call  home. 
Reply  Box  08 1 90,  Editor  &  Publisher. 


_ EDITORIAL _ 

COLUMBIA  J  93  graduate  seeks  GA 
reporting  job  at  mMium  daily/weekh. 
Any  Zone.  Editor  at  major  NYC  pub- 
lication  house  seeking  greener 
landscapes  &  honest  reporting  work 
NOT  driven  by  morketirrg  corKems. 
Clips/resume:  Lisa  (516)  692-5828. 

VERSATILE,  hardworking  editor  of 
alternative  weekly  seeks  greater 
challenge  in  writing/ Miting  position  with 
larger,  mainstream  publication.  Resume, 
refererKes  and  writing  samples  available 
at  www.pond.com/-mjfowler  or  call 
Scott  Mallinger  at  (2 1 5)  790- 1 1 79 


_ EDITORIAL _ 

MAY  DAY!  Veteran  sports  editor/ 
columnist  seeks  to  escape  metro  (or 
small  daily  challenge.  Award-winner 
Jack  of  all  trades  plus  QuarkXPress. 
Box  08174,  Editor  &  Publisher. 


TOP  COPY/SENIOR  EDITOR,  28  year's 
experience,  seeks  job  sponsor  (or  F/T 
post.  Will  relocate.  Excellent  US,  UK, 
Asia  referetKes.  Goh  (212)  661-1361. 

AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site; 
http://nefnow.micron.net/-iinnews/ 
Contoct  Dave  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnewsOmicron.net 

MOTIVATED,  energetic  photographer, 
I-*-  years  experierKe  with  16,000  daily 
paper,  seeks  challenging  staff  position 
in  San  Francisco/Oakland  area  with 
news/art  publication.  Hove  lived  and' 
worked  in  Boy  Area.  Hands-on  experi¬ 
ence  with  Photoshop,  QuarkXPress.  For 
resume,  refererKes  and  digital  portfolio 
call  Ryan  E.  Olt,  (814)  724-4018  or  e- 
mail:  ottrOolleg  edu. 

EXPERIENCED  technology  business 
writer,  energy  expert  in  Southeast 
seeks  news,  stringer  or  conference 
assignments.  Accurate  and  reliable. 
dweaverOreporters.net 
(904)  767-5951 

BROALXIASTER  with  doily  experierKe 
seeking  position  reporting  on  the  ropidly- 
charrging  radio  arrd  television  irrdustry.  I 
also  know  sports  broadcastirrg.  Call  Terry 
at  (606)  266-0477. 


_ NEWA^DIA _ 

A  SEASONED  executive  involved  in 
interactive  new  media  (or  20-f  years 
will  deliver  on-time,  on-budget  and 
high  lech  products  to  the  market. 

For  a  detailed  resume: 
htlp://www.erols.com/versals/ mbiake 
barker 


TRAVEL  WRITERS  WANTED 

TRAVEL  photographer  seeks  writers! 
For  rrragozines,  newspapers,  books! 
Free  travel!  Jrf  (201)  575-1005. 
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SHOP  TALK  AT  THIRTY 


BY  EARL  FOE  GEN 


Newspapers’  Death 
Wish  Persists 


Opinions  of  more  than 

a  few  these  days  would 
be  that  newspapers 
seem  fascinated  by,  even 
obsessed  with,  killing 

and  death. 

Might  continuing  such  alleged 
overemphasis  mean  they  are  inadver¬ 
tently  telegraphing  their  eventual 
demise? 

So  far  at  least,  that  suggestion 
remains  mostly  speculation  and  per¬ 
haps  exaggeration. 

Those  morbid  topics 
still  “sell  papers.” 

In  the  short  run,  for  a 
privately-owned,  pn)fit- 
seeking  company,  that 
is  reason  enough  for 
staying  on  course.  Yet, 
when  other  changes 
are  considered,  who 
can  say  for  certain  what 
is  hyperbole  and  what 
is  not,  especially  when 
they  continue  to  accel¬ 
erate? 

Remember  the  once-prospering 
buggy  whip  industry?  Recall  when  the 
Postal  Service  did  not  have  to  compete 
with  e-mail.  Fed  Ex  and  UPS?  Or  banks 
with  a  still-predicted  cashless  society? 

Newspapers  have  of  course  changed 
technologically.  Linotype  machines  are 
long  gone.  So  t(X)  is  the  stereotypical, 
chain-smoking  reporter,  using  one  finger 
to  type  out  stories  on  a  manual,  upright 
Underworxl.  State-of-the-art  electronics 
is  all  but  universal  in  the  industry. 

Yet,  subject  focus  remains  arguably 
the  same:  stories  about  killing  and 
death. 

Evidence  abounds.  Though  the  “cold” 
variety  is  supposedly  no  more,  smaller 
wars  continue  in  the  Third  World, 
including  “ethnic  cleansing”  and  tribal 
slaughter  too  often  followed  by  starva¬ 
tion.  Terrorist  bombings  take  their  toll 
from  Oklahoma  and  New  York  to  the 
Middle  East  and  elsewhere.  Mass  sui¬ 
cides  get  substantial  play,  from  the  noto- 


Foegen  is  professor  of  business  at 
Winona  State  University  in 
Winona,  Minn. 


rious  People’s  Temple  in  Jonestown  to 
the  Branch  Davidians  in  Waco,Texas,  to 
the  more  recent  mass  suicides  of  39 
members  of  the  Heaven’s  Gate  group. 
They  reportedly  believed  that  a  starship 
bearing  extraterrestrials  appearing  in 
the  wake  of  the  Hale-Bopp  comet 
would  somehow  take  them  to  a  “next 
level”  beyond  planet  Earth. 

“Physician-aided  killing”  occurs  in 
rusty  vans  and  elsewhere,  implemented 
by  devices  ranging  from  plastic  bags  to 
computcr-contn)lled 
lethal  drugs.  Daily  car¬ 
nage  on  the  nation’s 
highways  is  recorded, 
although  barring  a 
major  interstate  pileup 
in  bad  weather,  head¬ 
lines  are  usually  small. 

Natural  disasters, 
from  tropical  hurri¬ 
canes  to  tornadoes, 
massive  flooding,  fires 
and  earthquakes,  are  all 
killers,  and  covered  in 
detail.  Plane  crashes  always  make  gtxHl 
copy,  and  ever-larger  aircraft  increa.se 
the  death  toll  almost  automatically 
when  one  goes  down.  One  example 
was  TWA  Flight  8(K),  which  crashed  into 
the  ocean  off  Ix)ng  Island,  killing  230. 

“Ordinary' ”  murders  occur  one  by 
one,  but  repetition  makes  the  grisly  toll 
impressive.  Suicide  has  become  a  major 
cause  of  death  among  the  young,  and 
the  self-imposed,  premature  ending  of 
potential  tugs  strongly  at  reader  emo¬ 
tions. 

As  almost  certain  “proof”  of  more  to 
come,  at  lea.st  one  Web  site  gives 
detailed  how-to  instructions.  It  is  said 
to  be  planning  also  for  ftiture  sale  of 
caskets  and  cemetery  plots  electronical¬ 
ly.  Not  only  death  itself,  but  what  fol¬ 
lows,  makes  good  copy. 

Already  reported  have  been  “space 
burials,"  in  which  cremated  remains  are 
lofted  in  shuttles,  then  jettisoned  “out 
there.” 

Even  daily  evidence  concerning 
killing  and  death  is  not  the  whole  story. 
Rea,sons  for  continued  fcKus  on  these 
subjects  seem  to  go  beyond  “making 
money.” 


Among  others,  stories  are  usually  dra¬ 
matic.  They  capture  mental  images  that 
ficscinate  readers  whose  minds  remain 
even  today  more  creative  than  the 
images  made  for  them  on  TV. 

In  addition,  more  than  a  few  can 
identify'  personally,  they  have  had  simi¬ 
lar  experiences.  In  some  cases,  readers 
are  grateful  that  they  weren’t  involved 
in  the  described  events  —  this  time  at 
least! 

But  here  is  a  perceived  intny:  dramat¬ 
ic  or  not,  the  very  definition  of  news 
seems  violated  by  presenting  so  many 
killing-  and  death-related  stories  over  an 
extended  time  frame.  “News”  is  usually 
defined  as  concerning  the  unusual,  a 
prime  rationalization  for  the  relative 
scarcity'  of“gtK)d  news”  stories  in  the 
press. 

Most  people  are  respectable,  their 
lives  mundane.  Daily  experiences  are 
ty  pically  “ho-hum.”  Readers  are  assumed 
not  to  want  to  read  alx)ut  what  they  do 
ntutinely;  it’s  just  not  “news.” 

In  today’s  world,  however,  that  tradi¬ 
tional  definition  breaks  down.  Carnage 
has  long  since  become  routine,  so  com¬ 
mon  as  to  itself  not  be  news  anymore  if 
described  in  the  usual  way.  Yet  newspa¬ 
pers  continue  to  feature  it.  Why? 

Another  challenging  argument  con¬ 
cerns  whether  most  readers  really  need 
to  know,  or  even  want  to  know  “all  that 
gory  stuff.”  Such  accounts  are  read,  of 
course,  just  because  “they’re  in  the 
paper.”  Maybe  because  of  long-ingrained 
habit  also,  perhaps  just  reflecting 
human  curiosity. 

But  are  people  really  better  off  know¬ 
ing  in  detail  about  all  the  nasty  stuff 
people  do  to  others  worldwide?  Little 
can  be  done  about  it;  why  bother? 

Granted,  you’re  a  citizen  of  the 
world,  perhaps  well-informed  and  with 
gcKxl  intentions.  You  recognize  clearly 
the  disadvantages  of  a  “head  in  the 
sand”  attitude,  especially  when  living  in 
a  global  village  and  “enjoying”  instant 
communication.  Nevertheless,  does  it 
really  help  an  overall  sense  of  well 
being  to  know  more  than  necessary 
about  people  getting  killed  in  all  cor¬ 
ners  of  the  world? 

(See  Shop  Talk  on  page  38) 


Professor 
wonders  if 
jiewspapers’ 
obsession  with 
publishing  stories 
about  killing  and 
death  will  lead  to 
their  own  demise 
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Ad  Rates 


Color  Rates 


'fHI.  K)l  RTH  KSTATK 


SUeiM.  ISSUES 


lUmoj 


From  selling  the  newspaper  to  readers,  to 
selling  advertising  programs,  the  market¬ 
ing  of  newspapers  has  come  a  long  way: 
Sophisticated  telemarketing  approaches,  tar¬ 
geted  reader  programs,  detailed  subscriber 
databases  for  advertisers,  selective  promotion¬ 
al  options  ...  What's  working?  What's  in  store 
for  the  future?  This  special  issue  will  help  you 
explore  the  options.  And  this  edition  of  E&P 
will  be  distributed  in  San  Francisco  to  atten¬ 
dees  of  the  NAA  Marketing  Conference,  July 
20-23,  so  they  can  take  full  advantage  of  its 
content. 


August  2 


What's  new  in  syndicated  news  and  fea¬ 
tures?  This  is  the  definitive  guide.  It's 
indexed  by  title,  author/artist,  type  of  feature 
and  syndicate.  And  now  listings  include  data 
about  Internet  use  and  E-mail  delivery 
options.  Plus  a  new  Holiday  classification  has 
been  added.  It's  easy  to  find  the  types  of  fea¬ 
tures  your  readers  are  looking  for  and  fit  your 
production  needs  ...  features  that  build  read¬ 
ership  and  circulation. 


...all  part  of  your  regular  Editor  &  Publisher  subscription. 


Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 


•  Marketing  Issue 

Space  Deadline:  June  30 
Material  Deadline:  July  8 


72"^  Directory  of  Syndicated  Services 

Space  Deadline:  July  14 
Material  Deadline:  July  21 


Call  E&P  V.P.  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 


Full  Page . $3,800 

2/3  Page  . $2,965 

1/2  Page  . $2,240 

1/3  Page  . $1,600 

1/4  Page  . $1,330 

...or  your  E&P  contract  rate  applies. 


Spot  color,  per  color,  per  page,  extra  $605 
Facing  page,  same  color,  extra  $420 
Four-color  process  space  and  color  charge: 

One  page,  $5,165;  Two-page  spread,  $9,545 
(based  on  one-time  space  rate) 


SdesOtoes 

New  York  (212)  675-4380  Fax  (212)  929-1259 
Chicago  (312)  641-0041  Fax  (312)  641-0043 
San  Francisco  (510)  888-9640  Fax  (510)  886-4095 
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Program 


90  New 


V^RST 


NATlONAtCH^RBIONSHlPS 


The  Hearst  Jourrialism  Awards  Program  congratulates  the  winners  of 
the  37th  Annual  National  Print,  Photojournalism  and  Broadcast  News  Championships 
We  wish  them  continued  success  in  their  journalistic  careers. 


PHOTO 


PRINT 


The  Hearst 


Journa  ism  Awards 


First  Place 
$3,000  Scholarship 

Christopher  Miller 
Iowa  State  University 


First  Place 
$3,000  Scholarship 

Mark  Adams 
University  ol  Georgia 


IS  held  under  the 


auspices  of  the 


Association  of 


schools  of 


Journalism  and  Mass 


Second  Place 
$2,500  Scholarship 

Matthew  Waite 
University  ol  Nebraska 


Second  Place 
$2,500  Scholarship 

Thomas  J.  Hurst 

San  Francisco  State  University 


Communication, 


and  IS  fully 
funded  by  the 
William  Randolph  Hearst 


Foundation 


Third  Place 
$2,000  Scholarship 

Alan  Spearman 
University  ol  Georgia 


Third  Place 
$2,000  Scholarship 

RuthAnn  Hogue 
Arizona  State  University 


For  further 


TELEVISION 


RADIO 


information 


contact  the 


First  Place 
$3,000  Scholarship 

Bryan  Mims 

University  ol  South  Carolina 


First  Place 
$3,000  Scholarship 

Bryan  M,  Polcyn 
University  ol  Missouri 


chair  of  any 


accredited 


school  of 


journalism. 


The  Hearst 


Second  Place 
$2,500  Scholarship 

John  Christopher  Lee 
San  Jose  State  University 


Second  Place 
$2,500  Scholarship 

Roxeanne  Vainuku 
University  ol  Utah 


Journalism 


Awards  Program 


Montgomery  Street 


Suite  1212 


Third  Place 
$2,000  Scholarship 

Jonathan  S.  Leiberman 
Northwestern  University 


Third  Place 
$2,000  Scholarship 

Stacy  Watts  Acord 
Oklahoma  State  University 


San  Francisco 


Caiifornia  94105 


415.543.6033 


i. 


■I, 

i 


i 


-1 


.i 


S 


